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Sometimes words can be 
hopelessly inadequate. 
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TRANQUILITY 
BACCARAT'S NEWEST LINE 
DESIGNED BY BARBARA BARRY 
Much-acclaimed for her designs across the Atlantic, 
Barbara Barry is a devotee of "Beauty in Utility”. With 
her passion for noble materials, she has set = sights 
on crystal and has chosen the purest of it as the fitting 
theatre for her talent; Baccarat crystal. Projecting 
subtle interplays of light travelling through different 
1 thicknesses of crystal, Barbara Barry transforms 
| objects into works of art with pure, sensual lines. Her 
m has thus given birth to tall, stalked wine glasses. 


‘iced tea glasses that fit snugly into the hollow of your 


hand, and goblets rising tall and slender, as though 


reing from the native crystal... Discreetly 
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Fine Linens and Home Furnishings 


Retail Store: 466 North Robertson Blvd, Los Angeles, CA 90048 * 888.230.5388 
Also at ABC Carpet & Home, New York 212.473.3000 * Arrelle, Chicago 800.288.3696 
Sue Fisher King Co., San Francisco 888.811.7276 
Trade Inquiries: 800.553.5309 
Anichini.com 
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Room design by Ann Downey, Ann Downey Interiors, at the Waldorf Towers. 
» & D Building, 979 Third Ave., NY, NY 10022 (212) 752-9000, fax (212) 758-4342, www.starkcarpet.com. To the trade only. 


CARPET: Berrington Design on Orleans Velvet Brown, FURNITURE & FABRICS: Eric Sofa with Antinea Velvet Truffe, 
DRAPERIES: Lloret Mimosamoire Multi on Yellow. 


П.АМТА BOSTON CHARLOTTE CHICAGO CINCINNATI CLEVELAND DALLAS DANIA DENVER HIGH POINT HONOLULU 
OUSTON LAGUNA NIGUEL LOS ANGELES MINNEAPOLIS PHILADELPHIA PITTSBURGH PORT WASHINGTON S t Ж ы 
ALEIGH SAN FRANCISCO SARASOTA SCOTTSDALE SEATTLE ST. LOUIS TROY WASHINGTON, D.C. LONDON a 


2000 Cartier, Inc 


Xu z 


WI 


- 
UM 
N 


Panthere” Watch - www.cartier.com - 1-800-cartier 


ШЕ! ISSUE ge 


sparkle of gemstones, the scent of a rare and costl rfume. For others, luxury is something 


quieter. It can mean fresh-cut flowers in a certain cr 
with the dog across a new-mown lawn. This is the 
devoted an issue to the theme of luxury, and this tir 


luxury in all that is calm, secure, and serene 


The Siena Collection 


1s breathtaking as the sun setting over 


the vineyards of Tuscany, the Siena sleigh 


bed will turn any bedroom into a romantic 


villa. The oversized bed, featuring an 


expansive, curved headboard and footboard 


is complemented by a spacious armoire. 


Elegant stone-topped night stands define 


the setting. 


The Siena Collection is showcased in 


Bernhardt Home Furnishings stores, 


Bernhardt Galleries, fine department 


stores, better furniture stores and through 


your interior designer. Bernhardt is a 


110-year-old maker of fine casegoods 


and upholstered furniture from traditional 


to contemporary. 


For additional information call 


1.888.800.8595 


or visit our web site at 


www.bernhardtfurniture.com 


Furniture Makers Since 1889 
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..an eclectic ling ОЁ casual, 
traditional upholstery chat fits easily 


intostraditional, transitional or 


minimalist contémporary decor... 


appealing to today’s more casual 
lifestyles, at an incredible value. 
www.bernhardrfurmiture.com 


or call toll free 1.888.800.8756 
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the eye or ear, something to get the juices flowing, 
And dont forget to keep in touch. 
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present, and future into a landscape and a philosophy. 
BY CHARLOTTE M. FRIEZE 
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Ona cliffside on the volcanic Greek isle of Santorini, 
architect Lilia Mélissa creates a house of elemental grace. 
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Architects Peggy Deamer and Scott Phillips and 
designer Peter Carlson create a New York apartment 
that changes with the owners’ needs. 

BY WENDY MOONAN 


ON THE COVER: “THE LUXURY LIST," PHOTOGRAPHED BY SANG AN 


e lights the way 
Flawless skin 


PHOTOGENIC: 


SKIN-ILLUMINATING MAKEUP SPEIS 


Experience luminous, healthy-looking 5КІП ІП 
any light with the unique, light-adjusting Photo-Flex 
Complex plus Vitamin C. In 17 shades. Oil-Free 


RESULT: Picture-perfect skin in every light. 


BELIEVE IN BEAUTY” 


Skin-Illuminating 
SPF 15 
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PARIS 


LANCOME # 


0—60 in 54 seconds 


Now, about the rest of the ride. 
After the first thrill of acceleration, you'll discover the Jaguar XJR is also engineered to handle like a dream. Because along 


18" Pirelli tires. A classically appointed Connolly leather and burl walnut interior. And, of course, the superchargec 


Cali 1800-4 JAGUAR or visit www.jaguar.com/us. Remember, always wear your safety beit and secure children in the back seat. ©2000 Jaguar Cars. 


with a taut, racing- „inspired suspension: Road-gripping 
e you forget all that luxury-if only for a few seconds. JAGUA 
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B&B Italia. The choice for quality, harmony and modern living. 


Charles, modular seat system designed by Antonio 
To reach the dealer nearest you call 1-800-872 
B&B Italia U.S.A. INC, 150 East 58"" Street, New York, NY 101 
Internet: http://www.bebitalia.it e-mail: bbitaliaOnyct net 
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Chadwick™ 


| я The sophisticated 
г И richness of the 
| | К A Chadwick 
3 T Collection 
/ $ Я instantly creates a 


! | . } intimacy. 
Each rug is 
painstakingly 
hand knotted in 

Nepal of only the | 
finest Nepalese 
wool, highlighted 
in a luxurious 
silk. These 
geometric designs 
woven in 
contrasting 
textures is 
suitable to both 
modern and 
traditional 
interiors. 
Available in a 
variety of styles 


and sizes. 
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NANCY CORZINE 


FURNITURE = TEXTILES = ACCESSORIES = RUGS 


D&D BUILDING 
979 THIRD AVENUE, 8TH FLOOR, NEW YORK, NY 10022 


TEL 212-223-8340 FAX 212-223-8389 
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NEW YORK LOS ANGELES SAN FRANCISCO SEATTLE DALLAS 
HOUSTON DENVER BOSTON PHOENIX LAGUNA WASHINGTON D.C. 
PHILADELPHIA ATLANTA DANIA CHICAGO 


History is in the making... 
again. 


Introducing the world's first 
built-in coffee system: 

the latest in a hundred-year 
tradition of technological 
innovations from Miele. 


anything else is a compromise 


[WINDOWS] 


[WEAVES] 


COLLECTION RENEW DESIGNED BY SUZANNE TICK 
EXCLUSIVELY AT LEE JOFA 800.453.3563 
AVAILABLE THROUGH DESIGNERS AND ARCHITECTS 


FABRIC * FURNITURE * LIGHTING 
WALLPAPER * UPHOLSTERY * TRIMMINGS 


979 Third Avenue * 16th Floor * New York NY 10022 * Tel: 212.644.4100 ® Fax: 212.644.4124 


ATLANTA Ainsworth-Noah BOSTON Devon Services BEACHWOOD Design Resources CANADA Primaver 
CHICAGO Kirk Brummel DALLAS / HOUSTON The Hargett Showrooms DANIA BEACH Nessen Showroom 
DENVER Nielsen-Mayne LONDON / LOS ANGELES / NEW YORK Christopher Norman 
MINNEAPOLIS Gene Smiley PHILADELPHIA Vita De Bellis SAN FRANCISCO Shears & Window 
SCOTTSDALE Dean-Warren SEATTLE Stephen E. Earls WASHINGTON DC J.Lambetl 


Available through Designers and Architects 
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welcome 


simple living 


All of these things sound simple enough, no? And yet some- 
how our lives have become so complicated that we've managed 
to turn our values upside down. The necessary things have 


achieved the dubious status of luxury "items"; the luxurious 
things—cashmeres, crystals, and Cuisinarts —are nearly com- 
monplace. It's because of this state of affairs that we've been 
lately flooded with sermons about simple living. We're told to 
throw things away; take fewer steps to get where we're going; 
stop trying to get anywhere anyway; buy less and save less, too. 

Of course, simple living has never really been so simple. But 
who really wants it, anyway? I for one have worked very hard to 
have a rich and complicated life. Whether it takes three steps 
or fifteen to clean the toilet and pay the bills, nothing's ever 
going to be simple about having a family that I love, and that 
demands attention; friends I love who demand attention; work 
I love that demands attention; a house full of things that 
demand attention. Most of us wouldn't have it any other way. 

We didn't set out to tackle the subject of simple living with 
this luxury issue. Only simple design. And it turns out there's 
nothing really simple about that, 
either. One couple insist that noth- 
ing distract from the spell cast by 
the simple beauty of their thousand- 
year-old stone walls, so they simply 
tell their children no TV and no 
radio. I can't imagine this has been 
a simple rule to enforce, unless 
you can stand the simple, insistent 
whine of irritable children. Another 
couple build a home whose mea- 
surements are so precise—and so 
exposed—that it takes years to 
achieve the perfectly flush, simple 
walls and corners and joints and 
joists. It would have been far easier 
to slap on the molding, cover the 


40 


HAT DOES IT MEAN that we live in times when things that are absolutely neces- 
sary have come to be thought of as luxuries? Luxury, by the dictionary definition: 
not essential or necessary, but conducive to pleasure or comfort in life. Luxury, 
by the definition of my friends: Sleep. A long meal. A longer kiss. Privacy. Quiet. 
Time to think. Time for family. Time to sleep— did I mention that? 


1/,g-inch miscalculation, and call it a day. The most difficult crys- 
tal for Baccarat's artisans to produce is their perfectly plain, 
simple goblet, utterly free of adornment; many glasses are dis- 
carded before enough peerless globes reach the marketplace. 

Easy probably has nothing to do with simple. I have a friend 
who lives without electricity running water, or telephone on an 
island several months of the year. There's nothing simple about 
his life there, that I can tell. While I'm watching the tracks for 
the train that's going to make me late for a meeting, he's watch- 
ing the tides and the sky to figure out when it is safe to motor to 
the mainland for provisions. While I’m mesmerized by the 
sprinkler, lavishly waving its wand of water over newly planted 
beds, he's watching clouds for the storm that threatens to wash 
away precious inches of topsoil. Watching the stove to make 
sure the household doesn't freeze. Watching the deer to make 
sure the vegetable patch isn’t devoured; watching the fox to 
make sure the feeble old cats aren't devoured. Watching rusty 
water pour from the pump until the pipes clean themselves, 
And watching trees fall, and night fall, and stars fall. 

Well, such watching shouldn't 
be considered a luxury. After all, 
we've come into this life to pay 
attention. Let’s put luxury back in 
its place: the necessity of peace, rest, 
love, appetites fulfilled, and imagi- 
nations invigorated. The necessity 
of watchfulness. Claim these as your 
right, guilt-free. It won't be simple. 
But nothing is. Then you'll find time 
to enjoy the cashmere and crystal. 


Dominique Browning, EDITOR 
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Energizing 
Morning Cream 
Rich in Vitamins 


Wake up skin with a boost of radiance. 
This silky moisturizer is supercharged 
with vitamins from fruits and plants; 
After just one use, your skin is visibly 
smoother, well-nourished, more vibrant: 
An added benefit: CLARINS \ 
Exclusive Anti-Pollution Complex 
safeguards skin's beauty. 


Clarins. Exceptional Skin Care. 


Exclusive Invitation 


Visit the CLARINS Counter and 
receive your complimentary sample 


of Energizing Morning Cream. 
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THE SATURN 1,52 
PERFORMANCE SEDAN 


182-horsepower, 3.0-liter V-6 
Four-wheel disc brakes 
Power sunroof 


Anti-lock brakes with 
Traction Control 


Four-speed automatic 


Leather Appointinents 
Six-way power driver's seat 
Heated front seats 


AM/FM/CD/Cassette with 
amplifier, subwoofer 
and premium speakers 


Power windows, locks and 
heated exterior mirrors 


Remote keyless entry 
Cruise control 

Alloy wheels 
Sport-tuned suspension 
Rear spoiler 


Dent-resistant polymer 
doors and fenders 


M.S.R.P. $23,860 


www.saturn.com 


A Different Kind of Company 


A Different Kind of Car. 


About ten years ago, 
a an American car company named Saturn 


did what no one expected they could. 


They succeeded. And, like anyone who's 
2 experienced a bit of success, they got a taste 
for some of the finer things. 
3 Maybe that's why they designed their new 
car line to be faster, roomier, more luxurious 
and, yes, more expensive. 
But not too expensive. Because, like we said, 


that company's name is Saturn. 
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Safari Tiger - 2 brown, 


10096 wool broadloom with a fine velour finish, 


for wall to wall or bordered area rugs. Saxony 


CARPET COMPANY INC. 


979 Third Avenue New York, New York 10022 


lable through architects and designers s 22222 
= phone: 212-755-7 212-223-8130 


t 2000 Saxony Carpet Co. 
= WWW.Saxcarpet.com 
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22 elegant, Conrad 


vodofines natural bea 


THROUGH DESIGNERS 
AND ARCHITECTS 


www.conradshades.co 


Weave No. 1460 
©1999 Conrad Imports, Inc. 


Collection 
*VERANDA" 
Ideal fabrics for indoor 
and outdoor 


PIERRE FREY 


Paris 
Through Designers and Architects 
For Showroom Information 
Tel 212213 3099 Fax 212 213 3296 
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FABRICS * TRIMMINGS * WALLCOVERINGS * DECORATIVE 


31-11 THOMPSON AVE.. LIC. N.Y. 11101 


7118 706*7000 


Fax: 7183610159 
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_ „Your Life'sTile Resource” 


erra Cotta - Glass Tile 
Zanger showroom/dealer near you. www.walkerzanger.com 


Decorators Source 
Over 65 Years 


Discover beautiful custom 
furniture in a spacious atmosphere 
designed to help you create your 
own individual environment. 

Visit our trade showroom and 
select from our vast collection of 
Formal and Country Furnishings 
for living rooms, dining rooms, 
bedrooms. 

Each item is carved by hand 
in the classic design of the period 
and signed by the woodcarver; 
upholstered pieces are finished to 
your specifications with hand-tied 


coil springs and white goose down. 


Complete Design Service. 


Custom Sizes 


Workshop On Premis 


Mon.-Fri. 10-6 (Thur. 10-8) 
un. 11 
111 E. 27 Street NY NY 10016 
212-686-1760 


www.devonshop. 


letters 


I ENJOYED the article “Customs of the 
Country" in the July issue. I could only 
dream of living in such a lovely home 
My favorite picture was of the bedroom 


I loved it—especially the bowl of golf 


balls. Being a golfer, I never know where 
golf equipment might show up. 
MARSHA TAYLOR 


Greensburg, PA 


1 FOUND the mix of New York 
designs featured [in the June 
"New York Now" issue] to be 
very well done. The interiors dis 
pelled the myth that surrounds 
the "loft look." The descrip- 
tions of the individuals and their 
lifestyles illustrated how good 
design can mold itself around the 
needs of the individual while 
creating pleasing aesthetics. The 
features were great. I also pulled 
out my own personal copy of 
the downtown shopping map 
to use as my guide on my next 
sortie to New York 
JAY REARDON, president 
Hickory Chair 
Hickory, NC 


THANK YOU forthe great Web address 
wgc.pagesjaunes.fr—in your July issue 
[Domestic Bliss: “Sur le Net"]. With it I 
was able to locate a store that I had vis 
ited in Paris but whose name and phone 
number I did not have. I was able to get 
both and look up the picture of the 
store. Thanks for the info. 

HICHAM G 


ANDOUR, interior designer 


New York, NY 


THANKS FOR PUTTING my thoughts 
into print [Anything But the ов!” 
May]. I am in the home furnishings 
business and cannot believe the attitude 
of people today. "Bigger, better, best" is 
unfortunately the password— and what 
a shame. I hope that, one by one, we can 
bring feeling, thoughtfulness, and sim- 
plicity back into the fold 
ROBERTA SAFFRA 
Dallas, 
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1 AM an interior designer in the San 
Francisco Bay area. I work for and 
represent a select group of high-end 
computer executives. After reading 
your editorials, I am afraid that you are 
being misled that Silicon Valley is full 
of obnoxious egomaniacs who have 
more money than they need or can 
spend, and who frankly couldn't care 
what it is spent on. Au contraire, there 


are many who are letting the best 


designers shine and flourish. *Polished, 
unpretentious, and serene" actually 
does exist in Silicon Valley. 

LISA JOYCE 


Morgan Hill, CA 


PLEASE WRITE Us at House & Garden 
(4 Times Square, New York, NY 10036). We 
also accept letters by E-mail (letters? house- 
and-garden.com) and fax (212-286-4977) 
Include your name, address, and daytime 
phone number. All submissions become the 
property of House & Garden and will not be 
returned; they may be edited and published 
or otherwise used in any medium. йр 
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NEW YORK 
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LEATHER & KILIM 
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The perimeter of this luxurious kitchen showcases Wm Ohs "French Country ” styling in knotted al 
with “Buckskin” finish. The island is Wm Ohs “Tuscany” styling in clear alderwood with “Olive” finish 


Together, a wonderful combination of form and color within the spacious interior of a very lovely home! 


itional kitchens made in Ámerica. 
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PEGGY DEAMER ANI 
The husband-and-wife architectural team 
welcomed a fourth collaboration with interior 
designer Peter Carlson, knowing he shared 
their vision for a minimalist Manhattan loft 
CAn Open-and-Shut Case," page 306). Long 
based in TriBeCa, New York's modernist loft 
epicenter, Deamer and Phillips have spent 

much of their careers building homes elsewhere 
in the country, accommodating regional 

styles and indigenous materials. “We'd been 
dying to have clients with modern leanings," 
says Phillips. *It's the dream." 


Blending his country's architectural 
vernacular with modernist aesthetics, Mexico's 
Ricardo Legorreta has been designing 
monumental public buildings and intimate 
residences for more than 30 years. In this 
issue, the architect's house for a Los Angeles 
client exudes his dramatic signature style 
(Plane Language,” page 238). Among 

his current projects are new dormitories 
for the University of Chicago and the 
Zandra Rhodes Museum in London 


Architect Pip Horne likes working with artists. 


“How they perceive the world intrigues me," 

he explains. It's not surprising, then, that the 
house he designed for sculptor Anish Kapoor and 
his family is an airy yet intricate success (Sculpting 
the Space,” page 270). “It pushed my experience to 
the limit,” he says. Horne lives in London, where 
“it's an exciting time. There's a blossoming of 
architectural theory and debate.” Most importantly, 
he adds with a laugh, the projects emerging 

from that debate “are actually getting built.” 


After years abroad, architect and 
designer Lilia Mélissa has returned to 
her native Greece, where she divides 
her time between Athens and a cliff- 
side retreat on Santorini ("Above 

the Wine-Dark Sea," page 300). An 
international perspective gives 
Mélissa's work a certain confidence. 
“It’s more simple to think globally,” 
she says. Mélissa is currently producing 
new furniture, home accessories, and 
rugs, with a simple elegance inspired 


by nature. —SABINE ROTHMAN 
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ITERCHANGEABLE STRAP 


GENEVE 1874 


730 Fifth Avenue, New York, NY 800-359-4538 


! Cuovi. 
Сноу “DASH” 
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DESIGNED BY COCONUT SHELL. 
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Atlanta, Designer Carpets (404) 262-1720; Beachwood, OH, Classic Oriental Rugs (216) 360-0104; Boston, Steven King, Inc. (617) 4263302; 
Dallas, Interior Resources (214) 744-5740; Durham, N.C., The Persian Carpet (919) 489-8362; Los Angeles, J. Пошһап Rugs (323) 651-1444; 
New Orleans, Jacqueline Vance ‘East’ (504) 2692238; San Francisco Bay Area, Alexander's (415) 383-3908; Seattle, Driscoll Robbins (206) 292-1115 


THE New York DESIGN CENTER 200 LEXINGTON AVENUE SUITE 1206 PHO! 2 545-0069 rax 212 545-0298 
THE WASHINGTON DESIGN CENTER 300 D STREET SW Surre 519 ХЕ 202 484-5888 FAX 202 484-6077 
THE CHICAGO MERCHANDISE MART 1828 MERCHANDISE MART PLAZA PHONE 312 644-9638 FAX 312 644-9639 
Ar ERWIN GROND GMBH FREILAGERSTRASSE 47 BLOCK 1 
KABINE 337 8043 ZURICH PHONE +41-1-700 42 71 FAX +41-1-700 42 70 EMAIL GROND@FREESURECH 


©2000 Ollegard, lnc. The designs in this advertisement are copyrighted by Odegard, Inc. and are protected by the copyright laws of the United States and international copyright conventions. Member, Foundation for Design Integrity 
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World peace? A clean house? 
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Even as a little girl Mr. and Mrs. Bellinger knew 
that Gretchen was cut from the right cloth. 
A Cinderella" story Without Parallel". 


1 Dew Drop” acrylic on linen - pear! 2 Hugs & Kisses" cotton chenille - swiss buttercream 3 Fall Into A Good 
Thing" cotton chenille - good yarn 4 In A Twinkling™ sparkle wool plush - cloudy skies 5 Hit The High Spots” ópingle 
- i'd rather be blue 6 Cinderella” ottoman weave - wedgewood cup 7 Without Parallel" velvet stripe - sky's the limit. 
Gretchen Bellinger Inc 31 Ontario Street Cohoes New York 12047 3413 Telephone 518 235 2828 Facsimile 518 235 4242 
E-mail gbellingerinc@taconic.net Gretchen Bellinger” fabrics are available internationally through architects and designers. 


Gretchen Bellinger” 


Photography: Bill Kontzias, textiles. Hoss Whitaker, portrait. ©Copyright 2000 Gretchen Bellinger Inc 
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Bombay" Sapphire? Gin. 47% alc моа 


There is no simpler pleasure than listening to a mountain stream 
or the ocean's waves. Now a new generation of designers is creating 
fountains that bring those soothing sounds home. Edited by Dan Shaw 
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ODAY, YOU CAN'T escape the 

sound of burbling, gurgling water. 

From hotel spas to suburban bed- 

rooms, fountains are becoming 

ubiquitous—a democratic design 

trend that seems to emanate from 

somewhere deep in our collective unconscious. 

“I think the sound and motion of water is 

widely appealing, maybe even coded into our 

DNA asa beneficial condition for greater fitness,” 

says Chris Curtis, a sculptor in Stowe, Vermont. 

He specializes in fountains whose designs are 

inspired by the streams and brooks of the Green 

Mountains. “Our world has gotten so fast-paced 

and high-tech that people are craving natural con- 
nections, and flowing water is one way to go." 

While some designers dismiss them as just 

more hyped-up femg sbui 

silliness, others main- 

tain that indoor foun- 

tains provide bona fide 


Stephane Pagani's Opio, 
$3,000, made to order, 

at Felissimo. 800- 
565-6785. 


"| look for blocks of marble that excite me," says 


Brooklyn sculptor Gregory Muller (in NYC, 212-750-6872), 
who created this wall fountain (about $25,000) 
from Greek Tinos marble. “The sound is mesmerizing.” 


by Leslie Brenner 
"Cliffs, fountains, rivers, seasons, times—let all remind the soul of heaven" WORDSWORTH 


In Spain, the inscription on 
the Alhambra's Fountain 
of the Lions praises 

the palace's beauty and its 
abundant water supply. 
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Andrea del 
Verrocchio's bronze 
putto for the 
fountain at Medici 
Villa at Careggi 


In the Grotto of Neptune, 
at the Hellbrunn Palace in 
Salzburg, the sea god 
Sticks out his tongue and 
rolls his eyes. 


Giovanni Lorenzo Bernini's 
Fountain of the Four 
Rivers, in Rome, is 
described as a "gigantic 
papier-máché confection." 
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WATERMUSIC — 


"Water is a weak-looking substance 
that is incredibly strong," says archi- 
relief from dry interiors and tect David Ling, who built a recessed 
day-to-day stress. "They are "waterfall" floor at the Alberta Ferretti 
a very conscious way of shop in New York's SoHo. "It brings 
bringing the outdoors nature back into urban environments." 
inside, as opposed to just zu 
putting a plant in the cor- T L 
ner of a room,” architect Joan БЕБЕ а 
Dineen says. She explains that fountains 
are de facto humidifiers, and one she designed 
for clients who lived in an overheated New York 
apartment saved their antique furniture from 
cracking: "Unfortunately, I was too late to save 
some of the Biedermeier pieces they had brought 
over from Europe." 
No matter how simple their design, fountains 
add a layer of metaphysical luxury to a room. “I 
never use a fountain for purely decorative reasons," 
interior designer Jennifer Post says, *and I don't 
just use them for the Zen 
quality. They add space, 
dimension, and fluid- 
ity" Designer Clo- 
dagh says that 
fountains 
"add energy" 
especially 
when they 


Top: River of Rocks, $295, 

by Water Wonders, at Chelsea Garden 

Center Home, Inc., NYC. 212-727-7100. Above: 
Pagoda, $142, from Smith & Hawken. 800-776-3336. 


"The supreme good is like water, which nourishes all things without trying to" Lao Tzu 


André Le Nótre's Salle de Bal, at Joseph Paxton's Willow Tree Created as an industrial Ducks first march into 
Versailles, has a wall of waterfalls Fountain at Chatsworth, safety measure, Geneva's the lobby of the 

and a marble dance floor. Lit England. Princess Victoria, Jet d'Eau shoots a Peabody Hotel, Mem- 
by torchéres at night, it gives the later the queen of England, water jet more than 400 phis, TN, to tunes 
illusion of a palace ballroom. calis it the "squirting tree." feet into the air. by John Philip Sousa. 
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are placed in 
usually stagnant 
areas like foyers. 
Whenever 
possible, archi- 
tect David Ling 
incorporates mov- 
ing water into his 
commercial and residen- 
tial projects. “The motion cre 


ates patterns, so you don't need wallpaper or 
moiré fabric,” he says. “I like how water reflects 
and refracts light. The way light hits water and 
bounces back against the ceiling is incredibly 
beautiful.” He also appreciates the feng shui 


connotations, 
which he cited in 
his presentation to exec- 
utives at the Italian fashion ii 
house Alberta Ferretti, who hired 
him to build their SoHo boutique. “In feng 

sbui, water represents wealth," says Ling, who 
designed a horizontal “waterfall” floor of translu- 
cent, tempered glass for the store's entrance. 
"That's how I sold it to the client." 

California artist Archie Held has discovered 
that his minimalist, sinuous, large-scale bronze 
and stainless-steel sculptures find a new audience 
when he adds a water element to them. *People 
who don't warm up to contemporary sculpture 
like these better because of the common denom- 
inator of water," he says. Gregory Muller, who 
describes himself as a stone artist, enjoys the 
challenges of sculpting with water, too. "It's 
exciting to try to manipulate it," he says. 

Sometimes, fountain owners tire of the sound of 
rushing water. “It can be unpleasant if it doesn't gur- 
gle gently,” says Clodagh. “And generally you don't 
put fountains in rooms where you listen to music." 

Muller doesn't get insulted if someone tires of 
listening to one of his marble fountains. “They stand 
up as sculpture even without water," he says. —DS. 


California sculptor Archie Held (archieheld.com) is 
known for his minimalist metal fountains, far left. 
Clodagh, the organically oriented New York designer, puts 
fountains, like the one at left, in most of her projects. 


1960 


In Roman Holiday, Audrey In La Dolce Vita, siren Anita Every evening, a 59-foot-high The Four Seasons' ponds 
Hepburn, an AWOL princess, Ekberg, holding a kitten mountaintop cascade is and fountains in Sayan, 
tours Rome with Gregory on her head, gets drenched transformed into a fiery, Bali, would transport 
Peck and splashes in in the waters of the Trevi lava-spewing volcano at the even Thoreau to another 


the Barcaccia Fountain. Fountain in Rome. Mirage Casino in Las Vegas. time and place. 
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Paul Mathieu's spiritual furniture collections ЖУ, 
by Brooke Stoddard % 


Mathieu and 
his Bianca clul] 
chair by Pucci 


The Terre table 3. He mar rg es 
from Donghia them to exaggerate t ty. For 


The white-finished 
ash wood and 

white bronze Eau 
table by Donghia 


Air sideboard of сеси etry W 
walnut, from Donghia i 


Mathieu daydreams in his 
carved walnut Blanca daybed 
for Pucci International. 


90 Co erce Road, Sta: w = 
Tel (203) 359 1500 Fax (203) 353 ISHINGS 
Sim. — э. 
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For people suffering from allergies 

or asthma, a good night's sleep can 

| be a luxury. Gazoontite.com, a Web 
site, retailer, and catalog (800-4my. 

рер NOSE), is devoted to helping all of us 
—— | | "breathe happier and healthier." The 
E чм جج‎ < ғә e company's take on healthy living is 
L3 GJ Ыы comprehensive: In addition to a full 


line of bedding, there are hypoaller- 
sea rch par 22. тени com’ 5 аена department i is red- -" pr ren 


Amazon.com continues (Miele, of course), Euroclean Deluxe 

t for gen throw pillows for children's 
isica rooms. There's even a Gazoontite 
toc Breathing Forecast, which allows 
you to type in a zip code and find 
out if the air quality where you're 
20) headed is tolerable. 


gave us а highly р 
gram, which er 
someone like me 

friends are t 

Besides offering tips from the re 
If only red kit i 
a Le Creuset spatula ($10) and a Best mashe 


Dur favorite source for good karma is this multicultural Web 


| site, which c covers religion and spirituality from A (agnosticism) to Z (Zoroastrianism). You can create | 
an on-line memorial, join a prayer circle, and shop for everything from crosses to mezuzahs. 


Carry on Finally, a great arms work "— for ГЫ riv b ook club Rare books are now easier to find 


Most people have a love/hate relationship with their lar 


The All-New DeVille DTS 


What if you could see in the 

dark? Up to five times farther 

than the vehicle's low-beam 

headlamps. Suddenly night is 

illuminated by a Head-Up Display 

that projects infrared images of the road 
ahead. Introducing 
the world's first car 
available with Night Vision? 
The all-new DeVille DTS. 


THE POWER OF &. 


THE FUSION OF DESIGN & TECHNOLOGY m 


*Limited supply. 


Experience DeVille's intuitive technologies. 
Visit cadillac.com or call 1.800.3334CAD. 


2000 GM Corp. All rights reserved. Cadillac, Cadillac badge». DeVille 
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midwest zen 


About 15 years ago, Henry Royer, who 
majored in philosophy in college, got philo- 
sophical about his prospects for making a 


living as a sculptor. "Conceptual art overran 
ж 


bi 


duction, and resurrecting pieces I'd made before." Now showrooms like Clodagh Design Works in New York sell his 


onventional sculpture, and | got pretty disen 


chanted," he recalls. He tur 


2d to making fur 


sati 


g = 


imensions 


custom-made steel and wood pieces, which 


have a Zen masculinity, were until recently 


galleries. “| d out 


barn," says Royer (I om) 


who lives in Madison, Wi 
one-man operation. But my sister got me out 


sin. "It was a 


of the barn and introduced the concept of pro 


line of benches (about $10,000), left, and his chairs (about $2,400), above, to architects and de Clodagh is 


3 longtime admirer; she has been buying his furniture for her clients for more than a decade. “The nt 


and sculpted simplicity of his pieces are a tremendous asset on a project," she says. "It's furniture as 


if these walls could talk . . . 


The women on HBO's The Sopranos are obsessed with B 
decorating. For help with her new wallpaper, Mob wife 
Carmela (Edie Falco), right, turns to her friend Christine, 
who recommends "my brother, an artist with wallpaper, 
the only one you trust with your Brunschwig & Fils. 


A sexy solution for small spaces 
"There are people in small 
apartments all over the 
| world who don't want to 
sleep on pullout sofas," says 
designer Loren Sherman, 
who has reconceived the 
Murphy bed. His TableBed 
(212-932-0366, in NYC) is 
an ingenious living system 
that allows users to eat, 
work, and sleep in the 
same spot. Sherman, a set 
designer and self-described 
"engineering maniac,” came 
y. up with the bed for his 
I own use, and soon, friends 
Я 2 encouraged him to market 
his elegant contraption. It 
^ —— 4 debuted in May at the Inter- 
= national Contemporary Fur- 
niture Fair in New York, and 
was the hit of the show. 
“We'd planned to sell it only 
as a custom piece,” says 
Sherman, “but the response 
has been so great, we may 
y, produce it right away. The 
— © hotel and dormitory indus- 


try is really interested, too.” 


llennial murphy bed 


the m 
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Greg Jordan enjoys living large. The hot New York interior 
designer, whose clients include socialites Blaine Trump and 
Elizabeth Johnson, resides at tony One Central Park West and 
drives around town in a silver Mercedes Gelaendewagen 
"They're very гаге--! got mine from a dealer in Sante Fe," 
says Jordan, who became smitten after a friend sent him a 
promotional video. The Gwagen, as it is known, turns heads 
in Manhattan. "People don't know what it is," says Jordan, 
who began driving trucks at age 9 in his native Louisiana. "It's 
not the ultimate in luxury inside. | thought it would be like a 
big swanky Mercedes 600, but it's pret 


not as fancy as some Chevy truck y 


trailer. But it's very powerful and great fun to drive," 
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Since 1976, Valli & Valli, one of Italy's leading manufacturers of 
cabinet hardware and bathroom accessories, has been recruit- 
Ing leading architects to create door handles. Unlike other 
‘so-called designer products, the handles, above, bear their cre- 
ators' signatures. Can you match the architect to his handiwork? 
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A winter resort for summer plants 
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The allure of homemade 
French fries by Lora Zarubin 


There's something marvelously decadent about 
serving French fries at home. Is there any 
other dish that is so humble yet always a treat? 
My secret for perfect fries is to cook the pota- 
toes twice. | only use peanut oil—it doesn't have 
an overwhelming taste, and the fries cook up 
lighter. As for a dipping sauce, a pot of garlicky 
aioli is true indulgence. Of course, making 
French fries is not as easy as opening a jar of 
caviar. But | promise that nothing else will 
elicit such cries of delight from your guests. 
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| 
ي‎ | can't live without my mandolin. Whether I'm | 


making fries for 2 or 20, it makes slicing hard 
and slippery potatoes a breeze, | use this model 
from Bridge Kitchenware ($150, 800-274- 
3435, or 212-688-4220, in NY) to cut perfect 
3/s-inch-thick rounds, which | then chop into 
3/s-inch-wide strips with a sharp chef's knife. 


The key to crisp French fries is keeping the oil 
very hot and at a constant temperature—a job 
that cast-iron pots do wonderfully. Lodge's 
genius deep-fry kit ($30, in TN, 423-837-7181) 
includes a 21/2 -quart pot, a thermometer, 

and the all-important fryer basket that lets you 
dunk potatoes in and out of hot oil like a pro. 


If ! can't have homemade aioli, the next best 
thing is Hellmann's mayo doctored up with 

a head of garlic that I've wrapped in tinfoil and 
roasted in the oven at 400 degrees for 45 
minutes. | cut off the garlic's top and squeeze 
the cloves into a cup of mayonnaise. For a 
tangy, Belgian-style dip, | mix 1 Tbsp. of good- 
quality apple cider vinegar into a cup of mayo. 


fabulous frites 

Serves 4 

4 large Yukon gold potatoes, 
peeled and sliced into š 
21/-by-3/s-inch strips 

11/2 quarts peanut oil 

Kosher salt 


*Soak potatoes in ice water 
for half an hour. Drain 
and dry well. (Excess water 
will cause hot oil to spatter.) 
Heat oil to 340 degrees. ' 
+Add a handful of potatoes | 
to basket and lower into : 
oil. Cook until light brown 
(about 2 minutes). Lift 
basket out of the oil, hook 
itonto the side of the 
pot, and let potatoes rest ' 
for 3o seconds. Place them 
on paper towels to cool. 
* Cook remaining potatoes in 
batches, always reheating oil ! 
to 340 degrees before frying. | 
«Once all the potatoes have 
been fried, heat oil to 375 

| degrees. Refry potatoes, a 
handful at a time, until they 
are a deep golden brown 
(2 to 3 minutes). Remove 
basket, shake off excess oil, 
and spread potatoes on 
paper towels. Sprinkle with 
salt. Serve immediately. i 
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In today's technological world, it's easy to talk about cooking Ti " 
— de hermadur 


faster. But simply doing something fi 


better. We agree. Thats why we engineered our SpeedCooking ov to 


combined. These ovens also have the largest cooking capacity. So you can cook succulent racks of lamb, 


fluffy cakes and loaves of crusty bread, together in minutes. With Thermador, you don't have to compromise 


taste for lifes most precious ingredient, time. 1-888-SPD-COOK www.thermador.com 


e you speed and quality 


minutes 


by Carol King 
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F ANSWERS were casy, there would be 
many fewer questions. The question I most 
dread after giving a lecture usually comes 
when an intense-looking young woman 
stands up and asks, “What can I grow in 

deep shade?" As others lean forward to hear lists 

of beautiful plants that thrive in total darkness, 
my answer is, "Uh, have you tried lamiums, or 
pachysandra, or lily of the valley?" Nods all around 

"But they died." Then, feeling like the Wizard of 

Oz when Toto pulls back the curtain and reveals 

what a sham he is, I say feebly, "Very few plants 

grow well in really deep shade.” 

Though I flunked botany twice, I do know that 
photosynthesis is impossible without an occa 
sional ray of sunlight. If you want to grow plants 
in deep shade, you must lighten the darkness. This 
means limbing up trees, removing shrubbery, and 
even cutting down trees, if that is what it takes 

You really are allowed to cut down extraneous 


When installing ground 
Cover under trees, avoid dis- 
turbing large roots. A spread- 
ing plant with a wide horizontal 
habit, like Geranium macro- 
rrhizum, will lessen the number 
of planting holes needed. 


trees. Your garden is not the rain forest. Instead of 
thin 
thin 


ing of the dark area as a "planting," why not 
of it as an invitingly shady "place"? My dog, 
Rosebud, a miniature-brained, longhaired dachs- 
hund, has discovered that the most comfortable 
spot in the garden is under a Norway maple. Being 
neither a mad dog nor an English person, I'm 
planning to get out of the midday sun and turn 
this shade tree into an outdoor room. Grass isn't 


going to grow in your light-forsaken spot, so why 


not put down bark mulch, crushed stone, or dry- 
laid paving as flooring for your sitting area. 

Shade-tolerant annuals in containers will add 
color during the growing season, and won't have 
to compete with tree roots for water and nutri- 
ents. Unbelievably ethereal-looking tuberous 
begonias (the Blackmore & Langdon kind) will 
appreciate the shelter provided by a tree. More 
dependable are caladiums, brightly colored tore- 
nias, and even good old perennial hostas. 

A few lovely plants can tolerate dark shade. My 
favorites are the barrenworts, or epimediums, an 
elegant tribe of ground covers with heart-shaped 
leaves and tiny columbinelike flowers in early 
spring. Many epimediums even color up in the fall. 
Early spring sunshine will support ephemeral Vir- 
ginia bluebells and hepaticas, which bloom oblig: 
ingly and then disappear. The handsome but 
dangerously invasive spurge (Euphorbia robbiae) 
can cope with and will be confined by dry rooty 
shade. Equally beautiful and deviant are goutweed 
and gooseneck Iysimachlas. For fall flowers and 
gorgeous foliage, hardy cyclamens will bloom 
between the toes of trees. The perennial ever- 
green Geranium macrorrhizum spreads fast and 
smells good. If you are willing to supply an occa- 
sional drink, you can even grow trendy hellebores. 

So, is your shade-producing tree a rare spec- 
imen? Does it stop traffic when it blooms or turns 
orange in the fall? Or are you raking leaves now 
because someone neglected to weed out an acorn 
15 years ago? Shade trees are either a blessing or a 
curse, the solution to which is a chain saw. 


DEALING WITH DARKNESS AT NOON A few tips on how to lighten up 


" 


If all else fails, give up 
on plants entirely, limb up 
the trees, and transform the 
area into an outdoor room, 
supplying it with a bench, a 
hammock, or perhaps a garden 
ornament. —STEPHEN ORR 
Garden 
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Jared had the grades 
and the determination. 
Now he's got 

the tuition, too. 


Thanks to Philip Morris' contributions 
о the Thurgood Marshall Scholarship 
und, honor student Jared Reaves got 
a full 4-year scholarship. For the last 
13 years, the Philip Morris family of 
companies has been the Fund's 
largest donor, helping thousands of 
deserving students get the opportunity 
they've earned. Philip Morris als 
supports over 350 other educatio ? 
organizations that help strengthen 


local communities. For the 


HORSES SNAP TO ATTENTION, PROPELLING YOU DEFTLY ON YOUR WAY. The Acura 3.2TL features a 


5-spee 


automatic transmission, which means faster, smoother acceleration. It also means th 


SportShift mode, you can manually shift through each gear, 


1999 Acura Division af American Honda Motor Со, Inc Acura, ТІ. and Sequential SportShift are trademarks of Honda Motor Co, Ltd, MSRP for ТТІ. eachides diestihatión, tax, title а 


ww.acura.com or call 1-800-TO-ACURA. a 
THe ACURA TL. STARTING AT $28,400. 


| | А FACES (Chronicle, $16.95) Francois and Jean Robert see faces every- 
in the handle of a mop, in the profile of a wrench, in the sockets of 
an outlet. After examining this amusing album of photographs, you will, too. 


| where: 


‘by Lygeia Grace 


со А THE FRENCH GARDEN (Vendome, $75) Long live the 
the parterres of La 
Gaude, the statuary of Sans-Souci, the fountains of Villette. 


со Gallic garden іп all its formal splendor 


DISPLAY Interiors Library No. 3, edited by 
George Nelson (Whitney Publications, Inc.) 
"The best resource for retail design 

ever published. Mr. Nelson was a genius, 
and his view of display is indispensable." 
DONALD JUDD, SPACES (Stankowski- 
Stiftung) "Judd is a great Inspiration. " 
UNDERGROUND INTERIORS: DECORATING 
FOR ALTERNATE LIFESTYLES by Norma 
Skurka and Orberto Gili (Quadrangle Books) 
“It may not be tasteful or minimal, but this 
book on the drug-induced interiors from the 
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™ THE IDEA OF LOUIS 
SULLIVAN (Bulfinch, $60) 
Back in print after 44 
years, John Szarkowski's 
classic portrait of the 
great architect 
joy. With photographs, 
interviews, and excerpts 
from Sullivan's writings, 
this wonderful book 
captures the master 
and a bygone era 


designer harry allen's favorite art and style books 


Y THE HAMPTONS 
(Abrams, $39.95) The 
text tends toward 
clichés—"there's no 
place like home," 


"fields of drea 
the houses, g 
and landscapes cap- 
tured in this quirky book 
nevertheless conjure 

up the eternal allure of 
a this historic resort 


je apt 


Y THE SCANDINAVIAN 
GARDEN (Frances 
Lincoln, $50) The 
charming edens 
gathered here—from 
downy woodland moss 
gardens to rambling 
lakeside borders: 

are rendered all the 
more impressive with 


is still a 


TO ORDER any of the five 
new books featured 
here, call 800-266-5766, 
Dept. 1820 


1970s is food for thought. | laughed, 

I cried, | am inspired.” 

MUTANT MATERIALS IN CONTEMPORARY 
DESIGN by Paola Antonelli (Museum of 
Modern Art) “I know this book inside 

and out. Even as the ‘new materials’ craze 
matures, this reference stays fresh." 
TIBOR KALMAN: PERVERSE OPTIMIST 
(Princeton Architectural Press) "It's rare 
that | value a ‘graphics’ book as much as 
this one. It goes beyond design. It is a 
lesson In living life and following your heart." 
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+ $63 online 
„ motorcycle helmet;skateboard, surfboard, snowboard) 
7% 5 techno CDs, and a pair of cargo pants: 


e 2" 5 online 
` m [^N 


not paying for someone else's hobbies: 
yo priceless 


á а < ия Mart 


With MasterCard' you don't pay for any unauthorized purchases. Not on the Web 


Not anywhere: For more information, go to masterc ard.com 


there are some things money can't buy. for everything else there's MasterCard: 


oes not apply to commercial cards or PIN-based transactions not pr Other conditions apply. For more infor 


= ж, жы. а: s nn. IL 
parcs o ama, EOS 
ж. u 
” а-аа 
! , 2 { 
з n i ' 1 
+ ғ 1 
N LI h 1 


The bayfront 
exterior 


is meant to 
resemble 
sails or prows. 


The best tickets 


come with 


The seats are 


in a Heat Wave 


e preconception is that are 


Fort-Br 


e big ugly boxes," says 


Bernard 


Lau 


rom the team, on Herman Miller's Aeron chairs 


r own privat 


dining rooms below the playing 


the underg) 


nd parking lot. The architects 


at Riley vetoed 


The home team's circular locker 
room gives you the feeling 
of being inside a basketball. 


To TM EEE тре та 


Arquitectonica's attention to 
detail is evident in the doors to 
the upper level's luxury suites. 


fisit us at Stonyfield.com 
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F do. 


б. Im ems to: 


History, Our greatest 22: 


> 


Jazz.as ап original artform 


America’s great baseball culture 


z - 


Dairy farmers who don't 


use growth hormones 


\ eem os Blends Yogurt 


Companies thar do ГА, 


“ 


— History has taught us that how we treat our resources eventually affects the food we cat. 
I like Stonyfield Farm because it's an environmentally responsible company that avoids 
synthetic hormones, and artificial thickeners, sweeteners and preservatives in its yogurts. 
And they are investing in the long term health of our family farms. Stonyfield is good for 

the planet, great for your body, and a treat for your taste buds. Now thar is great culture! 


No fee was paid to Ken Burns, but in appreciation for what he does, a contribution 


was made to the Louis Armstrong House Educational Foundation. Yogurt on a mission.” 


Paul Dupré-Lafon, the luxe modernist 


by Carolina Irving 


aul Dupré-Lafon was a loner 
| love the rivets 
on this circa 1927 


lacquer chair, 


Dupré-Lafon 
made his 
reputation in 
1929 with the 
design for a 
house, left, on 
tue Rembrandt. 


tobac olored leathers, da; 


faces, and textured travertine marbles. 


Dupré-Lafon's secret was that in an era > 


Leather-paneled walls, mee 
chairs, and a parchi > 
topped desk give this v 1 
19305 office a soft edge. 


Mixing materials is 
a Dupré-Lafon trade- 
mark. Here: a 1930s 
chair and a late- 
19205 side table. 


A soothing, 
travertine marble 
bathroom, 1938 


nce 1959 available through fine arci ts and interior designers 
All products manufactured by Phylrich International are covered by a lifetime warranty. 


For our complete 6 color catalog send $25.00 (outside U.S. $50.00). or phone us for the location of our distributor nearest you. 
Department P21, 1000 North Orange Drive, Ang A 90038-2318, € 467.3143 or 800.PHY LRICH (800.749.5742) 
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Peter Marino used two 
Dupré-Lafon chairs in this 
1998 interior, an homage 

to the master's elegant style. 


An Ebony lamp, circa 
1940, available at 
Barry Friedman Ltd., 
NYC. 212-517-3820 


marked by a division into tra- 
ditionalists and modernists, 
he was a little of both. Like 
Imann, he was passionate 
ther from Hermés, and 

old varnish. Still, 

ıe idea that fur 


hy even his most 


n my infatuation. At a recen 


ered sideboard sold for 


The bedroom in 

the rue Rembrandt 

house, left, is 

a serene retreat. z - 

Below: a chic 3 E High ceilings and 
1940s steamer- P horizontal furniture 
trunk-cum-bar, in y give a shipping 
Hermés leather, mcm magnate's 1930s 
from Barry Fried- E die 5 living room incredible 
man Ltd., NYC. à vertical proportions. 
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OTHING'S SIMPLE. They may 
tell you it is, Don't believe them. 
Tt may look easy, It's hard! 
If it looks simple, it's invari- 
ably more complicated than 
you care to imagine. If you have a book with 
Simple in the title, toss it out the window. 
It's a lie. (Ever tried the recipes in Richard 
Olney's Simple French Food? Bonne chance! It 
should be titled Complicated and Extremely 
Time-Consuming French Food.) Luxury comes at 
a cost many can't afford. Simple luxury comes 
with a hidden cost many don't understand, yet 
struggle to divine. 

The Japanese have historically dominated the 
field of elegant simplicity—a beautifully wrapped 
box of candied plums, tortured 
Zen gardens, and laboriously 
understated ceramics, A 
world away (geographi- 
cally and emotionally), 
the Swedes, under the 


enlightened patronage of 


7” 


? 


THECOAST 


Can you even afford simplicity? by Paul Fortune 


Gustavus III, fostered a craft movement of 
studied simplicity and luxury that echoed Japan- 
ese aesthetics, but with a lighter feel. Think 
Wild Strawberries, not Throne of Blood. 

"This style is enjoying a wide revival on the 
West Coast—an alternative to the predictable 
reproductions that seem to swamp every new 
mansion in town. 

Designers like Barbara Barry, whose sleek style 
has been embraced by many of Hollywood's 
power elite, buy from Lief Aarestrup, who deals 
in all things Scandinavian, from Gustavian to 
twentieth-century. At Denmark 50, best-sellers 
are the elegant and simple designs in glass and 
ceramic by such masters as Arne Bang, Saxbo, 
Axel Salto, and Wilke Adolfson, “I can't keep these 
pieces in the shop— they fly out," says owner 
Wayne Marmorstein. “I have 
clients who come in and buy 
an entire display case. The 
prices were very reasonable, 
Jl but now it's more difficult to 
find good pieces. Patrick Nord- 
strom's work has tripled in the 
last few years, but it's some 
of the most beautifully 
glazed ceramics of the 
twentieth century," 
If you crave a chic 
pot to throw a bunch 
of wild poppies into, 
they're going fast— hurry! 


The style of Frank Israel, the celebrated architect known for his luxuriously modern residen- 
tial design, ls belng kept alive by two talented former associates, Barbara Callas and Steven 
Shortridge, who are busy with projects from Canada to Tel Aviv, Their L.A. commissions. 
Include offices for the foundation of Peter and Eileen Norton, and a private screening pavil- 
lon, below, for CAA's Bryan Lourd. "In à town obsessed with the constantly fluctuating sym- 
bols of status and luxury, there has always been one perk that sets you aside from Mr. and 
Mrs. Jones--your own screening room," Shortridge says. "Bryan's ls tucked on the side of a 
small canyon, with tlered seating, Just like a real theater, and with 
glass walls, which can be curtained to block out light. It's just 
across the canyon from another pavilion Frank designed, to house 
Fred Weisman's collection," The pavilion is emerging as the Holly- 
wood status symbol. For me, it seems essential for one's sanity, | 
| can't stand the ugliness of the cineplex: the irritating coming dis- 

tractions, the mind-numbing decibels of THX, the nauseating 
гана smells. But to slip into a cozy chair as the houseboy takes your 
| order and the Gerhard Richter whispers aside to reveal the silver 
screen—well, It makes the latest Hollywood drivel almost bearable. 


106 


mr. beeton 


Once heralded as L.A.'s | 
"undecorator" (I was never | 
too sure what that meant. 
exactly), Tom Beeton, 
below, has been busy 
undecorating for several 
major clients lately. “I'm 
having a problem with 
scale these days," says the 
talented Mr. Beeton. “With 
the huge stock market, 
clients want huge houses 
to match. I'm working оп a 
place in Bel Air for L.A. real 
estate magnate Fred Sands, 
who is a great client. But at 
the end of the day, everyone 
_ wants ‘cozy and warm." 
Ever tried to cozy up 25,000 
square feet? Then they all 
want Christian Liagre. 
They want to re-create that 
weekend-at-the-Mercer feel, 
which is getting a little over.” 
Now, Mr. Beeton is work- 
ing on a pet project for 
Ben Ford (son of Harrison), 
who is a gifted chef and 
will soon open his own 
restaurant in the old Chez 
Héléne space in Beverly 
Hills. Chadwick, as it will be 
called, has been conceived 
in a Hippie-Hobo-Contempo- 
Maybeck style. "Ben 
worked at Chez Panisse 
and loves that Craftsman 
style," Beeton says, "so 
I've come up with a modern 


version of that look—hemp 
and Fortuny fabrics, with 

a splash of silver." It sounds. 
mad, but if you can't 

have fun with a restaurant, 
what's the point? 
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Discover the world of crystal. 
For an authorized retailer, call 800-648-8210 


www.swarovski.com 


CRYSTAL EXOTIC 


etic 


dome 


All good garden paths must lead somehow to water 


AO 


HY DO WATER features in gardens 
seem as fashionable in the 
2000 as decking was in the 1990s? 
No millennium garden is com- 
plete without the plangent plash 
and reflections of H,O, whether in a lake, 
cascade, fountain, pool, dripping rustic grotto, 


year 


stream, or even canal. Perhaps we need water 
to aid New Age contemplation. Perhaps water 
worlds offer us respite from the frenetic. When 
it comes to water features, George Carter is your 
man. Carter is one of those well-kept 

secrets bandied about at aristo taste- 

broker dinner parties. Nice, unas- 

suming Carter can, and often does, 

design anything. Here an eighteenth- 

century gazebo; there a gold medal 
contemporary sculpture garden (with 

water) at the Chelsea Flower Show; 
somewhere else an amusing little 

rustic pavilion, reflected in a still 

pool. A formal seventeenth-century 

topiary, water, and parterre garden? 

Carter. The redesign of the Scottish 
headquarters of the National Trust, 

in Edinburgh? Carter. 
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by Meredith Etherington-Smith 


Part garden and architectural histo- 
rian, part architect and designer, Carter 
has recently executed two very different water 
features that I think perfect for the small garden. 
The first is a lead obelisk cascading with water; 
placed at the end of a rectangular pool edged with! 
topiary, for Annabel Astor's formal town garden. 
The second is a romantic mossy urn, filled with) 
shells, that Carter set against a background off 
mussel shells down which water slowly drips, for 
the garden photographer Marianne Majerus’s 
bosky London grove 

“Well, yes, water does indeed seem to be very; 
Carter told me the other 
I'm doing a series of black pools for a 


much in demand,” 
day. “ 
garden in the country, and a rabbit island in| 
the middle of a lake in America. Quite a lot off 
these commissions came from the garden I did 
at Chelsea last year." 
While 


classical in his watery designs) 


: Carter is essentially, 
George Carter's x 


Lead Effect 


fountain, lined 


Allison Armour Wilson is uncom- 


promisingly of the third millen- 
with mussel А 
nium. Нег Aquasphere is a giant 
and scallop 

water sculpture shaped like al 
shells, above; 
crystal ball. All you need to do is 
Alison Amour x > 
put it on a strong, level founda 
Wilson's Aqua- в 
tion, fill it with water, and plug id 
sphere, below. Loe 

in. Wilson's even purer Mesa is aj 


mirrored water feature of stacked squares. Either 
of these designs would look extraordinary in al 
small town garden or roof terrace. Their cool, 
pure effect reminded me of the great Mexican! 
architect Luis Barragán, who used water as an 
integral architectural element. A new book onl 
his work is just out from Phaidon. A worthy addi- 
tion to any New Age gardener's library. 


"305 something 
How many of us 

have trekked out to 
the Paris suburb of 
Boulogne-Billancourt? 
No, | thought not. 

But now a new museum, 
the Museum of the 
Thirties, provides the 
motivation. The "30s 
have, I think, been over- 
shadowed by the more 
Jolly '20s, yet the art 
and design of that 
decade are fascinating 
and challenging. 

The new museum 
sets out to put the 
record straight. Painting, 
sculpture, decorative 
arts, and colonial 
art, together with the 
records of architects, 
sculptors, and cabinet- 
makers, and photo- 
graphs and architectural 
models, are all part of 
the exhibition. But why 
Boulogne-Billancourt? 
In the '30s it was a 
beehive of art and archi- 
tecture for architects 
such as Le Corbusier, 
Mallet-Stevens, and Tony 
Garnier; filmmakers 
Abel Gance, Jean Renoir, 
and Marcel Pagnol; 
and artists Chagall, Juan 
Gris, and Souverbie. 
Musée des Années 30, 
28 avenue André- 
Morizet, 92100 
Boulogne-Billancourt. 
33 155 18 46 42. 
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TO THE TRADE 


FOR FURTHER INDULGENC 


AL Farmington Hills, MI 
International. Tile & Stone Virginia Tile Со, 
(877) 987-3617 (248) 476-7050 
Huntsville, AL Grand Rapids, MI 
Coramic Harmony Virginia Tile Co. 
(256) 883-1204 (616) 942-6200 
Scottsdalo, AZ Sterling Heights, MI 
Tilo Wost Virginia Tile Co. 
(480) 922-8801 (810) 254-4960 
Hermosa Beach, CA Troy, MI 
Classic Tile & Design Virginia Tile Co. 
(310) 376-8024 (248) 649-4422 
Laguna Hills, CA Minneapolis, MN 
Surface Concepts Fantasia 
(949) 248-1 1612) 338-5811 
Palo Alto, CA Omaha, NE 
Tilo Source RB C. Of Omaha 
(650) 424-8672 (402) 331-0665 
Sacramento, CA Las Vegas, NV 
Natural Stone Design European 
(916) 387-6366. Bath. Kitchen, Tile. Stone 
San Diogo, CA (702) 873-8600 
European Tile Art Fairfield, NJ 
(858) 452-5090 Mediterranean Tile 
seco (973) 808-1267 
International Bath & Tile Paramus, NJ 
(858) 268-3723 Artistic Tile 
ЕСІТТІ (201) 670. - 
file tone Concepts ] 

(0151 457-9422 ‘Artistic o. 

Santa ñata CA : (732) 212 42 
‚eramic ast Hampton, 

(805) 962-1422 Alan Court & Associates 
Sent» Mosico, СА 1631) 324-7497 
Mission Tilo West New York, NY 

(310) 434-9697 Artistic Tile 

тияды са (212) 727-9931 
Mission Tile Wast New York, NY 
(626) 799-4595 Shelly Tile 
tim (212) 832-2255 
Decorative Tile & Bath New York, NY 
(618) 344-3536 dies Ahnen 
Basalt; „c0 election-Uptown 
(970) 927-0700 Now York, NY 
мәйек iles, A Refined 
Decorati Matai Inc E 
: White Plains, NY 
оні d Artistic Tile 
— Пе (914) 422-0041 


ET 
Westport Tile & Design avien Tile & Stone 
(203) 454-0032 (704) 527-1355 


Winston-Salem, NC 
wawa, DE McCullough Tile 

Tile & StoneWorks em 

(302) 234-9500 enin 
leveland, 

pe meetin im The Thomas Brick Co. 
iraditions In Tile 218) 831-8116 
(889) 757-7386 s dis 
LE Surface Stylo 
arame Mati Surface Siva 
(305) 573-5997 


Naples, FL 
Tile imm Naples 


(941) 261-9008 armes 
umapa he d Stone E ұла 
(800) 944-8453 en 
ion, 
Southwest Ше & Dosign Devon Tle & Design 
(941) 355-8373 
Lancaster, 
Tie Markt Sarasota M 
305-2356 2d gen 
iladelphia, 
Stuart, FL Joanne Hudson 
Tle Market Treasure Coast Tile & Stone 
(561) 283-2125 (215) 568-5501 
West Palm Beach, FL Westerly, RI 
Ceramic Matrix Professional Тіс Designs 
(561) 681-6810 (401) 348-1004 
Winter Park, FL 
ч iis, ТМ 
Tile Market Winter Park Venice Tie & Marble 
(407) 628-4322 (901) 547-9770 


Atlanta, GA 
Traditions In Tile. 
) 906-5523 


Westlake, OH 
The Thomas Brick Co. 
(440) 892- 


Nashville, TN 
Traditions In Tile 
) 262-9669 


Savannah, GA Austin, 
Byrdhouse Design Center Architerra Hem 
(912) 447-8720 1512) 441-8062 
Chicago, IL Dallas, TX 
The Fine Line Antique Floors 
(312) 670-0300 (214) 760-9330 
Westmont, IL Dallas, TX 
Tilo Concepts French- Brown Floors 
(630) 920. (214) 363-4341 
Des Moines, IA Houston, TX 
RBC Of lowa Architectural Design Res. 
(515) 224-1200 (713) 8774 
Overland Park, KS " 
Int Materials 01 Design ka 
13) 383-3383 (210) 341-3396 
Owings Mills, MD. — 
Chesapeake Tile & Marble RN, 
(410) 363-7363 (703) 548-7806 
Acton, MA 
Upstairs Downstairs os 
(978)369-3620 (425) 251-5290 
Boston, MA Cali Alberta, CAN. 
DiscaverTila УА ҮҮ 
(017) 330-7900 (403) 252-2458 
Boston, MA 


Tilos, A Refined Selection 
(617) 357-5522 


WWW.SONOMATILEMAKERS.C 


Designer Carpets 404 262-1720 * 
& HOUSTON: David Alan Rugs 800 284- 

BOSTON: Steven King, Inc. 617 426-3302 - 

S FORD, PA: Holly Peters Oriental Rugs 610 

CHARLOTTE: Gabriel & Menefee 704 

101 + CHICAGO: Material Culture 312 467- 22261 x 

CLEVELAND: McDhurries 440 3332320. > ә . € 

L: Gershon Carpets 954 925-7299 - ы yl 

The Rug Source in Denver 303 871-8034 ° xm 2 

Frances Lee Jasper Oriental Bugs 502 жге š ERA 


8 MINNEAPOLIS: Aubry Angelo 612 

8 * NEW ORLEANS: Jacqueline Vance “East 
9 13304- PHILADELPHIA: Material Culture қ 
149-8030 + SAN FRANCISCO: Galleria Floors " š SA 
63-3388 - SEATTLE: Pande Cameron 206 624- — a. Š 
* SCOTISDALE: David E. Adler Antiques & # S P сг 
]Rugs480941-2995- SHORT HILLS & | yy 
RISTOWN, NJ: Rug & Kilim 973 425- 2800 2 34 di 


MER AEFITAN & KOHLBERG 


КО Broadway, Suite 201, New York, NY 10012 (212) 431-9009 


SCHUMACHER. 


FABRICS, TRIMMINGS, WALLPAPERS & FURNISHINGS, FOR AN INTERIOR DESIGNER IN YOUR AREA CALL 1 800 332 3384 


hunting¢--gathering 


+ 
URY 


Beauty of style and harmony, Plato said, 
depend on simplicity. More than 2,000 years 
later, they still do, and we still luxuriate in them. 
Its simple luxury that often means the most 
to us, whether it's intangible—a long soak 
in a tub—or something enveloping, like a 
cashmere blanket or a hug from a child. 

We asked friends to tell us what they love 
to indulge in, and we pass their favorites on. 


PHOTOGRAPHED BY SANG AN AND FRANCESCO MOSTO 
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1 Playing Blue Glass If you could mold the sky 
of a perfect June day, it might look like this. 
Sometimes, feeling blue is just what the doctor 
(or the florist) ordered. Front left: William 
Gundenrath blue vase, $200, from Furniture 
Co., NYC. 212-352-2010. Large Jade pale blue 
vase, $225, and opalescent blue vase, $700, both 
from Tiffany & Co. 800-526-0649. 

2 Singing in the Rain Manhattan-based archi- 
tect Alison Spear probably doesn't mind when 


“ICE-COLD GRAPEFRUIT JUICE, y A.M.” blue skies turn black. Her paradigm of luxuri- 


WILLIAM J. ROCKWELL, ARCHITECT ous simplicity is a Marimekko print umbrella. 


Û Color Block Christine Van der Hurd beauti- 
fies plane geometry with her Off the Wall wool 
rug, $1,898, available at Cappellini Modern 
Age, NYC. 212-966-0669. 


Where's the Fire? Surely St. George would 
have let this creature be. Pate de verre dragon, 

$185, in lilac, also available in amber, green, 
and white, by Daum, from L'Art 
de Vivre. 800-411-6515. 


5 Please Note Leave it to the 
Italians to turn something old— 
in this case, sueded, recycled 
leather—into something beauti- 
fully new and exceptionally useful. 
Don't waste these on schoolwork. 
Carta unlined notebooks, $24 each, 
handmade in Florence by Muccino 
Design Group, available at the Terence Con- 
ran Shop, NYC. 212-755-9079. 
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3VLGARI 


CONTEMPORARY ITALIAN JEWELERS 


The Rettangolo watch 


Aspen - Bal Harbour - Beverly Hills - Chicago - Honolulu - Las Vegas 
New York - Orlando - South Coast Plaza - San Francisco 


1-800 BVLGARI - www.bulgari.com 
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The Good Earth Both you and your garden 
will reap the benefits of great tools. Fiskar's 
aluminum cultivator and trowel, $16.95 each, 
have easy-to-grip rubber handles. Available at 
Chelsea Garden Center, N YC. 877-846-0565. 


Sipping Pretty Mugs are all very well, but 
tea really does taste best when you drink 
it from a thin-rimmed cup. Nil porcelain 
breakfast cup and saucer, $135, by 
Hermes. 800-238-5522. 


Hot Seat It's been ages since we've 
seen so disarming a chair. Ross Love- 
grove's Oasi chair, shown here in wool, 
$2,600, available at Domus Design 
Collection, NYC. 212-685-0800. 


Mangia! A simply delicious organic 
meal merits stylish, understated pack- 
aging. Philippe Starck's Spaghetti 
Party, $64.99, at the Terence 
Conran Shop, NYC. 
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ELLEN TRACY 


ww.ellentracy.com * 800-925-7979 


800 726 2700 / www.isuzu.com Powertrain Limited Warranty for 2000 and newer vehicles only and excludes commercial or fleet 


transferable to immediate family m 


It's а 10-year/120,000-mile powertrain 
limited warranty, available on all Isuzu 
SUVs. It's a warranty no car company can 
match. That's not to say that car companies 
can't build durable, long-lasting SUVs. It's 
just to say that none of them will guarantee 
it as long as we do. Maybe it's because 
they have more things to think about than 
building SUVs. Isuzu. We're not a car 
company. All we do are trucks. Trucks that 
are tough enough, and reliable enough, 


to live up to America's Longest Warranty. 


your Isuzu dealer for warranty details, ©2000 A 


Go farther. 


-/ Light Touch The cinnabar Cloisonné Sil- 
houette lamp is more than just a beautiful 
shape. Each one has a different, delicate net 
effect, like gold drizzled over lava. By Robert 
Kuo for McGuire, $2,695. 800-662-4847. 


1 1 Shape Up Bring out your child's inner archi- 
tect—or even your own—with a one-of-a-kind 
wooden block set from Denmark. In addition 
to the usual cubes, there are cylinders and pyra- 
mids guaranteed to inspire better building. At 
Troy, NYC, $550. 212-941-4777. 


Say "Ah!" Every Thursday, New York City 
interior designer Ronald Bricke tells us, he 
indulges in Teuscher's fresh chocolate truffles. 
And how does Mr. Bricke savor these heavenly 
orbs? “With my eyes closed.” 


Window Seat Imagine a sinuous garden 
bench that looks like a venetian blind that is 
seductively unrolling. Luckily, interior designer 
Andrée Putman already has. Her bench, in 
teak and cast aluminum, $2,500, is available at 
Furniture Co., NYC. 


1 Park It Now that you've got that gorgeous 
bench, why not take the time to sit down on it, 
all by yourself, and read a book. 
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OR TOWN 


KALLISTA. 


IHE MICHAEL 5 SMITH COLLECTI 


ALLISTA PRESENTS A NEW LINE OF SSIC BATH FIXTURES AND FITTINGS DESIGNED BY MICHAEL 5 SMITH FOR THE TOWN. ASK YOUR 
ESIGNER OR ARCHITECT TO ARRANGE A VISIT TO THE KALLISTA SHOWROOM NEAREST YOU. FOR A BROCHURE PLEASE L 1.888.4 KALLISTA. 
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All Hands on Deck If you've misplaced 
your crystal ball and think Ouija is for the 
oiseaux, why not try “the book of the divina- 
tion of the gypsies"—or tarot, as most of us 
know it. You'll count yourself fortunate if 
you snap up the splendid Italian Visconte 
tarot set of 78 cards, $60, at ABC Carpet & 
Home, NYC. 212-473-3000. 


Pedal to the Metal Okay, so you'll never 
wear the yellow jersey in an international 
cycling race. You can still ride a two-wheeler 
that's both sturdy and sleek, a silvery bullet 
for the mean city streets. This Spazionavigli 
aluminum model, $800, is made in Italy and 
available at Cyrus Company, NYC. 212-226 
2364. It's definitely time to get in gear. 


In the Pink When women factory workers 
in Massachusetts went on strike in 1912, their 
rallying cry was, "We want bread and roses, 
too!” We found this lovely rose at the farmers’ 
market, but also recommend Star Rose's 
Knock Out, $20, a sweet-scented bloom 
clearly worthy of its name, and easy to grow. 
800-458-6559. www.starroses.com. 


“FOR ME IT IS A 
BIKE RIDE IN THE 
PARK WITH MY 
SON, WHO IS AT 
THE MAGICAL 
AGE OF 6" 


BARBARA CORCORAN 
THE CORCORAN GROUP 


Housc 
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TAGHeuer 


SWISS MADE SINCE 1860 


ALTER EGO 


exclusively for women 


For an authorized dealer nearest you, visit tagheu 
is valid only for products purchased from authorized dealers 


10 The Temptations We can resist 
most apples, but not a dish of ripe 
summer fruit. Pale blue ceramic 1 
dish, $500, and Murano blue drink- Ñ 
ing glass, $85, designed by Chris- X 
tiane Perrochon, both from Nicole 

Farhi, NYC. 212-223-8811. 


1 cJ Get Frosted Just for today, ignore 
your cholesterol count and dig into a slice 
of coconut cake, $40 for a large cake, 
from E.A.T., NYC. 212-772-0022. Have 
it on a porcelain dessert plate, $39, 
designed by Olivier Gagnére, and a cot 
ton Wallis blue tablecloth, $225 to $350, 
both from Bernardaud. 800-884-7777. 
Silver Pyramid dessert fork, $155, by 
Harald Nielsen for Georg Jensen. Avail- 
able at Royal Scandinavia. 800-351-9842. 


90 Fancy Free А bowl of plain, per- 
fect pasta deserves to be dished up 
beautifully. Sterling silver Eccentrica 
serving spoon, $375, and fork, $325, by 
Rosenthal for Bulgari. 800-BULGARI. 
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ё What is your favorite 
simple, luxurious meal? 


= “Caviar.” —Alta Tingle, owner, The 
Gardener, Berkeley, CA 


= "Caviar, creme fraiche, toasted country 
bread, and a very chilled glass of 
champagne." —Jean-Georges Vongerichten, 
cuisine and design developer 


= “Oysters!” —Ana Abdul, co-owner, 
Language, NYC 


=“Boiled eggs with toast." —Joy Henderiks, 
head of Haute Couture Directories, Chanel 


=“Scrambled eggs with morel mushrooms." 
—Luke Ives Pontifell, president and publisher, 
Thornwillow Press 


=“Breakfast. Poached eggs (freshly laid by 
my hens) and just-squeezed juice from our 
own tangelos and blood oranges." 
—Pamela Burton, landscape architect 


almon on toast!" —Koos Van Den Akker, 
fashion designer 


= “Cold lobster, Sancerre, and pavlova for 
dessert—all at Balthazar." —Deborah Nevins, 
landscape and garden designer 


=“The sautéed foie gras at The Tonic. A 
double order." —Laura Wenke, senior vice 
president, TSE 


= "Very primitive olive oil (almost green) with 
Poilane bread, fresh garlic, and wild roquette 
salad." —Andrée Putman, interior designer 


=“Brin d'amour cheese, big fat green 
olives, and a baguette from Bouley Bakery." 
—Troy Halterman, owner, Troy, NYC 


=“Vignarola of fresh peas, asparagus, broad 
beans, and young artichokes, grilled wild 
salmon with fresh sorrel pesto, and home- 
made panna cotta with wild berries.” —Tricia 
Guild, creative director, Designers Guild 


=“Kir Royal, foie gras, scallops, lobster, 
chocolate soufflé, truffles, port." 
—David Ling, architect 
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C OM TAN AND TOUT 


Office: 111 Eighth Avenue, Suite 930, New York, NY 10011 (212) 647 6900 Showroom: D&D Building, 979 Third Avenue, Suite 1022, New York, NY 10022 (212) 753 4488 


ATLANTA Travis & Company BOSTON The Martin Group CHICAGO Cowtan & Tout CLEVELAND Gregory Alonso, Inc, DALLAS/HOUSTON Walter Lee Culp Associates 
DANIA Nessen Showroom DENVER/SALT LAKE CITY Egg & Dart Ltd HONOLULU Fee-McClaran. LOS ANGELES Oakmont MINNEAPOLIS Gene Smiley 
PHILADELPHIA Croce, Inc, PORTLAND/SEATTLE Wayne Martin, Inc. SAN FRANCISCO Cowtan & Tout SCOTTSDALE Dean- Warren Lid 
TORONTO Primavera Interiors TROY Rozmallin WASHINGTON D.C. Hines & Company 


Fabrics: Wall-Marloe; Chair-Fernshaw 
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Rock On Nature seldom needs adorn- 
ment, but in the right hands a stone can have 
another, equally magnificent life. In the back- 
ground: hand-carved gray agate bowl with 
geode interior, $3,600, from Ten Thousand 
Things, NYC. 212-352-1333. Tanzanite set in 
22K white-gold cuff bracelet, $6,750, designed 
by Chantel Garayaldel, available at Troy. 888- 
941-4777 outside NYC; in NYC, 212-941-4777. 


Sleepwear What's as comfortable as an 
old pair of jeans, but a lot better looking? Cot- 
ton king-sized and Euro soft shams, $95 each, 
and standard-sized sham, $85, all from The 
White House Ltd. 888-962-7528. 


Tipping the Balance Fortunately, some 
losses are clearly gains. Calculate yours with a 
glass-and-chrome Gamma scale, $150, from 
Waterworks. 800-899-6757. 


A Joyful Noise You never outgrow some 
accoutrements of childhood. Bicycle bell, $4.95, 
from Restoration Hardware. 888-243-9720. 


Press On Everyone loves freshly ironed 
sheets and shirts. You can lead a wrinkle-free 
existence thanks to Rowenta's Steam Gener- 
ator, $250, a device that renders ironing 
speedy and pleasurable. The 
water tank holds enough 
for 90 minutes' work. We 
even did all the curtains. In 
MA, 781-396-0600. 


"ASWIMMING POOL WITH THE BOTT 
PAINTED BY DAVID HOCKNEY" 
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Baker | 


BAKER. MOMENTS OF LIFE, AMONC THING 


1.800.59BAKER www.bakerfurn 


S OF BEAUTY 


O Beau Bangle Cartier's exquisite three- 
piece rolling bracelet, $2,950, in 18K yellow, 
pink, and white gold, is like a ring for 

your wrist. 800-CARTIER. 


Music to Go What was once a 
treat for the ears is now one for the 
eyes, too. Download some music, 

plug in the streamlined, brushed alu- 

minum Sony Network Walkman, $330, and 
get grooving. 800-222-SONY. 


ZA) It's a Date Life is grand, but it’s also 
overscheduled. We like the regimen sug- 
gested by furniture designer Craig Raywood: 
"An hour of time in the morning to myself to 
have coffee and read the paper." Pencil it in, in 
the handsome Epi Z PM black leather agenda, 
$220, and inserts, $48, from Louis Vuitton. 800- 
285-2255. You might even occasionally decide to 
delete something in your appointment book, as 
landscape designer Edwina vonGal does. Every 
now and then, she'll “cancel a dinner invitation 
and stay in my garden till dark." 


с) Back Talk Unwind stylishly in Blu Dot's 
Feltup chair, $199, with a tube steel frame and 
industrial felt seat in gray blue, orange, or baby 
blue, from bludot.com. In MN, 612-782-1844. 
We like to think of it as the sling of fortune. 
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------ CERTIFIED PRE-OWNED LEXUS ------ 


If It Moves, Pumps, Turns, Drives, Shifts, 
Slides Or Rolls, We Check lt. 


Fluids? Check. Hoses? Check. Pumps, motors, bearings, belts? Check, check, check, check. Before any 
pre-owned Lexus is certified, its scrutinized. 128 points in all. Only then is it deemed worthy of our industry- 
leading 3-year/100,000-total-vehicle-mile warranty and generous Customer Care Package” Granted, down 


the road it may need a wash. But its already been through the wringer. 


Pre-Owned 
Test-drive a Certified Pre-Owned Lexus exclusively at your Lexus dealer. ONLY AT YOUR LEXUS DEALER 


anty 


d Pre-Owned warra 


responsibly. *See your participati 


eed laws and drive 


sp 


bey all 
bey al 


ta 


a Division of Toy: 


2000 Lexus, 
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CO catch the Wave You'll never 
wear shoes in the house again if you 
have Martin Patrick Evans's custom-designed, 
striped pashmina rug, $800 per square foot, 
beneath your feet. 800-734-8214. 


7. 

O 1 Hold It! Time can't turn backwards in its 
flight, but you have the power to stop it with 
this stainless-steel time/stopwatch, $80, by Georg 
Jensen, available from Royal Scandinavia. It fits 
neatly in a pocket, too. 


Z( 

0 -& Pass the Popcorn Where is it written that 
it's a sin to watch a movie before nightfall? 
When hotelier Andre Balazs wants to give him- 


self a special treat, he goes “to the cinema in the 
middle of the day.” Go for a double feature. 
-- 

0 0 Madder About You The wrist corsage may 
have fallen from grace, but that aromatic mem- 


“ 

z | WEAR SLIPPERS 
ber of the madder family, the gardenia, never 

will. This Michael George bloom, $15, floats in INDOORS ALL 

a plastic container. Available at the Hybrid YEAR. WHEN | PUT 


Boutique, Bergdorf Goodman. 800-505-9808. THEM | 


т 


CY] into the Woods When advised tocatsim- | ЕЕ WARM AND 
ply, match the table to the food. Mercer Street CHERISHED” 


rosewood dining table with glass top, $4,560, 


from Ralph Lauren Home. 800-578-7656. ROXANA ROBINSON, NOVELIST 
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BTEAMING TOWARD PERFECT RESULTS - 
IITHOUT PRESSURE. 


aggenau's new combination steam oven is the first 
built-in appliance in the world to combine the 
hdvantage of non-pressurized steaming and 
onvection. It brings professional-style steam cooking 
nto your home. Thanks to the precise regulation of 
oisture levels, meat and poultry remain tender and 
Bucculent inside while browning crisply on the outside. 
itamins and natural flavors of vegetables are 
preserved during cooking. And professional chefs 
agree there is no better way to prepare fish. 
f you would like to find out more about Gaggenau's 
ew steam and convection oven, or other unique appli- 
ances in the Gaggenau collection, call 1-800-828-9165. 
Or visit us online at www.gaggenau.com/us. 


THE DIFFERENCE IS GAGGENAU 
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Travel Insurance Face it, sometimes when 
you're on the road you're dubious about the bed- 


for a pillow, $42, available in saffron yel 
low, bordeaux, bottle green, and bright 
red. Order from Maryse Boxer at Joseph, 
London. 011-44-207-245-9493. best- 


selections.com/maryseboxerdesigns. 


Feet First You always give your 
guests a stylish welcome, so why greet 
them with a blah doormat? John 
Danzer designed this one, a poly- 
urethane half-circle, $55, for Munder- 
Skiles, Inc., NYC. 212-717-0150. 


Bon Appétit Finally, you can 
have a real French breakfast in bed— 
in America. Fauchon, the great 
Parisian emporium for all things edi- 
ble, is opening a store at 442 Park Avenue, 
NYC, in late summer. One stop and, voila, you 
have everything you need for a petit déjeuner, 
including croissants, confitures, and coffee. 


Spinning Around For exploring contem 
porary music, like the spare and ethereal works 
of Arvo Párt, there's nothing more appropriate 
than the silver Beosound 2000 CD player, 
$1,900, from Bang & Olufsen. 800-284-2264. 
bang-olufsen.com. Of course, it's pretty great 
for Beethoven or Lil' Kim, too. 
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ті Sofa, Ceylon Trunk 


POTTERYBARN 


stores / catalog / potterybarn.com 


For the store nearest you, or to request a catalog, call 1.800.254.2551 
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This Old House Feeling revolutionary? 
You might try sprucing up as home owners 
did in 1776, with milk-based paints. These 
are similar to ones used in the 18th cen- 
tury, and come in many colors, includ- 
ing apple, chartreuse, and green pearl; 
$9 for one of the small “practice 
pots," $40 and up for a gallon. From 
the Silk Trading Co. 800-854-0396. 


Hit the Road When you're away 
from home, life doesn't have to be rough. 
Swaddle yourself in a silk-and-cashmere travel 
throw, which comes with its own zip bag; $835, 
from Malo. 877-SEE-MALO. If you're nuts about 
soft fabrics to use around the house, try 
Macadamia mohair, $132 a yard, from Todd 
Hase, NYC. 212-334-3568. 


Outside the Box Fess up, you love televi- 
sion—and it doesn't have to be clunky any- 
more. Novelist Sugar Rautbord loves Sony's 
sleek, flat-panel model, $1,500 for the 32-inch 
set. And the picture, she says, is "so sharp it 
makes even the bad news look nicer." 


Top Brass Generally speaking, there's 
nothing wed like more in our living room than 
a piece by Charles and Ray Eames. The limited- 
edition Eames Anniversary Coffee Table, 
$2,600, has a wooden base and a gold-leafed, 
solid brass top. Available through Herman 
Miller for the Home. 800-646-4400. 


tra Cast Stone Table 
пеан Candlelight Holders 


РОТТЕЕТ АТ 


stores / catalog / potterybarn.com 


For the store nearest you, or to request a catalog, call 1.800.254.2551 
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% Would you like something 
"dto drink with that fabulous 
meal? (Champagne may be the favored 

tipple, but it's not the only one on the block.) 


=“A glass of Vega Sicilia Valbuena—an 
amazing Spanish wine." —Sugar Rautbord, 
novelist and Chicago civic leader 

=“A bottle of Stags’ Leap Cabernet." —Gall 
Baral, founder, Algabar Home & Life, L.A. 
=“The best Chassagne-Montrachet to be 
had." —Meredith Etherington-Smith, 
House & Garden contributing editor 


=“Single-malt Scotch, shaken passionately 
with ice and served in a chilled martini 
glass." —Mitchell Gold, president, Mitchell 
Gold Furniture 


j 3 Bath Bouquet We're crazy over the hand- 
made soaps that designer Michael Whaley sent 
as a present. Box of three, $45, from Sag Har- 
bor Soap. 631-725-3892. In California, check out 
‘Two Leaf Handcrafted Soap Co. 707-591-0121. 


44 Heads Up The packaging is more Philip 
Glass than Jerry Garcia, but inside is vin- 
tage Grateful Dead. So Many 
Roads 1965-1995, five CDs, $80. 


45 Go Figure Rhodia note- 
pads with graph paper, $4.20 
each, available at A.I. Fried- 
man. 800-204-6352. 
2 
On the House Salut! In 

background: highball, $20, by Richard 
Meier for Swid Powell, NYC. 212-633- 
6699. From left: Cosmos water, $125, by Saint 
Louis Hermés; Vega vodka, $320 for a set of four, 
by Baccarat; Carlton square, $35, by Cristallerie 
de Haute Bretagne, all from Barneys New York. 
212-339-7300. Stainless-steel tray, $49, by Ettore 
Sottsass for Alessi, NYC. 212-431-1310. 


N 
N 


N 
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‘is Leather Headboard 


stores / catalog j potter arn.com 


2551 


For the store nearest you, or to request a catalog, call 1.800.254. 


"A STEUBEN HIGHBALL FILLED 
WITH STOLI” « 


47 One a Day How hungry are you? Choose 
a ceramic bowl from a nest of seven, $220, 


from DKNY, NYC. 212-223-DKNY. 


Beat It Get to the bottom of things 
with this Rosle saucepan whisk, $20, 
from Gracious Home. 800-237-3404. 


49 Magic Mushroom Stainless-steel garlic 
smasher, $13.99, from Gracious Home. 


50 Bedside Manner Everything' at the ready: 
Right, rear: Mouthwash carafe with glass, $36, 
from Waterworks. Cobalt blue 
votive with a hyacinth and 
bluebell candle, $30 for a box 
of four, from Floris London. 
800-5-FLORIS. Note cards with 
lined envelopes, $10, from 
Nancy Sharon Collins Sta- 
tioner, NYC. 212-431-5959. 
Pear-shaped bud vase, $25, 
from Takashimaya. 800-753- 
2038. Stoneware plate, $45, by 
‘Teresa Chang, at Global Table, 
NYC. 212-431-5839. Kristina 
bedside table, $1,295, and Elsa 
wallpaper, $82 a roll, both from 
Country Swedish. 800-562-1847. 
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| luxury sedan with 
‚lenty of curb appeal. 


he elegant Park Avenue Ultra has 
ways had the power to stop people 
1 their tracks. But now it has the 
dditional command of StabiliTrak. 
Vhether you're driving in rain or 
voiding objects on the road, sensors 
etect the difference between the 
irection you are steering and where 
our vehicle is actually headed, and 
‚hen necessary, work to correct its 


ourse to help keep you in control. 


® Park Avenue» Buick 


luxury. pure and simple? 


www.parkavenue.com or 1-800-4A-BUICK 
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Right This Way Shine the light 
exactly where you want it, with a table- 
top Eclisse pivoting lamp of lacquered 
steel. Available in orange, white, or 
silver, $165, and made in Italy for 
Artemide, NYC. 212-925-1588. 


4 Outrageous Fortune You can 
tailor-make the future for you and your 
friends by composing fortunes and having 
them inserted into scrumptious vanilla and 
chocolate cookies, $24 per dozen. Custom- 
inscribed fortune cookies are available at 
Gatherings, NYC, where they can also be 
custom-packaged. 212-627-1608. Just imag- 
ine the possibilities. 


^ Vertical Thinking Upend your 
concept of occasional tables, as 
designer Jeffrey Bernett has. His oak 
backless plinth tables, $1,050 for the 
18-inch-high model, $1,330 for the 26- 
inch version, are available at Troy, N YC. 


it transforms yo 


í 
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OLAY 
daily facials Р” 


«m,  deansing cloths 


4. have a little b 


PROVEN TO CLEANSE AND EXFOLIATE LIKE A FACIAL 


www.olay.com 
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When we 
asked friends 
and colleagues what simple 
yet incredibly special luxury 
they craved, a great many 
responded simply, "Massage." 
Some of them elaborated. 


“One and a half hours—with the extra 
half hour ending on my back only.” 
—Mitchell Gold, president, Mitchell 
Gold Furniture 


Wrap It Up If only “casual” Fridays at the 
office extended to this. Maybe you should stay 


home. Dove gray cashmere dressing gown with 
gold piping, $1,260, by Acqua di Parma, avail- 
able at Saks Fifth Avenue. 800-347-9177. 


“1 grew up in Honolulu, where shiatsu 
massage is the massage of choice. 
After eight years of experimenting 
in New York, I’ve found the perfect 
shiatsu massage at Ohashi 
Institute in Manhattan.” 
—Anne Fairfax, architect 


Bath Time You ignored our advice 
and went to work. Now, de-stress in 
an Italian marble tub, $35,000, 
available in several lengths 
and widths, from Urban 
jp" Archaeology, NYC. 212-431- 

4646. Dry off with a hotel towel, 
$20, from Chambers. 800-334-9790. 


“1 sometimes have a mas- 
sage therapist come to our 
apartment. | invite some of my 
friends over, and the therapist 
works out all of our stress. It 
is so relaxing. It is a luxury 
to share that with my friends." 


—Barbara Corcoran Basic Black Fine glycerine soap 


from Spain, $18 for a box of three, by 
Kala, available at Dean & Deluca, 
NYC. 212-226-6800. 


"Getting to the end of a massage 
and saying, ‘Start over." —Barbaralee 
Diamonstein-Spielvogel, House & 


Garden contributing editor ` А 
Swing Time Now that you're 


relaxed, take the advice of Aileen 
Mehle (a.k.a. newspaper columnist Suzy), 
who likes to nap “in a simple hammock with a 
tiny fragrant pillow under my head." Or fol- 
low the lead of Kim Hastreiter, the editor- 
publisher of Paper, who finds spiritual peace by 
listening to a Rosemary Clooney CD, having a 


“I finally made a massage room. It over- 
hangs the garden, is empty and serene, 
the massage table covered in soft flannel 
sheeting (used only for this purpose and 
laundered separately). A green-tea candle 
and a soft light from a quiet light source." 
—Barbara Barry, interior designer 


"A two-hour massage with a sauna." 4 А 
—Jean-Georges Vongerichten Diet Coke, and going on eBay. 
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lJ Correspondence Course 
Eliminate writer’s block with 
a Chinese alabaster chop, 
$120, with your name spelled 
out phonetically (this one is 
Nancy), and cards and enve- 
lopes trimmed in red, $27.50 
for ten. All from Nancy 
Sharon Collins Stationer, 
NYC. For an appointment, 
call 212-431-5959. 

r^ 


ны 


) d Got Milk? We could sit 
on the peerless Alvar Aalto birch stacking stool, 
$130, till the cows come home. From the MoMA 
Design Store. 800-793-3167. momastore.org. 


2 
6 0 Write Away Here's a sea of red ink you 
could happily drown in—but use it for letters to 
your friends, instead. Set of nine ink colors and 
two types of ink, by Francesco Rubinato, $45, 
from ABC Carpet & Home, NYC. 


2- 

C 1 Just the Flax, Ma'am We've got you cov- 
ered: relaxed Belgian linen fabrics, in a variety 
of colors, from Donghia. 


144 House (5 Garden - SEPTEMBER 2000 


As land 


DRIFTS 
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(50 Linesman Snap up some crackle. Exquisite 
handcrafted Raku ceramic vases, $40 for the 
pink, $175 for the larger white, were designed 
by Joseph Conforti for Seed Inc. Available 
through jncdesigns@aol.com or ABC Carpet & 
Home, NYC. The vases are sitting on a slate 
roof tile from Paula Rubenstein Gallery, N YC. 
212-966-8954. 


2 
£ 3 Stretch Seating Claudio Silvestrin's starkly 
beautiful Millennium Hope bench, $6,300, accom- 
modates a crowd. In raw walnut heartwood, for 
Cappellini Modern Age, NYC. 212-966-0669. 


» 

64 Picture Perfect You don't need color shots 
to understand the genius of France's great 
landscape architect. Le Nótres Gardens, $49.95, 
with photographs by Michael Kenna, is pub- 
lished by RAM Publications, The Huntington 
Library, and available at Archivia: The Decora- 
tive Arts Book Shop, NYC. 212-439-9194. 


2 
GE Take Your Pick Whether you're having ab 
dim sum or a cocktail party, do it with Eastern 
aplomb. Japanese bamboo hors d'oeuvres skew- 


NYC. Celadon s late, $9, fi Sara, NYC. / N w" 4 
a ОО DOZEN PEONIES ONCE A WEEK 
FOR LIFE” MICHAEL LA Rocca, INTERIOR DESIGNER 
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Prudential. All the 
finest solutions for your home. 


Want to protect your home and 

assets? Prudential homeowners 

insurance gives you the peace RT 
of mind you want. 


b Ready to add a room 
Looking for ways to keep your | Ж Р or make other home 
mortgage secure? Life insurance | \ improvements? You 
can help your family pay the bills if | can find affordable, 
something should happen to you. | š 1 flexible funds with 
a Prudential home 
equity line of 
credit or loan. 


Searching for your dream home? Prudential 
has a network of 42,000 real estate professionals 
nationwide. Last year alone Prudential Real 
Estate Professionals helped buy and sell over 
a half-million homes. They can help you. 


Now get Your ideal home. If you can picture Have the home that you've always 
“> it, Prudential can help make it imagined—and keep it protected. 
Prudential.com!  happen— with a wide range of For a Prudential professional near 
Б financial solutions designed for you, call the number below. And be 
ind out how 
much coverage your needs. sure to ask for your free brochure 
you'll need to Р esia тан describing Prudential's vast array 
protect your rom real estate services to of financial services. 


family and your insurance and home equity products 


— — everything to make your home Call 1-800-THE-ROCK 


= a quick. enjoyable and to protect your property ^ ext 1580 
online term life ilv z i ` Ç А 
insurance and family as your life changes. www.prudential.com 
ee Prudential brings it together so you 
Review your have one place to turn for all your 
Puss i most important financial needs. . 
ome and life 
insurance Prudential 
policies. 


© 3/2000 The Prudential Insurance Company of America. Like most insurance policies, Prudential's policies contain exclusions, limitations, reductions in 
benefits and terms for keeping them in force. Your Prudential representative can provide you with costs and complete details. Homeowners coverage 
written by Prudential Property and Casualty Insurance Company or The Prudential Property and Casualty Insurance Company of New Jersey, 23 Main Street, 
Holmdel, NJ 07733. In Texas, coverage may be written by Consolidated Lloyds, which is not a Prudential company. Coverage available in most states. Home 
equity loans and lines of credit are offered through The Prudential Savings Bank, Р.5.В. (member FDIC, Equal Housing Lender), a subsidiary of The Prudential 
Insurance Company of America. Home equity loans and lines of credit are not available in every state. "Not available in all states Prudential Real Estate 
brokerage services are offered by the independently owned and operated franchisees of The Prudential Real Estate Affiliates, Inc., a subsidiary of 
The Prudential Insurance Company of America, Newark, NJ. Equal Housing Opportunity. (ZY 


CAR. 


CHELSEA TEXTILES 


CHELSEA EDITIONS 
232 EAST SOTH STREET NEW YORK NY 10022 
TELEPHONE 212 758 оооу 


CHELSEA TEXTILES 
7 WALTON STREET LONDON SW3 2)р 
TELEPHONE 020 7584 orm 


CHELSEA TEXTILES 
15 RUE DU MAIL 75002 PARIS 
TELEPHONE 140265011 


WWW.CHELSEATEXTILES.COM 
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pra 
GE The Big Chill How's this for a palate 


pleaser? Sorbet served in a thumbprint 


"LISTENING TO 
MUSIC ON A 
GREAT SOUND 
SYSTEM 
THROUGHOUT 
MY DAY, SHIFTING 
THE KIND OF 
MUSIC AS NEEDED" 


RHEA ALEXANDER, DESIGNER 


glass dish, $90, with a Padova sterling 


O / Ice Queen Don’t be rinky-dink. 
Live life on the edge with a pair of 
Riedell figure skates, $240, available at 
Paragon Sports, NYC. 212-255-8036. 


С 
(5 O Undercover Work Fill a drawer with 
Hanro of Switzerland's V-necked tanks, 
$45 each, in 100 percent cotton, avail- 
able at Saks Fifth Avenue. 


E 
G c ) Word's Worth They're the best thing 
since your mother told you a bedtime 


story: tapes of poets reading their own 
work, $10 each. The Academy of 


American Poets, NYC, 212-274- 
0343, ext. 21. 


4 
T y^ 7 OS 
1 N 
ІЛ UTA 


| 
Y Û ише Black Bag If I e 
had a hammer, I'd carry it in 
Connolly's leather tool kit, 
about $2,580. In London, orr- 
44-207-235-3883. 


Editor: Katrine Ames 

Produced by: Brooke Stoddard 
and Ryan Matbeny 

Prop stylist: Philippa Braithwaite 
Food stylist: Megan Fawn Schlow 
Contributors: Greg Cerio; Melissa Feldman, 
Stroll Productions 


là ACCUTRON 


THE PREMIER BRAND OF THE BULOVA CORPORATION 


Accutron has traveled to the moon, 
been presented to royalty 
and flown on Air Force One. 


PERHAPS IT'S WORTHY OF YOUR WRIST. 


NASA chose our 
timekeeping technology for 
America's first trip to the moon. And 
today's Accutron® is available at a fine jewelry 
store near you. Swiss made with a 25 year limited 
warranty, Accutron? is the watch whose time has come. 
For more information call 1.800.A.BULOVA. www.bulova.com 
ACCUTRONÚ IS A REGISTERED TRADEMARK OF BULOVA CORPORATION. ©2000 BULOVA CORPORATION. Styles: 27444, 27104 


TOURNEAU OST 


MEW YORK * PALM BEACH + GAL HARBOUR + SOUTH COAST PUJA e HOUSTON 
SINCE 1900 


SHOP AT HOME:1:800:348:3332 — www.tourneau,com 
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WRITTEN BY LYGEIA GRACE PRODUCED BY LYGEIA GRACE AND CAROLINA IRVING 


irst impressions have the power 

to change your life. So Brigitte 
Perkins discovered when she vis- 

ited a weaving workshop in Mar- 
rakech's medina five years ago. 

"I came to this place and heard a sound 
like the beat of a heart," the former 
French fashion designer recalls. “I went up 
the stairs to see. It was the rhythm of the 
looms." Perkins was captivated. And 
what started as an extended vacation 
soon developed, with the help of a 
crafts-preservation foundation, into a 
new career: designing 


ri 2 
скен fabric and managing 
luscious textiles = 
a group of weavers 
bear an even weave “ Š 

and embroiderers. 


and polished finish - 
that belie their The textiles made 


homespun origins, in Perkins's Tadert 
Sheer as curtains or Titbirine workshop 
thick as bedcovers, are a far cry from 
they are made the jalabas and rustic 
by male weavers wool blankets that 
on Moroccan the weavers produced 
before her arrival. 
Working three to 
a loom, the artisans 
transform cotton, silk, 
wool, cashmere, baby 
camel’s hair, and sabra (a vegetal thread 
derived from the agave plant) into richly 
striped swaths of fabric that are favorites 


looms. Women are 
employed In the 
less physical, but 
equally painstaking, 
task of embroidery. 


of decorators like Agnés Comar and 
Alberto Pinto, and couturiers like Oscar 
de la Renta and Balmain. 

Such an illustrious clientele made little 
impression on her hardworking crafts- 
people—until now. Tadert Titbirine 
has been asked to provide fabric for 
Morocco's royal residence. “This is an 
important project—especially for the men 
and women working with me,” says 
Perkins. “It’s easy to get foreigners to come 
and love what they make. But for their 
own king to like it, now that is something.” 
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FIT INTO YOUR N 
BACK POCKET? 


With over 20 of the world's las airlines, more luxurious 


hotels and every major car rental company, it can. 
To earn one AAdvantage mile for every dollar spent 


on purchases'and receive 5,000 bonus miles,’ call 
y 
A 
CITIBANSO | 


JLES THAT 
TAKE. YOU! 


hink of the glamorous rooms 
created by Hollywood's dec- 
orating greats, like Billy 
Haines or Florence Hayward. 
Chances are, Robert Crowder's 
work was in them. *Gary Cooper, 
Ronald Reagan, Dean Martin, Elizabeth 
Taylor— everybody had either fabric or 
screens I designed," recalls the 89-year- 
old weaver and painter. “In the '5os and 


'6os, Architectural Digest was so full of our 
- 0 LIYWO 0 D work, people thought we owned it.” 
And no wonder. Crowder's exuberant 
D IV | М t handwoven fabrics and Japanese-inspired 
scenic paintings typified the sparkle 
Modern 


of postwar California living. 
houses deserved modern furnishings, and 
Robert Crowder, below, still when the right textiles weren't available, 
produces the fresh, modern fabrics architects turned to designers like Crow- 
that made him famous 50 years der to make them. Crowder threaded his 
ago, though he has cut down on ms with bouclés, metallics, and Lurex 


i! “wi ñ 
pag enc be = > to produce gorgeous textured panels that 
young, you try everything,” he says. 2 3 ES 
were a far cry from the stuffy European- 


"When you get older, you go for 3 x 

focus." His textiles, like the open. inspired fabrics of the time. 

weave curtains, left, and fringed Today, Crowder continues to design 
panels, below, are available custom fabrics for a new generation 


Î from Keith McCoy & Associates. ОЁ West Coast decorators like Nancy 


Kitchell and Michael Taylor. Recent 
pieces, like an elegant white bouclé sheer, 
studded with feathers, are proof that his 
exquisite eye is as sharp as ever. And 
more than 50 years after he started, the 
self-taught weaver is still under the spell 
of the loom. “All fabrics something," 
says Crowder. “I can pick up each piece 
I've designed and it's a favorite. I have a 
wonderful time with whatever I do." 
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Humphries, above, rails at the misuse of 
^document" patterns woven on modern, 54- 
inch-wide machine-made cloth. “Fabric widths 
in the last century were narrower, and seams 
on a chair were a normal feature," he explains, 
pointing to the gorgeous 21-inch damasks, 
upper left, brocatelles, lampas, and velvets 
produced on his 19th-century wooden looms. 


t's not always easy to catch the owner 
of the Humphries Weaving Com- 
pany at the office these days. “I’m 
afraid Mr. Humphries can't come 


to the phone right now” a recent 
caller was told. *He has gone down to 
Juckingham Palace on business." Such 
royal to-ing and fro-ing is routine for the 
owner of the last surviving hand loom 
silk-weaving firm in the U.K. Since it 


Since all weavers have different styles, Humphries assigns only one to each order 


was founded 29 years ago, the company 
has been in constant demand, providing 
custom-made textiles to such clients 
3ritain’s National Trust, New York's 
Metropolitan Museum of Art, and *so 
many historic restoration projects that 
they all tend to blend together," says 
Richard Humphries, who counts the 
replacement of fabric lost in the 1992 


Windsor Castle fire among his many 
royal commissions. 

The company, which operates out of 
two North Essex mills, has a file of more 
than 200 active designs and an archive of 
6,000. Humphries also custom-matches 
textile fragments and historic docu- 


ments, often sitting down at a loom to 
work out samples himself “We are very 
slow," he allows of his staff of 22. When 
making velvet, for example, his weavers 
produce just 18 inches of cloth a day. *But 
the beauty of hand-weaving very fine silk 
is that you can create exquisite fabrics 
with a real richness of quality." 
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© 2000 Caltomia Closet Company. Al seris sasarsmd Each fran 


Where do you put the stuff that you're about? All that you are? Tell us. We're listening. 
And this is how we start to create your custom solution. 


Call us for your complimentary in-home consultation at 800.336.9189 
in the US and Canada or visit us at www.calclosets.com. 


CALIFORNIA CLOSETS 


object lesson 


Just don't call weaver June Swindell, seated, 
upper right, and knitter Karina Thomas textile 
artists. "What we do is good design," says 
Thomas. Above: Swindell's sheer Float Roman 
shade. Below: Thomas's creased Totem panels. 


dow treatments allows us to play with light" — June Swindell 


izing in win 


la 


"Spec 


une Swindell and Karina Thomas 
may use cotton, viscose, and even 
stainless steel in their extraordi 
nary hand-loomed and -knitted 
blinds and shades, but their true 
medium is much more ephemeral. “We 
are interested in the manipulation of 
light," says Swindell, the w 
the award-winning partnership known as 
Salt е play with opacity and trans 
parency. A window becomes a canvas." 


ving half of 


Canvases filled by the Salt team come 
in a variety of forms. Since setting up 
shop in 1996, the pair have worked on 
projects ranging from a series of 16 color 
block sheers for the wraparound win 
dows in a London loft, to a set of backlit 
panels for a private club. The construc 
tion of the latter was inspired by their 
location in the bar. “We thought that 
since the space would be used mainly at 
night, why not make the windows into a 
light source," explains Swindell. Such 
innovative thinking has earned Salt the 
loyalty of clients like Peter Marino, Noel 
Hennessey, and ABK Architects, who 
used the company's panels in the sleek 
new British embassy in Moscow. 

In spite of their sophisticated textures 
and modern looks, Salt's bespoke fab- 
rics have thoroughly low-tech origins: 
Thomas uses a hand-operated knitting 
machine, and Swindell works on a 100 
year-old loom. The women are just as 
old-fashioned when it comes to the 
design process. "We do a lot of decision 
making while working on the machin 
ery,” says Swindell. “You can put your 
ideas into the computer, but in reality 
the way a viscose fiber moves across cot- 
ton could be quite interesting—and you 
can't get that in a computer." 
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YOU'RE ENTITLED TO A MASTERPIECE. 


HAND-CRAFTED MATTRESSES FOR THOSE WHO APPRECIATE 


THE 


FINER THINGS IN LIFE. 
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object lesson 


ompromise comes with any dec 

orating project. But there is опе 

issue on which interior designe: 

Jeffrey Bilhuber won't budge, 
“Blankets,” exclaims the icono- 

clastic New Yorker. “If a client said no to 
a Three Weavers blanket, I might quit 
the job.” He's not alone in his a tion 
for the Houston-based company's hand- 
woven coverlets and throws. They are 
staples of luxury bedding boutiques like 
E. Braun, Leron, and Pioneer Linens, and 
standard issue to passengers on Lear jets. 
The blankets' allure is their luxuri- 
ous simplicity—a quality due in large 
part to current owner Pamela Blunt's 
loyalty to the methods of company 
founder William Spencer. (The two other 
weavers in the firm's name left soon after 
it was established in 1930.) “We do twills, 
herringbone, basket weaves, and a lino 
criss-cross design —all the traditional pat- 
terns Mr. Spencer used," says Blunt, who 
would often visit her mother in the fac 
tory as a child, and bought the company in 


1995. Throws are edged with hand-knot 
ted fringe, and blankets are trimmed with 
a hand-sewn hem stitch. The 50-year-old 


looms are threaded with Irish linen, Eng- 
lish mohair, American wool and cotton, 
and sea island cotton from Barbados. 


Surprisingly, the company's entire out- 
put depends on four weavers, who alter- 


nate among 18 looms. But “one weaver 
can make twenty to twenty-eight baby 
blankets a day,” says Blunt, who adds that 
mechanizing the factory is out of the 
question. “Handweaving is nearly a 
lost art. We got our start by being old- 
fashioned, and we'll stay that way.” сё 


House 27 Garden ' SEPTEMBER 2000 


SPECIAL ADVERTISING SECTION 


Designed to be... 
Nowhere Near Anything 


More Power, More Room, 
More SUM. 


TAHOE 


THERE'S SOMETHING TO BE SAID FOR 
THE REMOVAI 


E 
Dependability based on longevity: 19871998 Ailing Mohr dur 


MORE POWER, MORE ROOM, MORE SUV. 


STINE RIVERS, THE BREATHTAKING VISTAS, 
IT THIRD-ROW SEAT. 


A ar TAHOE 
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SPECIAL ADVERTISING SECTION 


Designed 
to be... 


Nowhere Near Anything. There isn't a better way to 
describe our all-new Chevy Tahoe. 


With features like new-generation Vortec 4800 and 5300 
V8 SFI engines, a unique available third-row 50/50 split- 
bench seat, fuel economy ratings that are unsurpassed 
in its class" more first- and second-row headroom and 
more second-row legroom than the previous model, our 
all-new Tahoe has the ability to do it all. 


In addition, the all-new Tahoe is equipped to bring you 
stand-alone performance that includes a smoother, 
quieter, and more stable ride than the previous model 
thanks in part to a new five-link suspension, and two 
rear-door choices — no other full-size SUV gives you a 
choice of either rear panel doors or the new available 
rear liftgate/liftglass, and the added security of OnStar. 


“ZWD 4800 V8 2000 EPA estimated MPG 15 city, 20 highway. 2WD 5300 V8 
City, 18 highway. 4x4 5300 V8 2000 EPA estimated MPG 14 city, 17 highway. 'One- 
“Dependability based on longevity: 1981-1999 full-line, light-duty truck company 


The editors of Consumers Digest recently indicated what 
they think about our all-new 2000 Tahoe — by naming 
it to their prestigious "Best Buy" list. The editors stated, 
“These are large, functional SUV's that provide a quiet 
and comfortable ride.” 


The all-new Tahoe is designed to get you there. After all, 
it comes from the family of Chevy Trucks — the most 
dependable, longest-lasting trucks on the road.** 


For more information, call 800-950-2438 or visit our 
Website at www.chevrolet.com/tahoe. 


Chevy Tahoe. It’s Nowhere Near Anything 


V8 2000 EPA estimated MPG 14 
cluded as standard on Tahoe LT. 


Nothing identifies luxury more than comfort and beauty. Combine these two and you have the perfect 
pairing for a summer adventure. The destination: Los Angeles. How to get there? In your all-new 


Chevy Tahoe, of course. 


Join Chevy Tahoe and House & Garden as we celebrate the first-ever “Luxuries of the Garden" — 

a series of garden-related events, culminating in an exclusive daylong excursion to three of the area's 
most celebrated residential gardens. Learn how to turn your garden into a “full bloom” beauty, while 
enjoying exquisite cuisine from some of Los Angeles' leading chefs. 


Kickoff reception and in-store promotions, Saks Fifth Avenue, Beverly Hills 


oer 22: Exclusive Black-Tie Gala 


Tour three of Los Angeles' finest residential gardens. View the Chevy Tahoe 
at each garden and learn about the new-generation features, one-on-one 
from a Chevy specialist on-site. Receive Chevy Tahoe literature and find 
out the nearest test-drive location. 


For more information or to purchase tickets, contact Elizabeth Burgess at 800-218-4248. 


20 олына 


SEWARD JOHNSON, JR. 


- ж 


Он, It’s You. WELCOME!" BRONZE, LiFE-SIZE 
CURRENT EXHIBITIONS 
HANNOVER, GERMANY 
BERLIN, GERMANY 
DUBLIN, IRELAND 
ALBANY, NY 


SANTA Mont 


SCULPTURE PLACEMENT LTD 


— а — 


2525 MICHIGAN AVENUE AG SANTA MONICA CA 90404 
TEL 310.264.2400 FAX 310.264.2403 
WWW.SEWARDJOHNSON.COM 
CATALOG AVAILABLE 


on reflection by lawrence kiepo 


he simple life 


It's the persistent-"ideal of every civilization imaginable. 


The dream has always been hard to achieve, but it can be yours 


Since Ovid's day, it 
has been hard to 
separate the quest 
for natural simplicity 
from the natural 
quest for simple sex. 
That's what a painting 
like Adolphe-William 
Bouguereau's Spring, 
1858, above, is about. 
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HE GOLDEN AGE sounds pretty good. 

No work, no good career moves, just 
shepherds and shepherdesses tending 

placid flocks while disporting 24/7 

in a landscape by Poussin or Claude 
Lorrain. No government, no taxes, no war, no 
CNN, no greed, no crime, no upscale malls, no 
traffic, no call-waiting. Sheep, goats, a few 
satyrs, but no lawyers. No wonder so many 
cultures had a myth of a long-lost Golden Age. 
Sages have always pointed out that superflu- 
ous desires and possessions are a leading cause 


of unhappiness. It's practically part of the sage 
job description. But the idea that a simpler life 
can be a better and richer life has had an unsim- 
ple history. The Golden Age myth is just one 
recurrent, proliferating form of the urge to sim- 
plicity. Another might be called the sauve qui 
peut approach. Instead of dreaming of a more 
tranquil past or future, you take practical steps 
to reduce your own life to its essentials while the 
rest of society goes to cluttered hell. You get a 


cabin in the woods, like Thoreau, or just cultivate 
spareness. You cultivate your garden, as Voltaire 
suggested at the end of Candide—an allusion to 
the ancient Athenian garden where Epicurus, 
the philosopher of simple pleasures, taught. 
Epicurus was no epicure in the modern sense, 
He lived mainly on bread, cheese, wine, and 
fruit and vegetables from his garden. Live for 
pleasure, he taught, but choose the pleasures 
you won't have to pay for later. Epicureanism is 
the philosophy of quiet, sustainable satisfac- 
tions. Avoid politics. Try not to be a celebrity. A 
life of low-key, even-keel happiness, in which 
food, drink, and sex have their place but excess 
and obsession are scorned, is the best life. Its 
two most important elements are friendship 
and freedom from everything tyrannical— 
bosses, busy schedules, addictions, anxieties. 
Epicurus himself seems to have managed 
such a life (341-270 B.c.) in his Athenian philo- 
sophical commune-garden, where his friends 
and disciples included (somewhat scandalously) 
Garden 
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on reflection 


women, and the women included cour- 
tesans, and the conversation was good. 
His spiritual descendants include the 
Roman poet Lucretius and European 
humanists like Rabelais, Erasmus, Thomas 
More, and especially Montaigne, with his 
easygoing candor about the body, rev- 
erence for friendship, love of books, and 
warnings against looking for happiness 
in the wrong places. Modern disciples? 
Maybe Bertrand Russell, in works like 
In Praise of Idleness and The Conquest of 
Happiness. Maybe everyone who quits 
Wall Street to make jam or microbrews 
in a Vermont farmhouse. 

Epicurus, incidentally, didn't believe 
that there ever had been, or would be, a 
Golden Age. But the Golden Age myth 
may be the most powerful in human 
history. It can be found among Chinese 
Taoists, ancient Sumerians, and Ama- 
zon Indians. It's been the recurrent day- 
dream of Western civilization, for Greece 
and Rome, Christian millennial move- 
ments, seventeenth-century Neoclassi- 
cism, nineteenth-century Romanticism 


and utopian socialism, twentieth- 
century nudists, hippies, and environ- 
mentalists, and all those Shangri-la 
accounts of remote cultures like Tibet. 


HE FAMILIAR classical version 

of the myth was launched by the 

Greek poet Hesiod, who in the 

eighth century s.c. was already 

nostalgic for the Good Old Days. 
The reverie was elaborated by the 
Roman poets Virgil and Ovid, who fur- 
nished it with the standard balmy idyl- 
lic features that have come down to us 
through pastoral poetry and Arcadian 
paintings. Ovid added playful eroticism 
to the picture, and ever since, it's been 
hard to separate the quest for natural 
simplicity from the natural quest for 
simple sex. That's what all those kitschy 
Golden Age paintings, from Adolphe- 
William Bouguereau to Maxfield Par- 
rish, full of fetching, diaphanously 
draped or undraped girls, are about. A 
similar, wistful yen for Golden Age 
sexual idylls fueled D. H. Lawrence's 


wanderings and helped shape Margaret 
Mead's Coming of Age in Samoa. The 


Golden Age is in Shakespeare, too 
haunting the Forest of Arden, erotid 
charge intact, in As You Like It. It cai 
be found in every pathless wood and 
around every Grecian urn in Englis| 
Romantic poetry. 

The Romantic movement, reacting 
against eighteenth-century artifice, was 
among other things, a search for lost| 
simplicity. Nature, crafts, folk ballads, 
and folk were idealized. Jean-Jacques| 
Rousseau evoked the Golden Age wit! 
his notions of an original plain-living, 
plain-speaking natural human condition| 
undefiled by wealth, class, and civilized 
insincerity. It was a long way from 
Thomas Hobbes's ungolden opinion 
that human life in a state of nature was 
“solitary, poor, nasty, brutish, and short." 

But the Romantics were also reject- 
ing the rationalism of the Enlighten- 
ment, which often was accompanied 
by an Epicurean ethic of moderate 
hedonism. For later Romantics like 
Friedrich Nietzsche, getting through 
life by a cautious calculation of plea- 
sures was shallow and bourgeois. He 
preached a simplicity of bold action, 
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primitive vitality, and radical creativity — 
an austerely heroic ideal. 

In America, simplicity was often 
simpler. The exploration of the New 
World conjured up images of Golden 
Age innocence. America was settled by 
Puritans and Quakers and Shakers who 
set a national style that struck visiting 
Europeans with its plainness and infor- 
mality. As a home-grown Romanticism 
emerged in the nineteenth century, 
the American wilderness took on a spir- 
itual significance. Hudson River School 
painters, like Thomas Cole and Freder- 
ick Church, gave the wild landscape 
a radiant primordial aura. The frontier 
became a metaphor for plainspoken 
American virtue. 

For the greatest American exponent 
of the simple life, Henry David Thoreau, 
the wilderness was a purifying influ- 
ence. He wielded the woods as a weapon 
against everything he found wrong in 
American life. Early workaholism: "If a 
man walk in the woods for love of them 
half of each day, he is in danger of being 
regarded as a loafer; but if he spends 
his whole day as a speculator, shearing 
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off those woods . . . he is esteemed an 
industrious and enterprising citizen. 
There is no more fatal blunderer than 
he who consumes the greater part of his 


and spontancous conceived in Paris in 
the aftermath of the Romantic move- 
ment and incubated in Greenwich Village 
after about 1910. The '6os counter- 


In the eighth century B.C., someone was 
nostalgic for the good old days 


life in getting his living,” Early informa- 
tion society: “I am sure that I never 
read any memorable news in a newspa- 
per." Early consumerism: “Most of the 
luxuries . . . of life аге... hindrances to 
the elevation of mankind.” Early dress 
for success: “Beware of all enterprises 
that require new clothes.” 

Thoreau’s cabin at Walden Pond, like 
the frontier, has become more a part 
of American folklore than an influence 
on national life. The twentieth cen- 
tury saw many simplicity movements. 
Gustav Stickley's Mission style in fur- 
niture. Minimalism in art. The spare 
prose of Hemingway. Modernism's boxy 
starkness in architecture. The hippies 
of the 1960s were the culmination of 
the bohemian drift toward the casual 


culture reprised every element of 
the early Romantic movement: a taste 
for folk songs, crafts, and tribalism; 
back-to-the-land rustic virtue; nature 
mysticism; Golden Age sexual freedom; 
sincerity and sentimental simplicity in 
manners and morals. Most of these 
quickly went up in smoke or evolved 
into just a few more options and fash- 
ions in our consuming and consumed 
way of life. But Epicurus and Thoreau 
and the Golden Age continue to whis- 
per to us. Simplicity, which is what you 
discover when you discover how much 
you can do without, is still there, wait- 
ing to be discovered yet again. Се 


Lawrence Klepp, a freelancer, frequently 
writes about philosophy and religion. 
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A SPECIAL ADVERTISING SECTION 


PURE EXPRESSION 


Glassmaking is, by its very nature, the 
most fascinating of all the handicrafts. 
Each piece requires that glass and fire 
and artist come together in a dance of 
perfection to form something that is 
utterly unique. Perhaps no one knows 
this better — and performs the dance 
more expertly — than the craftspeople 
of Steuben. For nearly 100 years, this 
exacting material has been transformed 
by the rare skill of Steuben's master 
glassworkers into elegant functional 
objects and extraordinary sculptural art 


Since its founding in 1903, Steuben has 
been at the forefront of glass design, 
demonstrating a firm commitment to fur- 
thering glass as an artistic medium 
through collaborations with distin- 
guished artists and designers. The 
Steuben included 
designs by Henri Matisse, Georgia 
O'Keeffe, Salvador Dali, and architects 
Michael Graves, Paul Haigh and 
Richard Meier. Beginning with the intro- 
duction of Sidney Waugh's Gazelle 
Bowl in 1935, Steuben has dedicated 


collection has 


itself to feeding the artistic energy that 


pushes its designers to the outer limits 
of their craft. 


YESTERDAY, TODAY, 
AND TOMORROW 

For nearly a century, Steuben has been 
the benchmark of the finest crystal in the 
world. It is the most optically pure crys- 
tal made anywhere, and is the ultimate 
in luxury for those fortunate enough to 
own it. Cherished by generations of 
connoisseurs, it has unfortunately too 
often been relegated to the china cabi- 
net or étagére, where it sits on display to 
be admired. 


Today, Steuben enters a new era of 
functionality with the reintroduction of 
Stemware to its product line. The 
Stemware line gives Steuben a new 
context for today's young, savvy con- 
sumer — first-quality glassware that you 
will use to make every day extraordinary. 


The first of the new stemware line is the 
Air-Twist Champagne Flutes, a new 
design that incorporates the famous 
"air-twist" first introduced іп 1949. The 
shape has been updated with the con- 
temporary lines of a tall, elegant flute. 
Unlike most other luxury stems avail- 
able, each is hand-formed, one at a 
time, by Steuben's accomplished 
glassmakers. Every stem, therefore, is a 
work of art that is truly one of a kind. 


Baluster stemware, first introduced in 
1940, has been one of Steuben's most 
Sought-after designs. Each hand-formed 
Stem is a visually and optically rich illus- 
tration of master glassmaking tech- 
niques. Three separate pieces of glass 
are skillfully joined. The sensuously 
rounded stem and “teardrop” are creat- 
ed by a puff of air blown into the hot 
glass at precisely the right moment 
and captured in crystal forever. 


I 


The Perfect Vessel 
The Trumpet Martini Glass 
was first introduced in 1935 
as a champagne glass, but it] 
has never been more releva 
to current fashion. With its 
graceful flared bowl, it is thel 


perfect vessel for the au cou 


Martini, the contemporary 
Cosmopolitan, or any other 
favorite libation. This beautift 
stem is hand-formed from 
three separate pieces of glas: 
and features the unique spa 
of Steuben's signature air- 
trapped “teardrop” іп its base 


Steuben's dynamic new look 
and feel are embodied by 

its new flagship store at 667 
Madison Avenue in New York 
See the entire Steuben line 
there or visit its new web site 
at Steuben.com. To request a 
catalog call 800.424.4240. 


Left; The Baluster Wine Glass 


and Water Goblet 
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A SPECIAL ADVERTISING SECTION 


UNCOMMON 
SENSIBILITY 


In 1991, when David Sutherland was 
conceptualizing a new outdoor furniture 
line, he realized that most high-end 
outdoor furniture was designed by 
architects. lt was apparent to him 
that their major consideration was 
aesthetics, with virtually no regard for 
comfort or ergonomics. Odd, when you 
think about it — lounging furniture that 
makes you want to stand. Sutherland 
knew that he wanted to make comfort- 
able, beautiful furniture with high 
standards of craftsmanship, an organic 
whole that added up to luxurious relax- 
ation. And he knew exactly how to do it. 


Sutherland called on two talented long- 
time friends, John Hutton and Billy 
Goldsmith. Together (with Sutherland's 
experience in marketing and manufac- 
turing, Hutton's maturation as Donghia's 
exclusive designer, and Goldsmith's 
successes in furniture and accessory 
design for LCS, Inc. in New York and for 
Site Corot Porcelaine in Limoges) they 
created a formidable coalition. The 


MUS LE 


Sutherland 


result is furniture that combines subtle, 
sophisticated design with the rare 
beauty of natural teak. 


INTERIOR LANDSCAPE 


Made from Tectona grandis teak, each 
piece of furniture can be used in many 
ways. From poolside and outdoor enter- 
taining to transitional patios, Sutherland 
teak furnishings work with remarkable 
versatility. Many pieces are completely 
hand-carved. Each piece is a classic, 
destined to weather the whims of fashion 
as well as those of the great outdoors. 


Now Sutherland has made its first foray 
into the interior furniture arena with 
its Soft Breeze Collection, designed 
by John Hutton in collaboration with 
David and Ann Sutherland, The collec- 
tion offers practicality without sacrificing 
quality and aesthetics. Beautifully 
scaled, with sensual lines, it blends 
superbly with the outdoor teak collec- 
tion, making a seamless outdoor-indoor 
transition. As always, comfort is a 
priority, and Hutton's classic designs 
work with any period, from traditional to 
contemporary. The line 
includes a three-seat sofa, 
lounge chair, ottoman, dining 
armchair, dining side chair, 
occasional chair, and chauf- 
feuse. Frames come in maple 
or teak and can be 
finished in natural, light brown, 
warm cherry, and ebony. 


The Sutherland Teak Collection 
and Perennials 100% Solution- 
Dyed Acrylic fabrics are 
offered to the trade through 
nationally recognized show- 
rooms. Contact your designer 
or visit the Web site at 
www.sutherlandteak.com 


Tropical Stripe by Perennials 


LUXUR 


Beyond the Fringe Ir 
look closely at a leaf, you'll 
that it's not a single shade of] 
green but a myriad of shades 
create an iridescent glow. Tha 
descence was the inspiration 
the Perennials fabric collectio! 
created by designer John Hut] 
and David and Ann Sutherlan| 
This unique collection of 1009 
Solution-Dyed Acrylic fabrics 
designed for the outdoor teak] 
lection, but is also the perfect] 
solution for interior spaces tha 
require durable, casual fabrics 


Perennials has a fine hand an 
offered in a broad range of s 
organic colors. An infinite vari 
of dimensional stripes, solids, 
patterns can be mixed to crea 
spirited and casual indoor or d 
door living space. The fabric is 
soil-and-stain resistant, finishd 
for lasting beauty, and is easy 
clean with a light solution of 
ral soap and water. It's ideal fq 
kitchens, children's rooms, an 
recreational and bathing areas 
Tropical Stripe is a cheerful ne 
addition to the collection, with| 
10 colorways, including Sea 
Turtle, Koi, Surf, Cool Water, a 
Butterfly. For more informatio: 
visit www.perennialsfabrics.co: 
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ORIENT EXPRESSION 

The soul of a room is the sum of its many 
parts — it's the feeling you get when 
he 


entering the room, the mood at over- 


1. Everything depends on how 


objects and furnishings are put together. 


e tone — they 
the ancho ery space and the start 


ing point for the rest of the room. 


Although a carpet is a 


walked on, sat on, played o 


on. And, since it is ofte 


ngle most 


expensive it n a room, it should be 


chosen with great care 


Color, texture, pattern, form, and style al 


matter a good deal. However, practical 


considerations as 


should guide your selection 
best carpets you can afford, and 
repay you with decades of ple 


's Gangchen car 


this kind of luxurious treasure — one you 


Will 


vant to hand down to your children 


Yd their children 


INNER VISION 


InnerAsia's Tibi orn founder Kesang 


Tashi's design philosophy is to use tradi- 


tion to innovate tradition. Guided by this 


principle, the Ga 2n Collection 


HAVE 


Inner Asia 


achieves timeless yet refreshing designs 
through creative rejuvenation of classic 
motifs. The Ge 


absorbed in t 


ngchen colors, dee 


Highland sheep wool, are satura 


vibrant. These richly 


feature eclectic desig 


ment a wide range of decora 


ship go into 
Gangchen ca 
imported into the Unite 


actually from Tibet 
y 


RELENTLESS STRIVING 
FOR EXCELLENC 


The hallmark of InnerA 


new designs > 
ion. The recent addition of 100- 


knot-quality Gangchen is best exempli- 


fied by the "Pema Field,” a sophist 


ated 


eld of lotuses 


yet simple tone-on-tone 


incorporating sut fts of color — 


available in plum or indigo. Tr re also 


several new designs for the whimsically 


inclined. One is a collage of symbols and 


wildlife, another shows sty yaks 


parading across an indigo field. A collec- 


tion of 16 ne 


featuring scenes from Tibetan culture is in 


progress and will 


ollec- 


tion's themes range 


from a county 


scene of village 
children at play. 


Rugs in tk 


lion are an evoca- 
tive and endear- 
ing port 


life in Tibet 


al of folk 


A Source for Tibetan 
Furniture InnerAsia has 
been importing hand-painte 


antique Tibetan furniture fo 
two years now. These exqui 
pieces feature distinctive de 
motifs with bold saturated 
ors. Selections range from 
offering tables and treasure 
trunks to folding tables and 
small shrine cabinets. 


In-House Authority i 

the Field Innerasia is pro 
to announce the publication 
new book, Of Woo! and Loo. 
The Tradition of Tibetan Rug 
co-authored by Kesang Tash 
and Trinley Chodrak. It tracd 
the evolutionary developme 
Tibetan rugs in the context d 
Tibetan geography, culture, 

people. The book is illustratd 
with 150 color plates of Tas! 
personal antique collection, 


stered by beautiful photos of 
Tibetan landscape and cultu 
by photographer Lincoln Pott] 
With its engaging narratives 
scholarship, this book will pri 
invaluable for collectors and 


connoisseurs of fine rugs. 


A SPECIAL ADVERTISING SECTION 


MATTER OF TASTE 

The French take their cooking tools 
every bit as seriously as their cooking. 
The glorious food that emerges from 
the kitchens of France is as much the 


result of the way food is prepared as it 


is the prized recipes. The itome of 


French chic since 1908, La Cornue 


ranges produce the most extraordi- 
nary meals because they are built like 


no other range in the world 


Made of the finest materials the 
cast iron, steel, solid brass, nickel, 
and porcelain enamel are carefully 
selected in advance — every range is 
assembled entirely by hand, by one 
worker, from start to finish. Each is 
unique and built-to-order, for clients 


such as Karl Lagerfeld, Maison Grey- 


Poupon, an President Gisc 


d'Estaing 


But as reliable and efficient as it is, 
perhaps La Cornue's real mastery is 
its exceptional beauty. Three succes- 
sive firings at 900°F are necessary to 
obtain the quality of the porcelain and 
the depth of color in a spectacular 


range of hues. And every La Cornue 


HAVE 


La Cornue 


its fortu 


brass plaque 


ond- 
La 


ed the Cháteau 


In 1965, André Dupuy, the 


jeneration maste artisan 


THE FIVE STARS 


With its timeless st 


le, the L 


Cháteau may be the ultimate 


has two natural 


the gas oven produ 


roasting meats, poultry, and fish, 


the electric oven creates perfect pas- 


tries, cakes iffles, and meringues 


>onfigurations are 
jas and/or electric burners, 
burner in the center of a large 


)ption. Т! 


plate, or a barbe 
er grates are made of heavy cast-iron, 
and the range is equipped with 


extremely powerful professional burn- 


ers, a solid top, the farr vault 


oven (an exclusive La Cornue patent) 


and a se 


amiess, airtight door 


The latest in the Ligne 5 Etoiles line is 


the Grand 
Palais. At a 
rob. 

f six fec i 


5 the piece 
de résistance 
of the line 


ename 
ors and six 


trim finishes 


Cuisine Moderne To 
respond to the needs of ho 


chefs and the demands of 
everyday use, La Cornue ha 
created Ligne Cornuchef, a 
complete line of versatile a 
modular products that integ| 
easily into any kitchen confi 
ration. Consisting of a rang 
top or a complete range, th 
line is designed to permit si 
ple, everyday cooking or go 
met dining on a grand scale 
The Grand Maman range һа 
the standard 36-inch dimen: 
with an electric oven and fi 
generous gas-fired burners. 
ideal for an existing kitchen 
layout, and it provides the s| 
ous cook a semiprofessional 
range with La Cornue's legad 
of design, function, and po 


Purcell-Murray, Inc. in Brisba 
California, distributes La Corn 
in the United States 

and Canada. 
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А Table! Assisting prominent French chefs in the creation of wondrous food humid air producing the ultimatezin flavor and, golden brown. color 
since 1908. Made one at a time like a prized recipe, La Cornue stoves Offered in widths from 70 to 180 centimeters with gas and electric Ovens, 
Jeafure a patented vaulted oven and 90 years of experience, research, 20,000 BTU burners and the "plaque coup de feu", a solid cast iron 
and tradition lovingly К A 2 Р = surface providing 
passed from father to graduated heat. ¿Earth 

to grandson ў oven іх avatlable in fifteen 
The unique La Сөгпие | | | | Kandi finishéd ¿porcelain 
боп апета con- { T | enamgl colors with six 
“(истей to cook with a different types of 


consistent flow of very hot metal trim. 


Le Chateau 147 


Distributed exclusively by: The Purcell Murray Company, ТЇЗ Park Lanes Brisbane, СА 94005. 
1vailable trough kitchen designers and dealers. For the designer or dealer.nednest you ball 1-800-892-4040 
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A SPECIAL ADVERTISING SECTION 


IMPORTING 
EXCELLENCE 


Born in Italy's world-renowned Brianza 
furniture region 50 years ago, Poliform 
has evolved into Italy's leading manufac- 
turer of high-quality wardrobe systems, 
wall units, beds, and kitchens. With 
nearly 1,000 showrooms worldwide, the 
company's success can largely be 
attributed to the fact that it has refined 
and mastered its production capabilities 
without compromising high design, 
first-class craftsmanship, or meticulous 
attention to detail 


The factories themselves are architec- 
turally beautiful and extremely efficient 
Paolo Piva, a highly respected industrial 
designer and renowned architect, has 
designed Poliform's three production 
facilities as well as some of Poliform's 
timeless furnishings. Poliform factories 
have earned an ISO 9001 efficiency rat- 
ing, which means that manufacturing at 
Poliform is almost fully automated and 
that quality is invariably consistent. The 
resulting savings are passed down the 
value chain to the consumer. 


Both extremely creative and extremely 
well managed, Poliform has solved a 
long-standing problem shared by most 
Italian furniture manufacturers — how to 
maintain consistent quality standards 
while producing custom-designed prod- 
ucts for export overseas. 


HAVE 


Poliform 


All of this explains why Poliform show- 
rooms are popping up on premier design 
corners in the United States and Canada 

places like the Merchandise Mart in 
Chicago, Beverly Boulevard in Los 
Angeles, and the Architects & Designers 
Building in New York 


CUSTOM-DESIGN 
PRODUCTS 

If you've ever tried to purchase built-in 
furnishings, you know that your choices 
have traditionally been limited to two 
buy prefabricated modular units that are 
then fitted into the space available, or 
contract a custom fabricator, a very 
expensive and unpredictable proposition. 
Because Poliform products can be cus- 
tom-designed utilizing a CAD-generated 
application, orders are delivered exactly 
to your specifications. Staff members in 
any of Poliform's 30 showrooms in the 
United States and Canada use the CAD 
system to create presentations and 
purchase orders and to eliminate errors 
and increase efficiency in the design 
process. The range and adaptability of 
the Poliform collection offers endless 
possibilities for every room in the 
home. Poliform has a pure vision, divid- 
ing products into "Day, wall units 
(libraries, entertainment centers) and 
dining room furniture, and "Night," 
wardrobes and beds 


Varenna Kitchens in 
1996, Poliform acquired the 
Varenna Kitchen Company a 


expanded its already versatilg 


line of products. Poliform put 


its considerable management; 


expertise behind the well- 
reputed kitchen manufacture 
empowering Varenna with be 
production, marketing, and 
distribution. Italy's top kitche 
designers have already added 
four new models to the 
VarennaPoliform product line. 
You may find VarennaPoliform 
kitchens in the Poliform show 
room in your market, or via a 
separate sales point in some 
Cities. Showrooms that have bot] 
the furniture and kitchens illus- 
trate a lifestyle of contempora 
timelessness and synergy 
throughout the house. 


For more information visit 
www.poliformusa.com. 
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A SPECIAL ADVERTISING SECTION 


THE LUXURY OF VALUE 


Today's money is smart money. The 
prevailing attitude toward luxury has 
much more to do with value than 
conspicuous consumption. That's why 
today's consumers — the most sophisti. 
cated and demanding in history 

consistently choose Kenmore appli- 


ances, exclusively from Sears. 


Kenmore is the number one selling brand 
in America. For more than 70 years, 
Kenmore appliances have been helping 
people manage their homes 
with style, convenience, and superior 
performance. Now Sears and Kenmore 


introduce a premium line of kitchen 


and laundry appliances with the same 
reliable quality and performance 
Kenmore Elite" 


Kenmore Elite mirrors the European trend 
of softer-looking, more contoured appli- 
ances, and blends with today's use of nat 
ural materials and colors and natural light 


Two new color choices, Graphite on 
Stainless Steel, and Bisque (a softer 
shade of white), add subtle color tones 


CEH THE 


that work with decorating styles as 


diverse as Country Living and 


Contemporary. The 


Sophisticated 
Kenmore Elite line features 


a wide array 


of quality appliances, including washers, 


dryers, refrigerators, free: dishwash- 


ers, microwaves, ranges, and ovens. 


MORE THAN JUST 
A PRETTY FACE 


The Kenmore Elite line is about much 
more than good looks. As always, 
performance innovation is priority num- 
ber one. The perfect example: the new 


Kenmore Elite Ultra Wash Dishwasher 


The new Kenmore dishwashers use a 
new technology to help keep food 


Quiet Elegance a sleek 
one-piece door gives the new 


particles and soil out of the wash water. 


While clean soapy water circulates, 


a patented Soil Management” system 


dishwashers an elegant look. 
filters and removes food soils, constantly 
When 


cleaning 


replenishing the clean water Designers minimized controls 


engineers wanted to test on the door by placing the 


e se, they placed an entire nine- А es 
performance, they placed an entire nine majority of them on the insidd 
inch carrot cake on the top rack and 


pushed the start button. The dishwasher edge, giving the exterior clea 


" the whole thing and left no visible and-simple lines. 


residue, because it has "teeth," a special 


food grinder that can make short work of Because the kitchen is beco 
cooked spaghetti, walnuts, or whatever А cr 
ing the primary living space 


else you leave on your dishes. 


for family and friends, the 
Additional features include a tub that is - + 
: Ж new Kenmore Elite dishwashd 


28 percent larger than average, a rack 


system that allows for bulky items and was designed to be quiet. 


more place settings, and a TimeSaver” Very, very quiet. In fact, it's 


cycle for light or medium | 


ads that helps 


55 percent quieter than the 
get dishes to the table quickly. The elec- 


tronic temperature control automatically best Kenmore dishwasher 


finds the right temperature for maximum available just eight years ago 


cleaning results, and a sensor monitors and 40 percent quieter than 


Soil levels in wash water to clean each 


individual load thoroughly the fizzy sound made by 
carbonated soft drinks. 

All Kenmore applianc 
Sears, America's leading appliance 
retailer, and every Kenmore appliance 


es are backed by 


comes with the Sears pledge of satis 
tion guaranteed or your money back 


THIS IS NOT A DISHWASHER. This 
is a steel-spun cocoon from which 


tainted teacups and tumblers 


Kenmore Elite” Ultra Wash” Series 


america's best-cleaning dishwasher + transforming ultra wash” system + marvelously adjustable 
racks + shiny stainless steel interior + ultra space” tub takes capacity to new heights + automatic 
temperature control + in stainless, bisque, black + white + don't think of looking anyplace but 
Sears + don't think of clicking anyplace but sears.com * questions? 1.888.kenmore 


m 
= 2101010! Official Supplier of Home Appliances of the 2000 0.5. Olympic Team. ©2000 Sears, Roebuck and Co 


365220806 


SEARS 


the good life 
j 2 Kenmore 
ata great price = 
тн 


guaranteed 


ILLINOIS 


Carlson Floors, Inc 


Carpets by Kornick, Ltd 


Chicago, IL 


Central Rug & Carpet Co., Inc 


Evanston, IL, (847) 475-1190 


Deerpath Carpet & Rug, Inc. 
Lake Forest, IL, (847) 29 


DeSitter Carpet & Ru 
Carol Stream, IL, (630) 6. 


La Grange, IL, (708) 352- 


Lake Shore Carpet 
Highwood, IL, (847) 926-0066 
Pedian Rug, Inc 
Lincolnwood, Oakbrook Terrace & 


Arlington Heights, IL, (847) 675-9111 


Sweeney Brothers 
Bloomington, IL, (309) 662 


Village Carpets 
Winnetka, IL, (847) 446-3800 
Chicago, IL, (773) 935-8500 

INDIANA 


Blakley's Designer Floors 
Carmel & Indianapolis, IN, (317) 576-8200 
The Carpet 


Craftsman-Lagemann Carpet 
Fort Wayne, IN, (219) 490-3655 


MICHIGAN 


McLeod Carpet One 
Bloomfield Hills, MI, (248) 333-7086 


McQueen's Carpets & Rugs 
Bloomfield Hills, MI, (248) 647 


Ono 


Ihe Final Selection, Inc.* 


Beachwood, OH, (216) 360-0747 


trade only 


A SPECIAL ADVERTISING SECTION 


LUXURY UNDERFOOT 


The most luxurious home furnishings 
bring tactile as well as visual pleasure. 
The fabrics, furnishings, and objects in 
your home should be a feast for the eyes 
and invite you to touch 


Visually, we're getting back to basics, 
using more natural fibers, textures, and 
earth colors to create calm, soothing, 
enveloping interiors. Wools of New 
Zealand brand floor coverings perfectly 
compliment our desire to return to nature 
with carpets and rugs that feel as inviting 
as they look. At the end of the day, when 
you've taken off your shoes, there is 
nothing like the toe-curling comfort of 
New Zealand wool carpets and rugs. 
Wools of New Zealand brand floor 
coverings are the ne plus ultra of the 
category. New Zealand wool is the 
purest, cleanest, whitest wool in the 
world. Perhaps it's because sheep 
outnumber people 13 to 1 in New 
Zealand, so they enjoy a gentle, 
unpolluted environment. Whatever the 
reason, New Zealand sheep grow 
incredibly beautiful, superior wool. It is 
naturally strong and uniform, flame 
retardant, and resistant to dirt, stains, 
and crushing. Because it's exceptionally 
pure and white, it takes dye well, to 
produce striking, rich, saturated color. It 
has a very long life. And it feels like a 
dream 


A NATURAL 
PARTNERSHIP 


Every carpet and rug that carries the 
Wools of New Zealand brand must 
undergo 20 demanding quality and 
performance tests, so its mill partners 
are committed to the highest standards. 
The design and color choices they offer 
are virtually unlimited. You can select 
from the subtlest pastels and the most 
vibrant hues, and from patterned 
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influences of every variety, incl 
traditional, transitional, contempa 
and abstract designs. 


The Avalon Group's "Le Grande" 
"Chelsea" styles in New Zealand 
share a broad 12-color palette exte! 
beyond the customary neutrals 
include designer shades of blue, gi 
rust, and gray. 


Silver Creek's collection includes 5 
with tribal, Tibetan, and Irish-insq 
weaves 


Bellbridge Carpets offers "Avigi 

hantilly" and “Rochelle,” 
coordinated collection of woven 
embossed in patterns of diamo 
Bellbridge has also updated its signd 
African-motif Kraal Collection 
periwinkle purples, golden vanillas, 
cocoa browns. 


Woolshire has introduced three 
Styles designed to use the color 
clarity of New Zealand wools in fl 
ways. "Wooltones" includes cal 
shades of peach, powder blue, fern 
and sea foam. "Arbrash" allows 
popularity of the antique look to exte 
broadloom carpeting. And "Arcade" | 
allloop carpet made from three sha 
of the same color for a tone-on-tone | 


Per 


A Wools of New Zealand carpet is made with natural, pure white fibers for clear, true color. 
und before the carpet receives the Wools of New Zealand Brand, it must pass twenty stringent tests 
5 ensure its beauty and durability. If only everything in your home could last so long. To learn 
nore about the finest carpets in the world. stop by one of the retailers listed on the adjoining page. 
For additional information, visit us at www.woolsnz.com or contact your interior designer. 


A SPECIAL ADVERTISING SECTION 


ARTFUL SIMPLICITY 


Nothing is more luxurious — and more 
difficult to achieve — than pure, ingen- 
ious simplicity. It requires. brilliant 
design, the finest materials, and an 
unending devotion to craftsmanship. 
One look at a piece of RJones furniture 
provides a quick course in the concept. 
It is designed to delight the eye and 
comfort the body. Graceful lines and 
perfect proportions create forms that 
are pleasing. But it's the subtle details 
— the unexpected finishing touches — 
that make these pieces something special. 


Rob Jones' passion for furniture and 


fabrics came naturally; he grew up 
around the upholstery business. And 
that passion has served him well. In a 
mere 20 years, the business has 
expanded exponentially throughout the 
country, and the name RJones has 


become synonymous with simple luxury. 


In an effort to create a unified aesthetic, 
five years ago RJones introduced its 
own fabric line. Just as with the furni- 
ture, it's a look that is immediately rec- 
ognizable, with the same kind of bal 
ance, simplicity, comfort, and luxury. 
The styles range from traditional fabric 


textures to cutting-ed lesigns. 
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The first textile collection was based 
around a grouping of warm neutrals 
and soft textures. Today, the expanded 
line abounds with interesting fiber com- 
binations and colors, all exquisitely 
made and perfectly compatible with the 
furniture. 


THE RJones LOOK 


Among the RJones fabrics are the luxu- 


rious "Diva," an unusual blend of 30 


percent silk and 70 percent mohair. A 
enhances the 


slightly antique charac 
sumptuous feel. “Spellbound” appears 
at first glance to be a raffia/horsehair 
combination, but is actually a fine 
cotton warp woven with a raffia like 
synthetic in a crisp, clean geometric 
pattern. “Frontier” is a soft blend of 
washed chenille and bouclé yarns іп an 
African block-print theme 


Also part of the RJones fabric line is 
“Borderlands,” which brings an interest- 
ng twist to a common texture, combin- 
ng chenille with linen. A durable, luxuri- 
ous fabric, it also has an appealing 
antique character. "Oasis" is based on 
a traditional Kilim pattern, subtly colored 
and with a soft, welcoming hand 


"Lineage" offers a pure, architectural 
surface in a fine- 
relief twill weave. 
The intricate detail of 
"Starstruck" results 
from the fineness of 
its woven cotton 
damask construction 
Its abstract pattern 
works well as a 
coordinate or as an 
all-over pattern. 


RJones Furniture is 
created in a range of shapes 
and sizes, but the pieces, lar| 
or small, have a great deal ој 
presence in a room. Any one 
piece can stand on its own. 
But together they create a 
wonderful synergy. And beca 


Jones believes that luxury and 
comfort go hand in hand, all 
RJones furniture is exquisitely 


made. Hard-wood frames, 
8-way hand-tied coil springs, 
sumptuous fabrics and leatha 
and down-filled cushions — 4 
are crafted with an ипсотрга 
mising attention to detail. 


A SPECIAL ADVERTISING SECTION 


EPICUREAN LUXE 


What is luxury but superior quality? 
Today's homebuyers are looking for that 
level of quality in every detail of their new 
homes marble flooring in the foyer, 
fine woodwork and detailing throughout 
the house, and commercial-style appli- 
ances in the kitchen 


The ultimate in luxury for the kitchen is 
Viking, the originator of commercial-qual- 
ity cooking appliances for the home. 
Viking continues to lead the industry with 
innovative products, and is now the only 
manufacturer to offer a complete line of 
ultra-premium, professional-style resi- 
dential appliances designed for those 
who appreciate the finer things in life. 


Whether it's a range, cooktop, oven, 
dishwasher, compactor, disposal unit, 
refrigerator, or wine cellar, if there's a 
Viking in the kitchen there's a perfection- 
ist in the house. Someone who cares 
about quality, and also cares a great deal 
about fine food and wine 


MUS | HA 


THE ORIGINAL 


Viking originated the professional range 
for the home with precision burner 
controls, flawless convection baking, 
infrared broiling and 15,000 BTUs of 
cooking power. These, of course, give 
you an almost limitless range of dishes 
that can be prepared to restaurant-quali- 
ty standards in your home — from rack of 
lamb to delicately seared tuna and 
perfect créme brúlée 


Viking appliances allow the same limit- 
less flexibility in the design of your 
kitchen. Want a free-standing range? 
Choose from five beautifully crafted 
models. Prefer built-ins? There are four 
and six-burner gas models and an elec- 
tric model. A gas wok/cooker. And an 
outdoor gas grill that turns your back 
yard into a gourmet kitchen. Ovens come 
in three models, and Viking makes a 
warming drawer and a microwave 
chamber 


THE VERY LATEST 


There is also a new all-gas, self- 
cleaning 36-inch-wide range, 
which offers the performance 
of a professional range with the 
convenience of self-cleaning 
The new VGSC366 blends its 
professional cooking features 
with residential conveniences 
It's a standard width and depth, 
| making it an easy replacement 
for an old, low-performance 
range, and it's offered in ten 
exclusive color finishes. 


| Viking products are sold 
through a network of premium 
appliance distributors through- 
out the United States and 
Canada and in more than 70 
countries internationally. 


LUXUR 


The Very Latest viking 
newest innovation is the ехр4 
sion of its refrigeration produ 
line. Its 48-inch-wide side-by| 
and 36-inch-wide bottom-mo 
refrigerator/freezers, which cd 
in stainless steel or one of 1 
designer colors, will now be 
offered in trim kit and full оуд 
models to achieve the cabine 
look that is so much a part o 
contemporary kitchen. 


The trim-kit model features a 
ble handle and outer trim, wit 
front panel chosen by the ow 
You also have the option of m 
ing the handle to other kitchel 
hardware. The overlay model 
blends even more seamlessly 
the kitchen, with the front of { 
refrigerator completely coverel 
a panel you supply yourself. 


The Viking 24-inch-wide unde! 
counter refrigerator is a versa 
unit that can be used as a be 
age center, with separate areal 
wine and soft drinks, or as a 

refrigerator with a constant te 
perature throughout. The undd 
counter refrigerator is also offa 
in an outdoor model, surround 
by a stainless steel cabinet to 
a seal against water and wind 


S think Sve ды ER gone to ile Ёл. 


Viking products ara wmevlieted ander the {Шы brand nume in Canodo 
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he complete Piling kitchen isa a paradise. From the range to the гг) gerator, every appliance offe rs the 


Dei eure UM emacs dad Тоа gist d Sond каса professional kitchen. And with 
IKING 


EL PEE deuhon yous külchen de eure to bea vision, Akh, heaven. 


www.vikingr 


555.545 


A SPECIAL ADVERTISING SECTION 


THE PLUSH LIFE 


What's more comforting at the end of a 
long, hard day than to come home, kick 
off your shoes and sink with a sigh into 
the sumptuous, enveloping luxury of a 
truly well made sofa? Prop up your feet 
on an overstuffed ottoman, and the 
workaday world just fades away 


This is the kind of luxury Mitchell Gold 
and his design partner, Bob Williams. 
had in mind when they began their furni- 
89. One of their 


"Relaxed Design," was 


ture collection in 
earliest ideas, 
based on trends in the apparel indi 
and what they perceived as 
American zeitgeist into the next century 
Creating furniture they'd want in their 
own homes — comfortable 

stylish — they even dressed the p 

in relaxed slipcovers of prew: 
fabrics like denim, khaki and velvet. The 
team's award-winning designs continue 


lo set trends in the industry today. 


PURE PLATINUM 


The créme de la créme of the Mitchell 


Gold line is the Platinum Co on. 
Made from fine fabrics and leathers, the 
collection features state-of-the-art con- 
struction and premium white goose- 
down and feather-filled cushions. The 


HAVE 


Mitchell Gold. 


kiln-dried hardwood frames are double 
doweled, glued, screwed, and corner- 
blocked to be sturdy enough for a life- 
lime warranty — luxury is also 

things you don't see. The colle: 

comprised of € 
seats, chairs, ottomans, and a chaise — 


and designed to 


vith any décor. 


S evocative of French club furni- 
ture from the twenties through the forties. 
A soft and modern classic, “Cole” has 
great cur and lush seating. All pieces 
feature hion back, low curving roll 
arms, and tapered wood feet. The club 
chair and ottoman are generously 
proportioned for comfort, virtually beck- 
oning you to sit and relax. All feature 
coordinated welting and are available in 
any of the Mitchell Gold leathers or fabrics 

eatures beautifully 
filled with premium 
white goose-down blend, for the ultimate 
comfort and luxury 

1 Styling gives "Nicki" a s 
and low roll arms with extr. 
make the "Nicki" sofa the perfec 
stretch out on a lazy 5 day afternoon 
Like the sofa, the matching chaise, chair 
and ottoman are available either slipc 


ered or upholst 


Serious Lounging 
Mitchell Gold furniture is so 
attractive and inviting, it sh 
up in places where lingering 
encouraged, like the W Hote 
and Rande Gerber's Whiske 
Bars. Banana Republic store: 
use Mitchell Gold leather clu 
chairs as displays — proof t 
Mitchell Gold furniture doesn 
just look and feel great. It wi 
hard and is built to last. 


Mitchell Gold furniture is ava 
able through a select group 
top furniture retailers, includ 
Crate and Barrel, Pottery Ba 
Restoration Hardware, 
Anthropologie, and ABC Carp| 
& Home, as well as very tasti 
specialty home furnishings 
stores like In Home in East 
Hampton, Metropolitan Delu 
in Atlanta, and Hammertown 
Barn in Pine Plains, NY. It ca 
also be found in high-end ca 
logs like L.L. Bean, Eddie Ba 
Home, and Pottery Barn Kids 


The best fabrics and leathers with the most extraordinary 
feel. The finest state of the art construction, including 
premium white goose down blend cushions. The most 
exclusive designs, distinguished by luxuries seen and 
unseen. This is the Mitchell Gold Platinum collection. 
Bespoke furniture, available to anyone who recognizes— 


and values—the difference. 


Showroom in High Point, North Carolina. Open to stocking dealers only. 


A SPECIAL ADVERTISING SECTION 


LIMITLESS 
INSPIRATION 


The desirability of hand-painted antiques 
has sent prices into the stratosphere, 
out of reach to all but royalty and Internet 
entrepreneurs. Fortunately, for the rest of 
us there is Habersham: fine hand-painted 
furnishings that reflect the imaginative 
Spirit and consummate skill of the indi- 
vidual artisans who create them. From 
the works of the Old Masters to today's 
most popular design motifs, the inspira- 
tion behind Habersham's original 
designs is without limit. 


A true American success story, the 
Habersham venture began with cigar 
boxes and discarded wooden spools in 
early 1969. Founder Joyce Eddy was a 
single mother looking for a way to 
expand her antique business, so she 
began making small decorative pocket- 
books from vintage wooden cigar 
boxes. They were an instant hit. Soon 
after, Joyce Eddy spotted a large pile of 
discarded wooden spools. These she 
turned into candleholders, towel holders, 
and other functional folk art items. 
With the help of her sons and other 
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family members, Joyce Eddy expanded 
Habersham's offerings to include hand- 
crafted furniture reflecting American 
design styles of the 17th and 18th cen- 
turies. Within a short time, her designs 
began receiving national attention and 
appeared in leading shelter magazines. 


Whether you are drawn to the whimsi- 
cal, the formal, the classic, or the casu- 
al, there is a Habersham piece to 
complete the look — or define a room's 
direction. The Habersham line is divided 
into three overall concepts: Furniture 
Art™ Designs, Connoisseur, and Studio. 


LIVING ART 


To create Furniture Art™ Designs, 
Habersham's gifted artisans use deli- 
cate brush strokes and fine art tech- 
niques, and the result is breathtaking. 
The designs found on the popular 
"Wildflowers," "Cottage," "Chinoiserie," 
and "Au Jardin" collections, as well 
as countless other decorated and fine 
art pieces, are rich and opulent. 
Habersham's acclaimed Limited Edition 
art pieces are signed, dated, and num- 
bered by the individual artists who 
painted them to ensure authenticity and 
enhanced value. 


The distressed Old World look and 
style of Connoisseur makes each 
piece one of a kind. Craftsmen use an 
exacting process, including hand- 
distressing with chains and worm- 
holers, as well as special sealing, 
staining, and pigment applications, to 
achieve each warm, natural color. 


Available in a host of distinctive 
hues, each Studio finish is carefully 
built onto individual pieces of furni- 
ture by a gradual layering, or "stack- 
ing," process whereby a series of 
paint coats and textures, all within 
the same color tone family, are slow- 
ly applied on top of one another. 


New Designs Respondi 
to the growing demand for o' 
sized furnishings, Habersham 
has created a number of dram| 
new designs that are right at 
home in today's spacious 
kitchens, great rooms, and 
other overscaled layouts. And 
recently Habersham was 
licensed by the Claude Monet] 
Museum to create a collectio 
featuring 25 designs reflectin 
Monet's work and the furnishi 
that fill his Giverny home, mai 
of which he painted himself. 


The Habersham line includes 
hutches, commodes, chests, 
media centers, sideboards, 
home offices, beds, chairs, 
stools, desks, coffee tables, 
cupboards, armoires, and 
much more. To see the 
collection, visit the Web site a 
www.habershamdesigns.com. 


She always wanted her own island. 


Ihe "Sussex" Kitchen Island is one of everybody's 
favorite pieces from our grand scale signature 
collection. Its masterful European influence makes il 


: | HABERSHAM 
the perfect piece for today's spacious kilchens and 


great rooms. It's another beautifully BIG idea from 
the leading manufacturer of hand-painted, hand-crafted 
furniture, If you've ever dreamed of owning an island, 


now all vou have to do is call 1-800-HABERSHAM. 


www.habershamdesigns.com 


2000 Habersham Plantation Corporation 


by gregory cerio 


HE JEWELRY wouldn't look into 


out of place on a hipster for 
from the East Village 
or Venice Beach: a gold 


art 
Ruy 
mane 
-aas 
makas 


nose ring, fashioned in 
the shape of a fishtail. This one, 
purchased by Carol Nigro, a Phil- 
adelphia-area art historian, and 
her husband, Charles Isaacs, a dealer 
in nineteenth-century photography, 
just happens to be about a thou- 


gro 


ч thir 
simp 
sand years old, an artifact of the Sinu be cal 


people of Central America. Ancient Mods ENREDO fem 


top, a 3,000 B.c. Bactrian 

SE: figure estimated by Sotheby's at 
sts in the $200,000; a 200 ве, Greek 
armband, estimated at $9,000 by 
Christie's; a 600 B.c. Greek head 
that Sotheby's sold for $89,875. 


After years of servicing a 
loyal, seasoned, and very selec- 
tive clientele, speci: 
antiquities departments of 
major auction houses say that 
recent sales have seen the 
arrival of a small but growing 
number of new, younger buyers like Nigro and “Something abou 
Isaacs. Some of the newcomers enjoy the auto- 
matic dignity that antiquities confer upon a 
decor, and the flexibility with which they fit 


iar yet mysterious 
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any design scheme. Nigro, 
example, prefers abstract 
, while her husband appreci- 


ates more figural forms. But 
they find common aesthetic 


und in pre-Columbian arti 


Í facts. “We can often find the 
ideal piece,” says Isaacs, “some- 


ng that’s both figural and 
e, that satisfies each of us." 


Others appreciate what could 


ed the Keats-looking-into- 
Chapman's-Homer moments 
that antiquities afford: sub- 
ime, often thrilling glimpses 
into strange and 
wondrous worlds 


of the past. “History 


ives on in these 
things,” 


t them is famil- 


ays Nigro. 


And some just recognize a 
bargain. At the low end, lovely 


ROCK OF AGES 


Some of the more intriguing 
objets to appear on the 
auction market in the past 
several years are as ancient 
as the birth of the solar sys- 
tem: meteorites. Essentially 
detritus from the creation 
of planets that has fallen to 
Earth, meteorites “have 
been among the most popu- 
lar part of our sales in the 
last few years,” says David 
Herskowitz of Butterfields, 
the San Francisco-based 
auctioneers. “They're rarer 
than gold, but range in price 
from a few hundred to thou- 
sands of dollars. And each 
one tells us a story about 
the creation of our universe.” 
The meteorites fetching 
the highest bids hold the 
least interest for scientists 
(though any meteorite that 
comes to auction has been 
thoroughly studied). “Aes- 
thetic meteorites,” like the 
one below, are lumps of 
iron that were burned into 
interesting shapes as they 
tumbled through the atmo- 
sphere. “I think of them as 
art from outer space,” says 
meteorite dealer Darryl Pitt, 
whose firm, the Macovich 
Collection, has placed many 
top-selling specimens at 
the Butterfields sales. "It's 
an object that's older than 
the Earth, yet seems like a 
sculpture by Henry Moore.” 
Meteorites are cheaper 
than modern art, but collec- 
tors can pay a pretty penny. 
In January, a 35-pound 
meteorite with a 
heart-shaped hole 
sold for $40,250. 
A ring-shaped mete- 
orite placed in the 
August 27 sale at 
Butterfields has a low 
estimate of $50,000. 
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artifacts from ancient Greece, Rome, the 
Middle East, and the Americas can be 
had for a few thousand or even a few hun- 
dred dollars. "The antiquities market is 
hugely undervalued,” says G. Max Bern- 
heimer, head of Christie's antiquities 
department. “You can buy a magnificent 
piece for $100,000 to $200,000, when a 
Renaissance work of the same scale 
would be four times that much, and a 
modern piece ten times that much." 

Auction house specialists suspect that 
the good values available in antiquities 
are due, ironically, to the respect the arti- 
facts are given. Because we are used to 
seeing such objects only in museums, 
notes Richard Keresey, chief of Sotheby's 
antiquities section, "it just doesn't occur 
to people that they can own these things 
themselves." As well, he says, "People 
tend to like names, and most of our 
artists are anonymous." 


In a similar vein, Stacy Goodman, who 


runs the pre-Columbian section of 


Sotheby's, believes that most people “have 
à fear of touching something that's very 


ancient." But as she handles an impressive 
silver effigy beaker from the Chimu peo- 
ple of Peru, which has an estimated sales 
price of $20,000 to $30,000, Goodman 
says, "These things beg to be touched. It 
makes all the difference. You can really 
relate to the piece." 


OUCHABILITY and, more impor- 

tant, usability have been the keys 

to success in a developing niche 

market in antiquities: ancient jew- 

elry. "The pieces that can be worn 
tend to sell the best," says Bernheimer of 
Christie's, which held its first specialty 
sale in ancient jewelry last December and 
plans another for the same month this 
year. For simple beauty, the aged trea- 
sures can rival anything that comes out of 
Cartier or Tiffany, but at much lower 
cost. In last December's sale, the upper 
tier was commanded by pieces like a 
circa 400 B.C. gold Greek ring engraved 
with the figure of the goddess of love, 
Aphrodite, which sold for $21,850. At the 
same time, an engraved Roman carnelian 
ring stone from the first century B.C. 
sold for $978. Moreover, Bernheimer 


points out àn interesting distinction 
between ancient jewelry and other 
objects of antiquity. "They're not like 
architectural fragments or a statue that 
is worn or broken,” he says. “You are see- 
ing these things exactly as their makers 
intended them to be seen." 

As you examine this jewelry, particu- 
larly pieces in gold, with their intricate 
beading, detailed sculpting, and delicate 
gold foil ornaments, the wonder is not 
that they still exist, but that they came 
to be in the first place. Such pieces were 
made, after all, without the aid of mag- 
nifying glasses and fine instruments. The 
same respect is due the artisans who 
crafted the statuary and architectural 
pieces from antiquity. The marble was 
quarried and hauled by hand, and carved 
and polished without the aid of power 
tools. To Keresey of Sotheby's, the sim- 
ple honesty expressed in the making of 
these things is another aspect drawing 
newcomers to the antiquities market. 
"There's an integrity to the craftsman- 
ship of these objects," he says. "And in 
this plastic age, I think that really 


appeals to people." ас 
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The Mountains Declare His Glory 


MIDWEST 


WIN CITIES GALLERIES 
Minneapolis, MN 
Ridgedale Center/Mall of 
merica/Gaviidae Common 
2-546-5233 » 952-858-8080 
952-375-1646 
800-836-4784 (toll free) 


Thomas Kinkade Galleries 
2nwood Towne Centre Mall 
pper Level next to Lazarus) 
and Hyde Park Square 
Cincinnati, OH 
888-294-7774 


Eastland Mall Gallery 
Evansville, IN 
877-352-5250 (toll free) 


ght of the Future Galleries 
Darien, IL 

cago (Watertower Place), IL 

30-985-4791 + 800-273-0199 


Lighthouse Galleries 
Lansing Mall-Lansing 
Meridian Mall-Okemos 
3riarwood Mall-Ann Arbor 
Rivertown Crossings Mall- 
Grandville, MI 
800-783-4429 


eville Gallery/St. Clair Square 


*lleville / Fairview Heights,lL 
18-222-7313 * 618-628-2621 


Available in three sizes 


Available at these 
THoMas KiNKADE SIGNATURE GALLERIES 


EAST 


Thomas Kinkade Gallery 
The Court at King of Prussia 
King of Prussia,PA 
610-337-9250 
877-837-7024 (toll free) 


Thomas Kinkade 

Signature Gallery 

at Grand Interiors 
Roanoke, VA 
540-777-5800 


Thomas Kinkade 
Signature Galleries 
Inner Harbor, Baltimore, MD 
Columbia Mall, Columbia, MD 
Annapolis Mall, Annapolis, MD 
877-244-6080 (toll free) 
877-715-9920 (toll free) 
877-897-6886 (toll free) 


Touched by the Light Gallery 
N. Muskegon / Grand Haven, MI 
877-LOG-THOM 


Thomas Kinkade 
Bridgewater Gallery 
Bridgewater Commons Mall 
Bridgewater, NJ 
908-252-1544 


WEST 


Montclair Plaza Gallery 
Montclair, CA 
909-399-5748 


Northridge Gallery 
The Oaks Gallery 
Northridge/Thousand Oaks, CA 
818-775-0758 • 805-494-1576 


VILLAGE GALLERY 
Santa Ana / Mission Viejo 
Laguna Beach / Brea / Irvine, CA 
1-800-KINKADE (546-5233) 


Garden Gallery 
Orem, UT 
801-226-8686 


Burlingame Gallery 
Burlingame,CA 
650-340-7852 


SOUTH 


Thomas Kinkade Signature Galleries 


Promenade Mall 
Woodland Hills Mall 
888-244-1292 » 877-244-4500 
Tulsa, OK 


Exclusively representing the work of artist Thomas Kinkade 
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Cool Springs and 
Rivergate Gallery 
Nashville, TN 
615-771-0987 * 615-855-3680 


Park South Gallery 
300 Park Avenue South 
Winter Park, FL 
800-254-5935 


Atlanta Thomas Kinkade Galleries 
Perimeter Mall/Phipps Plaza 
770-351-9800 + 404-364-0608 

Gwinnett Place / Mall of Georgia 
678-475-6500 • 678-482-7818 


TK Spring Gate Galleries 
Citrus Park Town Center 
Tampa, FL * 813-926-9400 
Old Hyde Park Village 
Tampa, FL + 813-250-9890 
The Bell Tower Shops 
Ft. Myers, FL * 941-415-7000 


Southside Gallery 
Augusta Mall, Augusta, GA 
877-835-7010 (toll free) 


INTERNATIONAL 


Bluewater Mall 
Dartford,Kent 
England 
01322-427417 


London Gallery 
Chiswick, London 
England 
020-8747-0336 


by elizabeth pochoda 


the art, of 
imperfection 


The beauty of a pot by Yasuhiro Kohara lies in the mysterious 


ARADOX MAY be a 
Western habit of mind, but 
it comes easily to Beatrice Chang, 
director of Gallery Dai Ichi Arts in New 
York City. Born in China, where ceramic art is prized for its 
uniformity, Chang has become a passionate advocate of the 
highly personal style of contemporary Japanese Studio pot- 
tery The seeming contradiction between her origins and her 
vocation suits the tensions of the work she admires. As she 
glides through a discussion of a piece by Yasuhiro Kohara, 
you begin to see that its excite- 
ment lies in the effortless com- 
bination of opposing qualities, 
of which strength and fragility 
are only the most obvious. 

Kohara, who was born in 1954, 


Kohara's pot is actually 
unglazed. Its color and 
texture were created 
during the firing, as wood 
ash dropped on its surface. 
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union of skill and accident 


works within a 

tradition that dates 

from the twelfth century, yet 

the style is recognizably his own. This 

pot (which bears a price tag of $7,000) is a particularly fine 

example of the way he links accident to artistry: the textures 

and colors arise from a mysterious collaboration between the 

artist's skill and the uncontrollable events of the pot's ten or 

so days in the kiln. Its deep fissures are the result of the kind 

of kiln accident that potters like Kohara prize, an example of 

the elusive Japanese principle of wabi sab; —imperfection and 
simplicity, in which nature has had a hand. 

Such pieces have their origins in the rituals of the tea 
ceremony, in which they aided in the contemplation of har- 
mony, purity, and tranquillity. No wonder Chang can say that 
work such as Kohara's has now become her religion. «ёр 
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М THE FOREWORD to his lyrical book 
Friendship, photographer Jed Devine quotes 
Norman O. Brown's saying that *meaning 
is not in things, but in between." This 
observation lies at the heart of Devine's 
exquisite photographs. His images are lumi- 
nous, with a deliberate painterly quality. They 
exist in the world, and gesture beyond it—to 
something elusive, something extraordinary 
that inhabits the ordinary. Devine makes us 


phs capture the spiritual dimension of the everyday 


sense this quality with clegant com- 
positions in velvet blacks, soft grays, 
and translucent whites that feel 
ephemeral and otherworldly. 

His photographs are like poems, 
like quiet prayers. They demonstrate 
that there is really nothing more lux- 
urious and precious than light itself. 
Devine's photographs are printed on 
rag paper that has been coated with 
a soft palladium emulsion. Palladium 
printing is one of photography's old- 
est methods of making prints, but 
Devine's images never feel nostalgic. 
Instead, they call attention to a tan- 
gible sense of surface and texture 
that makes them inherently modern. 

Devine's training in graphic 
design and painting is evident in his 
careful arrangement of objects; his 
fascination with Indian miniature 
painting is reflected in both the scale 
and the sensuality of his photo- 
graphs. He never starts his work 
with a set idea of what he wants to 
discover. It is only over time that the 
image reveals itself. This approach 
feels deliberate, very Zen, and 
Devine is that way, too. He is fasci- 
nated with slowness, with shadows, 
with light, with how the mist rises from the 
water on a foggy morning in Maine. He talks 


about the Buddhist philosophy of joyfully par- 
ticipating in the sorrows of life, and this too 
infuses his work— there is an affirmative sense of 
loss and of rebirth in his photographs. ас 


A retrospective of Devines work opens September 10 
at tbe Neuberger Museum of Art at Purchase College 
in Purchase, New York. 
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The one cleaning tool you need is Pumie*. Pure and natur 


this pumice stick is perfect for household cleaning and is se 


for children and pets. Its abrasive action works wonders! 


—A— Bil 1000.00 


* Cleans ovens, grills and iron cookware. 


* Removes stains in tubs, sinks and toilet bowls. 


* Removes lime, rust and unwanted paint 


from hard surfaces. Pumie works magic both indoors and outdoors on 


Swimming pools, showers, garden tools 


barbeques and more. At 


drug, hardy 


1d home centers, or call 1-800-423-3037. U.S. 
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20219 Bahama Street, Chatsworth, CA 9131 
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arman Miller with four-of-a-kind. | Eames Molded Plywood Chairs and Table. They do everything but fold. 


e HermanMiller,, the Home 


For more information regarding the Eames Molded Plywood Chair and Table or our other fine products, visit our website at hmhome.com. (02000 Herman Miller Inc. 


by deborah needleman 


et betwee 
Shows how a sticated 


and restrained design can create a beloved 


return to zion 


The late landscape modernist created elegant urban gardens 
that were as much of his time as they are of ours 


T IS RARE to come across something so 
perfect, whether a bowl, a dress, or a gar- 
den, that you would not alter one thing 
about it. Paley Park, designed in 1967 by 
landscape architect Robert L. Zion, who 
died in April, is such a creation. This innova- 
tive New York urban garden, for which Zion 
coined the term vest-pocket park, has spawned 
many imitations, but none have ever succeeded 
so well in combining serenity with a bustling 
sense of place. The park's defining character- 
istic is emptiness, both in its site, a void between 
two large buildings in midtown Manhattan, 
and in its design, a garden room of pure vol- 
ume. The space consists of a vertical expanse 
of running water bound on either side by ivy- 
clad walls, and an airy grove of honey locust 
trees opening onto the street. 
Zion managed to resist the impulse of his 
patron, CBS executive William S. Paley, to add 
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ideas 


on humar 


more ornament. The media mogul originally 
wanted a statue in honor of his father, Samuel. 
Zion persuaded Paley to memorialize his 
father in a more abstract and poetic way, with 
a space that would be brought to life by the 
people who flock to it. (He allowed only one 
alteration to his original design, putting mor- 
tar between the cobblestones after Paley's wife, 
Babe, sunk her high heels into the sand.) 
Though best known for this small park, Zion 
created many other notable landscapes in New 
York, including the grounds of the Statue of 
Liberty and the bamboo garden in the IBM 
building in midtown, as well as the Cincinnati 
Riverfront Park, and a garden at his parents' 
home in Lawrence, New York. In 1965, he ren- 
ovated and replanted another modern master- 
piece in Manhattan, the sculpture garden at the 
Museum of Modern Art, streamlining Philip 
Johnson's early 19505 design. If Zion is less than 
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Finally, no scrubbing or rinsing. 


We humbly suggest another use 
for your kitchen sink. 


New Cascade Complete helps you skip pre-washing. Food is dissolved away 
so it doesn't get trapped in the dishwasher. Whether it's powder, gel or tablets, 
now the work will be done in the dishwasher. 


SkiptheSink* 


history 


a household name today, it may be 
because after the flurry of activity and 
civic ideas that characterized his career 
in the 1950s and 1960s, he turned to a 
quieter kind of work and life. 

Zion graduated from Harvard in 1951 
with a master's in landscape architec- 
ture, after having already collected sev- 
eral other degrees, including an MBA. In 
his landscape class he met his business 
partner, Harold Breen, with whom he 
started Zion & Breen Associates in 1957. 

From the start, Zion's work was deft 
and mature. The garden he designed for 
his parents in 1956, which was featured 
in House & Garden that year, would today 
be considered still as fresh and original. 
There, Zion laid out a series of abstracted, 
amoebalike paths in gravel to mimic the 
sand traps on the golf course beyond. 

It was the problems of cities, however, 
that truly fueled Zion's passion. While 
many of his colleagues were cashing in 
on the postwar suburban construction 
boom, Zion remained committed to 
humanizing and beautifying the urban 


landscape. Though a modernist, he 
spoke out against the demolition of such 
classic architecture as the old Penn 
Station in New York 


In 1962, in an article for the Journal of 


tbe American Institute of Architects, Zion 
laid out a series of urban plans for New 
York City, many of which have subse 
quently come to pass, most recently 
his call for a multiuse Grand Central 
Station. One elaborate proposal that 
didn't materialize was his idea to locate 
the ancient Temple of Dendur, a gift 
from the government of Egypt, at one 
end of a vast park he had proposed for 
Roosevelt Island on New York's East 
River. (The temple went to the Metro- 
politan Museum of Art instead.) 
UT ZION FOUND the tensions 
of the city increasingly hard to 
bear. In the late 1960s, he began 
his retreat, becoming a bit of an 
eccentric country gentleman. He 
restored an eighteenth-century farm 
house in Cream Ridge, New Jersey, 
15 miles from Princeton, decorating it 
sparely with period pieces. He raised 


animals and started a tree nursery, where 
he nurtured seedlings while, as he liked 
to point out, his urban friends were going 
to cocktail parties. After relocating his 
firm in 1973 to a nearby mill, he often 
made his commute on horseback while 
clad in tweedy English riding garb. "Soli 
tude," he declared, "is the greatest luxury." 
Despite lowering his profile and his 
output, Zion maintained his high stan- 
dards and impeccable design instincts 
He created landscapes for Yale and 
Princeton, private gardens in Los Ange- 
les and New York, and memorable urban 
oases like the Cincinnati waterfront. 
Even after his death, the landscape 
architect remains a model for his peers, 
as a designer who had the drive to make 
places that work for people, and not 
just flex his stylistic muscle. Zion cre 
ated environments so timeless and 
beloved that they've become perma 
nently woven into the urban fabric. “He 
was able with very limited movements 
and materials to make a strong state 
ment," says landscape architect M. Paul 
Friedberg, "That's hard. That's the sign 


of an artist." (RO 
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Someday, the sizzle of salmon steaks will replace the whine of drills 
and pounding of hammers. And when that day comes you will be glad 
you built your kitchen around the Monogram Collection. Because it 
incorporates the best of both European and American design into 

a superior series of professional, free-standing and built-in appliances. 
A line with performance and aesthetics as grand as your vision. 

The Monogram range, for example, can handle the most demanding 
culinary challenges with ease and flair. The ovens can convection bake 
and broil, thermal bake and broil, self-clean and even “proof” bread. 
The cooktop has a grill, a griddle and burners that fire up to 15,000 BTU's. 

And every Monogram appliance has a feature no one else can 
offer. GE's reputation for quality service and a package of customized 
services. Call 800.626.2000 for our detailed brochure and the dealer 
nearest you. And take that great first step. 
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RENEW THE CHARM OF 
HISTORIC PATTERNS WITH А DEEP DRINK OF FRESH COLOR, 
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ASHFORD HOUSE? 
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Available through designers, interior decorators and fine wallpaper showrooms 


1-800-931-WALL 
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tastemakers 


HE ART OF LOSING isn't hard to master," 
the late great poet Elizabeth Bishop 
wrote in a phrase that could be a motto 
for anyone accustomed to backing hope- 
less causes, whether political, cultural, 
personal, or professional. What Bishop didn't 
say, because she wasn't writing about lost causes 
to begin with, is that enjoying too many minor- 
ity opinions is bad for the digestion. What we 
unfashionable progressives need is a little taste 
of victory, a delicious cause with modest 
and maybe a dash of humor for a change of diet. 
Slow Foods might just be our ticket. 

Founded in Italy in 1986 by Carlo Petrini in 
response to the country's first invasion of 
McDonald's, Slow Foods is a sly wink with a 
serious mission, an eco-gastronomic conspir- 
acy to rescue endangered products and restore 
flavor and variety. Imagine pleasure voked to 
progressivism and you get the drift. 

Slow Foods has now spread to 35 coun- 
tries; publishes a quarterly magazine, Slow, a 


210 


newsletter, The Snail, and a series of 
books on subjects such as wine, 
cheese, and tourism (the nonprofit 
organization's profit arm); holds 

yearly meetings; gives out prizes; and 
commandeers the media into publi- 

cizing all of the above. The organi- 

zation does not—and this may be a 

deal breaker for many political war- 

riors— believe in attacking develop- 

ments such as genetically modified 

foods. The idea is to promote the 

good, to change people's minds by 
addressing their taste buds. 

Slow Foods has moved through the United 
States, the belly of the agribusiness beast, 
with oxymoronic speed, spawning to date 
35 local chapters, called convivia. Its Ark 
Project, which nominates endangered prod- 
ucts to be publicized and protected, has had 
several notable successes. 

Reach into the hold of foods and beverages 
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The lasting elegance of eclectic 
country furnishing is the 
hallmark of this sophisticated 
dining room. A banquet-size 
double column trestle rable 
expands with end extensions to 
seat four more guests. Antique 
inspired ladderback chairs 

feature cabriole front legs combined with Tudor 

back legs for a less formal look. An impressive 
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in season 


on the Slow Foods Ark 

and retrieve another 

America. Begin with Cre- 

ole Cream Cheese, whose 

profile contains every 

feature of the typical Ark 

product. Poppy Tooker, 

from the New Orleans 

convivium, tells me that 

there were once many 

local dairies that turned 

surplus milk into these 

exceptionally tangy clab- 

bered slabs, which people 

sugared and ate with 

toast. The odd little prod- 

uct fell from view until 

the Slow Foods convivium began teaching members how to 
make it again, as dozens now apparently do. Local, somewhat 
time-consuming to produce, with few prospects of profitabil- 
ity, portability, or popularity, Creole Cream Cheese is, shall we 
say, archetypical of one kind of Ark food. 

Among the others, I would pluck the Blenheim apricot for 
my table. Bettina Birch of Flora Bella Farm describes her 
Blenheim as "innocent," and it certainly reminds me of child- 
hood, the last time I had an apricot that didn't taste like Cot- 
tonelle tissues. The Blenheim probably came from China 
hundreds of years ago and has never been hybridized, thus its 
"innocence." It is too fragile to ship well, juicier, sweeter, and 
softer than hybridized apricots. In a bad year, Birch gets as few 
as 30 boxes of the fruit. I report my epiphany upon biting into 
the Blenheim, and she sighs and says, "That's what makes us 
continue to live on the edge." 

My other epiphany came with the Bobtop carrot grown by 
Bob Bornt of Bob's Organics. Think of a really stand-up carrot, 
say a shapely specimen from your own garden, then extract its 
best qualities and magnify them to get a sense of the Bobtop. 
Here's a really sweet carrot that's both soft and crisp, with 
hardly any of that woody core you think of as the essence of 
carrotness, and none of the soapy aftertaste. The remarkable 
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| ment— yet, as Talleyrand said of anothe: 


| in season 


texture comes from the way Bornt bo 
the tops in the field so the moistu 
doesn't evaporate, bundles them quick] 


and lets the two-inch top hydrate t 
carrot to preserve its texture and tasti 
Is the Bobtop cost-effective? Does 
ship well? Do you need to ask? 

And so what if the bumpy Bobto 
isn't ready for its close-up? Appearanc 


are deceiving, and most of the growe: 
of Ark foods are not sold on look 
Mas Masumoto, who grows the Su: 
Crest peach, praises its homely shap 
and inconsistent color, noting that th 
pumped-up lipstick-pink varieries hav 
sacrificed flavor for looks. The Sun Cre: 
has a memorable smell, melting fles 
and a saucy little personality that bruis 
easily and requires, Masumoto says, 
special touch to grow successfully. 

Ig Vella may be a Yankees fan, but th 
is his only bid to be in the winners col 


umn of mainstream America. He is one 
two remaining makers of the sublime D: 
Monterey Jack cheese (there were onc 
60), which dates from the early decade 
of this century. It requires a long curin, 
process, a lot of physical labor, and Vella 
moxie to hold its own against the stu 
disgorged by companies like Kraft. 


APPLAUD THE LACK of politic 
puritanism that encourages spirits [o 
the Ark. Brooklyn Brewery's Mon: 
ster Ale, a robust, malty barley wine] 
is stupendously complex, with 
recipe that changes from time to tim 
according to the pleasure of its brew 
master, Garrett Oliver. Alan Foster" 
enigmatic White Oak Cider, made fro: 
the bittersweet, sweet, and sharp apple: 
he grows on his Oregon farm, opens u 
like a wine and makes megabrewe 
Hornsby and Woodchuck taste like swill 
And Julia Iantosca’s nuanced Lambert 
Bridge zinfandel, developed from her: 
itage clones, captures the essence o 
what zin must have tasted like year: 
ago, before the wizards of U.C. Davi: 
cleaned it up to make it the wine equiv: 
alent of Velveeta. 
Let’s hope that in the future everyon 
can taste the fruit of a slow-foods move: 


revolution, only those who lived befor 
it will fully appreciate its sweetness, сл 
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you remember 


are written in time... 
tiny, little marks 
the passing seconds 
made on your hear+ 
in hopes 
you can feel them 
bai TE 
in the future. 


How do y" ma 


[ 
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by carol williams 


«Al 


HAVE ALWAYS been ambivalent about 
help in the garden. I know I need it, but 
Iresist getting it till the last possible 
moment. I have no such problem con- 
cerning help in the house or with cooking 
dinner. There, I take as much as I can get. But 
in the garden 
children when they were very small—1 hang 


very much as it was with my 


around fussing and staring, probably for much 
longer than is useful. Is there something I 
don't want to m 

The parallel between gardens and children is 
perhaps instructive. Spending long hours with 
young children is often boring, can hinder 
one's career, and may not even (according to 


some recent theories) be all that great for a 
child. But what you do get to see is exactly how 
one thing becomes another. Would the first 
smile on an infant's face be quite as astonish- 
ing if one hadn't for 42 days seen no smiles? 

It is the same in the garden. A small red bud 


216 


Even the most 
independent 
gardener 
needs a little 
sympathetic 
assistance 


on a gray and thorny rose stump may be 
just that. But its appearance is a remark- 
able event if one has been gazing at that 
stump for weeks, wondering if it was alive. 
(Did the winter kill it? Did I prune too 
hard?) Afterward, a fascination develops 
with where that bud goes from there. In 
June the roses will be wonderful for every- 
one. But for the bud watcher, they will be 
only one of many revelations in a spectacle 
of being and becoming. 

One begins to learn that epiphanies 
of change are most apparent when the gar- 
den has gone a bit wild and needs to be 
brought back. This might be early in spring, 
when the grass is still gray and last year's 
fallen leaves— thought to have been tidied 
away—reappear in ugly brown drifts, 
caught in the dead stalks of last year's flow- 
ers. Or maybe it is at the end of summer, after 
a desultory August, during which one has 
let the grass grow long, the weeds flourish, 
the annuals go all to seed, and the cat brings 
a snake into the house. 

Lifting mulch off the flower beds in the 
clear light before the trees have leafed out, 
one can sec on the soil the shadows of the 


shoots of returning perennials. They are still 
so new that their actual substance is almost 
invisible. Or, on the first cool evening some- 
time around Labor Day, the person who 
finally picks up the shears is the one to dis- 
cover the first signs of fruitfulness. Pears 
weigh down their branches almost to the top 
of the uncut grass, and the shiny oval orange 
hips of the Rosa alba semiplena make its short 
single flowering entirely worth it. 

The problem is that these interesting 
moments happen when there is so much to 
do that it can be difficult to persuade oneself 
even to begin. The leaf piles are too big, 
the branches too thick to cut with a hand- 
saw. Edges are lost and boundaries blurred. 
Even the decisions can become too many, 
and one may long for an intelligent ear. 

This is when even the most independent 
gardener needs someone else. Often, just two 
or three days of the right kind of help in spring 
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and fall can make it possible for eve 
slow and dreamy gardeners to manage| 
their gardens alone for the rest of the| 
year. But what is this kind of help? And 
how is it to be found? 

These days the Yellow Pages tell 
complicated story. In my local telephone 
book there is no listing for “Garden 
ers," although “Landscape Contractors 
goes on for pages. I know for a fact that} 
many true gardeners operate within| 
landscaping firms. But I also know that] 
a change in words always points to al 
shift in meaning. Gardening is an 
intimate, improvisatory, ongoing sort! 
of activity. Landscapers —even if they 


do, as their ads suggest, *offer mainte- 
nance"—are a bit grander, their work 
more finished and set in stone. They 
might not, I suspect, have the patience 
for the small, slow changes that are a 
gardener's delight. 

The problem became concrete in a 
conversation with a young friend who 
told me that he enjoyed his work for a 


| local landscaping company so much that 


he was thinking about going out on his 
own with a truck and some tools, maybe 
taking some courses at night. Happy 
that he had found work he loved, and 
meaning to be helpful to us both, I con- 
fided that my garden had been getting 
away from me, and asked if he'd like a 


couple of days' work in early spring. 


"You mean cleanup?" He drew back, 
clearly insulted. “We don't do cleanups." 

“But what do you do?" 

"Planting and design." 

How could I explain that cleanup is 
the best part? In a fast world, where 
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green thoughts 


many have gardens but neither time 
nor inclination to work in them, my 
friend believed that "cleaning up" a gar- 
den is something nasty, to be got out of 
the way. Large, specialized crews with 
noisy machines arrive and depart in 
record time, leaving no leaf unturned. 
No wonder it seemed to him that the 
artistry and pleasure of gardening are 
all in making plans and choosing plants. 
He could not have found out that gar- 
dens are discovered, at least as much as 
they are made. 

Finding a gardener, I began to see, 
is, like gardening itself, a matter of 
patience and intuition, trial and error, 
even fate. After all, one is looking for 
nothing less than mutual respect, a 
shared aesthetic, a sense of humor. To 
find them, all one can do is follow rumors 
and stay alert. Eventually, I found the 
gardener I needed in my garden. 


E HAD BEEN bringing a heavy 

mower a couple of times a year 

to cut the area down by the creek 

that I leave half wild. After each 

mowing, we would stroll around 
admiring his work, and take a critical 
look at mine. He might ask the origin 
of some odd plant. I'd ask him if he 
thought a leaning hickory would make 
it through another gale. Or we would 
wonder together if there were some way 
to keep both a sunny flower bed and 
the overenthusiastic hazel bush that 
was beginning to overshadow it. Might 
the cherry tree live another year if 
the top were cut off? 

When at last I seized my courage 
and asked if he could spare a couple of 
days in March, he already knew what 
tools to bring. I worked along as best 
I could, loading onto his truck the 
branches he pruned, cutting dead 
wood out of the lilacs, and weeding the 
flower beds, while he hauled the leaf 
and stalk piles to the compost. Intend- 
ing to make the most of his time, I 
found 1 made the most of mine— 
working and noticing with an energy 
that usually eludes me. When the truck 
creaked out of the driveway, my mus- 
cles ached. The garden was quite 
cleaned up: an open book, ready for 
spring to write in it. we 
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by beth dunlop 


the heart of town 


New England, both sacred and civic in its pur- 
pose, but its context is the carefully designed 
oceanfront polo-and-golf village. On Sundays or 
for weddings, sacred music spills out of the flung- 
open doors; on other days, the hall might be for 
lectures or a vote on greenskeeping. 

Krier, 54, who was born in Luxembourg and 
spent many years in London, lives in France. 
He is among the world's most eloquent— and 
influential — proponents of an architecture that 
is carefully detailed, well-proportioned, dili- 
gently crafted, and ultimately designed to be 
treasured by those who will use it. 

As a theorist, he has swayed a generation of 
architects and thinkers who rally to his call to a 
return to the “beauty, efficiency, and practical- 
ity" of traditional architecture. Not the least of 
these is Prince Charles of England, for whom 
Krier created the plan for the new town of 
Poundbury. Over the years, Krier's work has 
filled a half-dozen books. He has produced at 
least 10,000 drawings, yet he once wryly com- 
mented that the paper he has drawn on likely 
weighed more than the materials used to con- 
struct his first American building, a house at 
Seaside, Florida. The chapel at Windsor, done 


Leon Krier's new chapel is the sacred and civic center of Windsor, Florida 


EON KRIER's new chapel in Windsor, in conjunction with the American architects 
Florida, is an ode to understatement. Scott Merrill and George Pastor, is his second. 
Yet for all its simplicity, it is also intricate Krier first visited Windsor in 1989, when 


and profound, a building intended to only a few houses—the town's architec- 


v 
в 


feed mind and spirit. 
e, by 
their sheer presence," Krier 


"Objects on the lands 


says, "can fill your heart with 
joy or rob it of all energy." 
So it is with this one, a 
building both restrained and 
exuberant. By day, the sun- 
shine offers a play of pattern 
as palms cast filigree shadows 
on the stucco. By night, the 
chapel glows, as luminous as a 
lantern. It isa meeting hall like 
those in eighteenth-century 


tural style is derived from 
Anglo-Caribbean historic 
precedents— had been built. 
"These were a true revela- 
tion in quality and scale," 
he says, "and above all in 
the harmony and variety 
which I had believed quite 
impossible." The town— 
which was planned by the 
Miami firm of Duany and 
Plater-Zyberk—now has 148 
houses (ultimately there will 
be 350); the plan always 
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house of worship 


called for a church, or “meeting hall." 

"Initially I imagined a building sur- 
rounded by deep arcades, with a relatively 
small cella in the middle," Krier says. “I 
personally wanted it to be of a civic, pro- 
fane expression, monumental and Repub- 
lican, in the tradition of Washington and 
Jefferson." That idea soon gave way to a 
simpler one, that it be a nondenomina- 
tional but sacred structure that could be 
used every day, that it be a chapel. 

In a place where scale is carefully con- 
trolled, the chapel stands out. Its roof 
peaks at 50 feet, almost twice as tall as the 
rest of Windsor's buildings. Its 
comparative monumentality is 


purposeful, to let it be the visual | 


focus of Windsor, to be its heart. 


RIER SOUGHT to make 7 E = 


this a small building 
that would loom large ў 
in the landscape. Its ~ 
roof seems almost 
etched against the sky; its honey- 
comb walls conjure up images 
of other times, other places— 
the catacombs in Rome, the 
inner temple of Solomon in 


`, 


Jerusalem. There's a sense of m 


enigma at work: Are there ref- == 
erences to the Swedish architect Erik 
Gunnar Asplund or the German Gothic 
in Poland, the British Arts and Crafts 
movement or the Hispano-Mooresque? 

Others see all that. Krier, for his part, 
says that he sought "an aesthetic of simple 
and unpretentious elegance," in a sturdy 
structure with 30 solid pillars resting on a 
podium. The deep walls are punctured 
with half-circle windows. The rough 
stucco has, Krier says, “a freehand quality 
which softens the sheer repetitiveness 
and relentlessness of the architecture.” 

In silhouette, this is unmistakably a 
church, one that might have been around 
for a long time. The doors are imposing, 
and the walls have a heft that connotes 
consequence. ^I love almost all architec- 
ture which survives from before 1945," 
Krier says, *and almost nothing from 
after that date. I don't think it is a mat- 
ter of date, but of ideas and materials." 

The palette is very plain—white walls, 
and aqua doors, rafters, and ceiling. The 
soft blue-green paint seems to change 


from outside to in, from day to night. 
The oak pews and the altar are washed 
with a faint blue-green stain, a muted 
echo of the aqua paint, as if the ceiling 
had cast its glow downward. The sanc- 
tuary itself is virtually unornamented: a 
metallic painted pylon (actually a statue 
base awaiting an angel) is set into a tall, 
narrow niche in the nave, and simple 
copper medallions run along the frieze. 

Krier draws many of his ideas about 
architecture from what one might call 
life experience. He was born to a family 
of craftsmen, with a tailor father and a 
mother descended from a long line of 
carpenters. He was educated in part in 


The trunk of a Medjoo! palm emphasizes 
the narrowness and height of the chapel 
doors. The stucco facade has a plainness 
that is at once modern and ancient—and 
ideal for a building that serves the spiri- 
tual and practical needs of a community. 


the picturesque town of Echternach. 
Much of its architecture dates from 
the eleventh to fifteenth centuries, 
and a part of town that was destroyed 
in World War II was rebuilt in an 
eighteenth-century style. It seems entirely 
in character that in Windsor the same 
sensibility could take hold, that the 
newest buildings could seem timeless. In 
this artful chapel—Krier calls it the 
"sacred heart" of the community— 
he has provided the town with both 
shelter and symbol. we 
Beth Dunlop lives in Miami Beach. Her most 
recent book is A House for My Mother: 
Architects Build for Their Families 
(Princeton Architectural Press). 
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simple things by cava репе 


cast-iron comfort 


OME 20 YEARS or so ago, I bought a 

little apartment in a medieval building 

in the center of the Tuscan town of 

Lucca. It is on the fifth floor, with 73 

steep stone steps up to it; from it are 
views over the red roofs to the distant moun- 
tains, and looming above is a medieval bell 
tower, La Torre delle Ore, which, as medieval 
clocks will do, rings six times at six o'clock and 
six times at twelve o'clock, and only once for 
seven o'clock and five times at eleven o'clock. 
As attentive as I am to the ringing, I never 
know quite what time it is. 

I prefer to go to stay in my apartment in 
the winter, when Lucca closes down by nine 
o'clock, as if the gates to its walls were shut 
and all the inhabitants had closed themselves 
in behind their shutters. The misty streets, 
smelling of wood smoke, are empty; coming 
home from a restaurant, even down the cob- 
bled main street of the town, the Via Fillungo, 
one's footsteps echo, and the dim light in the 
mist comes from low-wattage lamps attached 
to the sides of the medieval buildings. 

In the first years, I bought pieces of furni- 
ture that I can no longer afford, prices having 
gone up as steeply as the stairs to my apart- 
ment: an eighteenth-century cherry wood 
desk that is almost Shaker-like in its simplic- 
ity; a large early-nineteenth-century chestnut 
cupboard; a late-nineteenth-century mádia, 
or kneading trough, which has a removable 
panel along its front so that, when it was used 
as such, a woman could reach in for the flour 
for rolling out the pasta dough on its top. 
I had to stop indulging in a love for old 
steamer trunks, which could, if I bought 
as many as I was tempted by, entirely fill up 
the rooms. Some years, I have been more 
practical and have bought a clothes washing 
machine, a lamp, a stainless-steel pot to 
replace an aluminum one. 

But something always seemed, in the damp 
wintertime, to be missing in the apartment 
that would — what can I say?— give it a center. 
And this was a fire. There existed in the living 


226 


An old 
woodstove 
gives an 
apartment 

in Lucca 

an emotional 
focal point 


NAE 


room from some remote past the old hood 
of a fireplace; I had built up a hearth under it, 
but all efforts to light a fire that I expected 
to be drawn up into the chimney and didn't 
smoke out all the rooms failed, and I eventu- 
ally had to give up. 

The third weekend of every month, most 
of traffic-free Lucca becomes an open-air 
antiques market, from where I have, from time 
to time, bought objects, such as old brass towel 
rails. Even if I have nothing in mind to buy, I 
usually look through the market, and one day 
I saw an old, rather rusted, cast-iron wood- 
burning stove on three curvaceous legs, its 
door half fallen off. I asked a young man how 
much it was— 100,000 lire, about $30. His 


House & Garden - SEPTEMBER 2000 


She doesn't know her food builds an active 
defense against the health effects of aging. 


She just knows how good she feels. 
— a 


© The lams Company 2000 


lams? Active Maturity" is the first food proven to 
boost your dog's immune system. Even though there are no visible signs, most 
dogs start to experience the effects of aging by seven years (five for giant breeds). 


Active Maturity helps protect her and keep her healthy now and in the future. 


So all she has to worry about is belly rubs. IAMS e: 


Contact us at www.iams.com or 1-800-525-4267 Good for Life" 


uncle, a blacksmith, could repair the door, 
and his younger brother could install it 
for another 50,000 lire. 

The younger brother not only installed 
it, with dark brown enameled tubing he 
shoved up under the old fireplace hood, 
he polished it with stove black, turning 
the rust to a dull silver. 

As if the first time I lit the stove, on 
a grim, damp day, had to be a ritual, I 
gathered together dried-up branches of 
mistletoe I had been saving from past 


Christmases because I couldn't bring 
myself to throw them into the garbage, 
old pinecones, and even old letters. But 
I, of course, also needed wood. 

The wood I bought from a dark, 
cavernous shop, made, it seemed, all the 
more dark by one dim bulb hanging from 
a long wire above a huge pile of small 
logs, sold by the quintae, or тоо kilos, a 
heavy load to carry back through the 
streets and up my 73 steps. The wood 
was wet, and no amount of mistletoe, 
pinecones, or old letters would ignite 
it. I had to go back out into the damp 
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to buy what are called Diavolinas, or lit- 
tle devils, blocks saturated in what 
smelled like kerosene, and using a 
whole box of these finally got the wood 
to begin to flame; and all I had to do 
after that was keep adding the olive 
wood and oak logs. 

The stove has a top, like a round cap 
made of an ornate grill with a knob, 
that can be removed to reveal the rings 
of a burner beneath, and when the fire 
was going I placed an earthenware pot 
of wine on this burner to mull it. The 
friends staying with me, who up to this 
point had stayed away, gathered, and we 
sat near the burning stove to drink the 
wine and play bingo, called tómbola in 
Italian, the markers dried beans. I felt 
that the stove had always been there, as 
I felt that it would always be there. 

As I get older, I become more and 
more attached to domestic objects— an 
old frame saved from a peasant's house, 
the pasta strainer made from bent 
twigs, the hand-forged fire dogs that I 
use to support a pane of glass for a side 
table, and of course the stove. These 


These objects 


are objects of 
more than memory 
or nostalgia 


objects are objects of more than mem- 
ory or nostalgia, they are objects of 
comfort, of reassurance, of being cen- 
tered in one's life. And I begin to think 
of them as objects of a deeper meaning, 
not one that I impose, but one that 
exists in the things themselves and that 
cant be abstracted from them— that 
deepest and most mysterious meaning 
you sense in the very experience of 
opening the little cast-iron door to 
check on the fire, of poking it so the 
burning logs settle as if into a nest 


| of bright flames, of carefully placing 


another log just so into that nest, of 
sensing the heat radiating from the 
stove while the winter rain beats on the 
outside of the window. о 


David Plante is а movelist wbose most 
recent book is The Age of Terror. 
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AMERICANLEATHE R™ 
70 Styles. 70 Colors. Custom Made. 4 Week Delivery. 


For our dealer nearest you, call | 800-655 5040 


mal hides by Elme or visit our website at www.americanleather.com 
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your designer. Coronado sofa. 
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kissine cousins 


They may be related, but ines of Lafite and Mouton are deliciously different 


HEN HE BOUGHT Cháteau Lafite 

in 1868, Baron James de Rothschild 

may have been trying to trump 

his English cousin Nathaniel de 

Rothschild, who had bought the 
adjacent estate of Mouton 15 years earlier; 
but I suspect his real intent was to make life 
easier for future wine critics. Like Tolstoy and 
Dostoyevsky, or like Borg and McEnroe, 
Lafite-Rothschild and Mouton-Rothschild, 
the two most famous red wines in the world, 
are a dichotomy made in heaven. 

In terms of sheer name-brand recognition, 
Lafite is first among equals, although fame 
doesn't necessarily equate with popularity in this 
elitist realm. If there were a wine equivalent of a 
Pepsi challenge, Mouton would probably win 


the popular vote. Lafite is exactly the kind of 


wine that can make the amateur enthusiast feel 
deficient in judgment— that makes him wonder 
if he just doesn't "get" it. I definitely didn't get it 
the first four or five times I tried Lafite. It was 
like listening to Haydn with my parents. 
Whereas my first sip of Mouton was a little like 
hearing Nirvana on Saturday Night Live. 

Lafite and Mouton are among five officially 
classified Bordeaux first growths. (Mouton was 


elevated to that status in 1973, the only sig- А 


nificant alteration of the 1855 classifi- 
cation.) Both wines are 
from the commune of 
Pauillac— also home 

of Cháteau Latour— 

and both share certain 
secondary characteristics, 
including, usually, a whiff of 
cedar and, sometimes, strange 

as it may seem, the smell of 
freshly sharpened lead pen- 
cils. (I've never noticed this 
in any other wine.) Both 
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become more complex over the years and can, 

in great vintages, last almost forever. And both 

have had disappointing stretches. Lafite 

turned out weak wines during the '6os and 

early '7os, while Mouton had a slump in the 

late '8os and early '90s. 

You probably know, even if you have 

never tasted the wines, that Lafite is 

synonymous with elegance, Mouton 

with power. Lafite is fragrant and ethe- 

real, Mouton loud and fleshy. Lafite is 

Leonardo to Mouton's Michelangelo. 

If they made clothes, Lafite would be 

Armani, and Mouton, Versace. And as 

if these stereotypes weren't stark 

enough, a visit to the two wineries will 
absolutely confirm them 

Mouton is the major tourist destina 

tion in the Médoc, and one of the slick- 

est winery tours in the world. All in all, 

it reminds me of Robert Mondavi's 

Napa Valley winery— not so surprising 

when you consider that Baron Philippe 

de Rothschild and the great Napa 

Valley booster joined 

forces years ago to 

create the Franco- 

American Opus 

One. The slide 

show that initi- 


Dr: 


Chat"; 


tsr 


ates a tour of Mou- 

ton is both arty and 
techy — simultaneous 
images of grapes, vines, and oak 

barrels arc projected onto two screens 
and a revolving disco ball. Lighting in 
the cellars is theatrical, clearly designed 
for the visitors' pleasure as much as 
for the workers' convenience. The 
museum, devoted to art with vinous 
themes, sounds kitschy, but turns 
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Its your room. <=>. 
Do what you want in it. 
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Ask for your free refrigeration Ay y. Call 800-444-7820 or visit www.subz 


View vintage and modern Jaguars. 
Be privy to a one-on-one jewelry 
appraisal with renowned Christie's 
jewelry specialists. Enjoy an 
exclusive cocktail reception in 
true House & Garden style. 


For more information, 

or to receive an invitation, 
please contact Liz Burgess 
at 212.286.3176. 
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out to be an impressive monument to the 
taste of the late Baron Philippe, the flam- 
boyant aristocrat who inherited Mouton 
in the 20s and devoted much of his con- 
siderable energy to improving and pro- 
moting it. His legacy is carried on by his 
daughter Philippine, who also seems to 
be an extrovert and an enthusiast, judg- 
ing from my brief encounters. 

Lafite is a very different experience 
for the visitor. In fact, visitors are not 
encouraged — I had to beg an appoint- 
ment through a friend. Eric de Roth- 
schild, the debonair proprietor, was in 
Paris when I was shown around by the 
manager of the estate. The only dra- 
matic aspect of Lafite is the Ricardo 
Bofill-designed circular cellar—a half- 
submerged Pantheon. But the explan- 
ation of the vinification sounded almost 
exactly like that at Mouton. No expense 
is spared. In the past, Lafite spent far 
more time in barrel than Mouton, which 
partly accounted for its more repressed 
style; but now the differences in barrel 
time are minimal. 


Eo O, WHAT MAKES the wines of 
% these neighboring estates so 
„+ different? There's the tempt- 
ы ing personality fallacy: Baron 

# Philippe was flamboyant, ditto 
his wines. There’s the grape theory, 
that Mouton has a higher proportion 
of cabernet sauvignon—the John Lennon 
of the grape world—than Lafite, which in 
turn uses slightly more of the McCartney- 
like merlot. (Although, in recent vintages 
the final blend of Lafite has had a high 
proportion of cabernet.) The third the- 
ory, the terroir theory, goes to the heart 
of the French classification system. It’s 
all in the dirt, or, as is more the point 
here, in the rocks —іп a thousand minute 
variables of geology and topography and 
meteorology. While both wines have 
the heavy riverine gravels that make 
for good drainage, just underneath, 
Mouton has more iron and sandstone, 
Lafite more limestone. 

In recent years, some people have 
remarked that the differences between 
various Bordeaux properties, including 
Lafite and Mouton, have become more 
muted. They blame (1) technological 
advances, (2) later picking, and (3) the 
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In addition to their grand wines, 
both Mouton and Lafite produce 
more affordable vintages from 
their other Pauillac estates. 

1996 CHATEAU LAFITE-ROTHSCHILD 
A colossal Lafite, extraordinarily 
rich and complex. Classic 

cedary nose, voluptuous without 
being heavy. Hold this one 

back for ten years—it's very 
tannic for a Lafite. $295 

1996 CHATEAU MOUTON- 
ROTHSCHILD Black with purple 
hues, this rock-and-roll animal has 
a wonderfully exotic spiciness 
and mouth-searing tannins, which 
should carry well into the middle 
of the century. $185 

1996 CARRUADES DE LAFITE 

The cedary nose guarantees the 
pedigree of this beautiful, seduc- 
tive second wine. If you want to 
understand the erratic and at times 
chimerical genius of Lafite, this 
wine is a great place to start. $38 
1997 CHATEAU CLERC-MILON 

A pleasantly approachable wine 
from one of Mouton's fifth growth 
estates, this holds clues to some 
of the signature elements of 

the big first growths, which won't 
be drinkable for years. $35 

1996 CHATEAU D'ARMAILHAC 
This fifth growth Mouton property 
turned out an unusually supple, 
medium-bodied '96. A great starter 
Pauillac. $35 


influence of a certain American wine 
critic who likes big, powerful wines. And 
it does seem true that Lafite, especially 
in a vintage like ’96, has become a bolder 
and more buxom wine—not necessarily 
a bad thing, given how positively dainty 
some of the old ones were. On the other 
hand, I recently tasted both '99s at the 
cháteaux and they seemed completely in 
character, i.e. very different. I’m betting 
that terroir, like breeding, will reveal 
itself in the long run. What these great 
stubborn wines have always had in com- 
mon is the ability to last and to improve 
for decades, developing a staggering 
range of nuances. If you've got the cash, 
the patience, and the life expectancy, 
track down the excellent '95 or '96 vin- 
tages of these wines. And then forget 
about them for ro or 15 years, ас 
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With everyone moving to Oregon 


for great views, 


we decided to make some to go. 


ine., Klamath Fall, OR. 
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MODERNIST version of Thoreau's 
house at Walden Pond, this modest 
redwood box was home to architect 
| and naturalist Gray Taylor and his 
Й ü family. Published in House & Garden in 
1968, the airborne structure makes no attempt 
to blend with the landscape or the stream below. 
An addition to the main house, it rests with- 
out apology on stark concrete piers. Only a man 
of Taylor's laconic and quiet demeanor could 
have dreamed up a building so devoid of osten- 


tation. "It's one of the few residences in Green- 
wich, Connecticut, that hasn't been torn down 
to make room for a Beverly Hills-style man- 
sion," says current owner Betty Lee Stern, a 


former L.A. resident. "Though we restored the 
house extensively, we preserved its integrity." 

One thing she didn't keep was the fishing hole 
in the corner of the living room, from which 
Taylor would drop a line to catch an occasional 
sunfish for fun. In fact, today the wilderness has 
been tamed: the stream has been meticulously 
cleaned, widened, and landscaped; trees have 
been cut to let in sunlight; water snakes, aquatic 
rodents, and bugs have been systematically 
driven away. "When you come from California, 
everything has to be clean and delicious," says 
Stern. But upstream, on a small lake where Gray's 
widow, Patsy Taylor, still lives in harmony with 
nature, a pair of swans are currently nesting. «so 
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Fresh out of Europe. We removed Europe's finest fixtures and brought them back for © POH 
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COMPLETE LINE OF HOME FURNISHINGS AND TEXTILES THROUGH DESIGNERS. 800.921.5050. 


first principle simplicity 


Nothing is as simple as it looks. There is probably no truer maxim, especially 
in the context of interior design. Simplicity is, well, extremely complex. The 
creation of a serene vision, a refreshing no-nonsense approach, or the achieve- 
ment of perfect detailing is anything but simple—but worth the effort. 


Kerry Joyce's sleek, Vellum X cabinet and curvaceous Cee chair play elegantly off each other. 
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rry Joyce, and Mia Lehrer-— produce an earthly paradise 


For a courtyard at the rear of the house, architect 

II А Ricardo Legorreta designed a reflecting pool 
> ` and rough-hewn fountain. Mia Lehrer, the landscape 
designer, specified the shoestring acacia tree. 
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A high-ceilinged alcove, painted deep 
violet, opposite page, shelters the exterior 
family room. The Jallot table by Kerry 
Joyce was made by Cochran Builders. The 
Mesa chairs are from Brown Jordan. 

The overscale pots are from Stonesmith 
Garden Vessels, Cambria, CA. 7 А slit in 
the wall of the entrance foyer, this page, 
framed by the deep blue-violet walls 
provides a striking architectural detail. 


ICARDO LEGORRETA, 
the Mexican architect, 
designs the kinds of 
houses that just take 
one's breath away. His 
deft use of geometric 
planes and rigorous 
simplicity, as well as 
his lush and luminous palette, are signa- 
tures. So is his creation of dramatic 
spaces, both inside and out. A house in 
Los Angeles that he recently completed 
for an investment banker and his 
family —one of a number of impressive 
new commissions in the area—only 
furthers Legorreta's reputation. 

With the architecture of the house 
taking on such a starring role, the reac- 
tions and collaboration of both the 
interior designer and the landscape 
designer become an intricate dance in 
which each individual's personality is 
expressed. Because most of the gener- 
ously proportioned rooms, rhythmic 
passageways, and numerous picture 
windows offer dramatic vistas to the 
outside, it seemed natural for the three 
design disciplines to work hand in hand. 

Kerry Joyce, the Los Angeles-based 
interior and furniture designer, had a 
long-standing relationship with the 
clients. His role was to furnish the rooms 
in such a way that the house would not 
only be comfortable, but also be per- 
ceived as timeless. “I wanted the house to 
look as if it could have been done sixty 
years ago or today," Joyce says. 

"I had the opportunity to bring the 
landscape and the house together," says 
Mia Lehrer, a Los Angeles-based land- 
scape designer, who has previously worked 
with Legorreta. Her circular automobile 
court, paved in a swirl of Kenesaw stone, 
acts as a spectacular introduction to the 
entrance. "It was about creating a dialogue 
with the house," Lehrer says, “and under- 
standing that the landscaping needs the 
same level of attention." 

From the beginning, the clients had 
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For the automobile court that acts as an 
Introduction to the house, landscape 
designer Mia Lehrer had Kenesaw stone 
laid by Franco Costanza of F. C. Construction, 
Los Angeles, in a dramatic, swirling, circular 
pattern. "One is elevated to the level of the 
house when one arrives," she says. 
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a vision. The wife's taste in furnishings 


leans toward a sleek, modern style. So, 
rather than furnishing the house with the 
Spanish- or Mexican-inspired pieces that 
often appear in Legorreta houses, Joyce 
took an approach that gives the interior a 
more abstract, though no less livable, air. 
"The idea was to treat the interior less 
like it could have been in a foreign land," 
the designer says. 


'M VERY FAMILIAR with the clas- 
sic style of the thirties," Joyce says. 
He felt that his client, who was 
already predisposed toward Jean- 
Michel Frank, needed to experience 
the famous French designer's work 
firsthand. A buying trip to Paris 
turned out to be just the right cat- 
alyst. "The feeling we were after was not 
fleshed out,” Joyce says, “until that magic 
day when she understood the elegance 
of what are essentially simple shapes 
executed in fine materials." 

A longtime fan of Frank, Joyce is par- 
ticularly sensitive to the way the designer 
imbues modern furniture with a feeling 
of comfort and warmth. "Frank is mod- 
ern but friendly," Joyce says. “His pieces 
have a luxurious feel." 

Unifying the decor of the various rooms 
was also a goal. “We tried to buy vintage 
pieces,” Joyce says, “and when we couldn't, 
we made pieces inspired by Frank, as well 
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as André Arbus." Throughout the house, 
whether in the living room, family room, 
dining room, or what Joyce refers to as 
the "breakfast atrium," the furnishings— 
the majority of which Joyce designed 
and James Jennings of Los Angeles 
made — have a coordinated look. Cabinets 
are faced in vellum; sofas and chairs are 
upholstered in buttery leather or soft 
silk velvet. The wood finish of choic 
ceruse, a high-contrast pigm: 


particularly favors the process that 


involves rubbing a pigment into the 
grain of the wood, usually oak, to accen- 
tuate it. "It was popular in the thirties," h 


says, "and can be done in any color." 


HE EFFECT is both gutsy and 

elegant. The visual texture of 

the wood surface acts as a coun- 

terpoint to the smoothness of 

the other materials, whether 

the custom-made wool rugs 

or the beveled-glass mirrors. 

give a wonderful, 

" Joyce says. “It's the perfect fin- 

ish, because it doesn't feel new or old." 
The same could be said for the house 
Legorreta's design is at first imposing, but 
the choice of seductive violets, oranges, 
and pinks that permeate the textured 
concrete stucco of walls, alcoves, and 
hallways is ravishing. There are surprises 
around every corner, and subtle variations 
asthe light changes and intricate patterns 
appear and recede. Exterior and interior 
become one, allowing the people who are 
privileged to live in these spaces to luxu- 
riate in an environment that gives the 
illusion of time standing still, and to have 
the pleasure of experiencing a place that 
constantly reveals itself. eR 
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The walnut staircase to the library, opposite 
page, top, rises between pink walls. In the 
children's TV room, bottom, Leads side tables, 
designed by Kerry Joyce for Shelter, L.A., 
flank the Kali sectional sofa. The sofa and the 
Cube stools, covered in taupe linen, are in the 
Kerry Joyce Collection at James Jennings 
Furniture. The Minotti coffee table is also by 
Kerry Joyce for Shelter Furniture. Sunlight 
creates a rhythmic pattern in the upstairs hall, 
this page. Sources, see back of book 
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The exquisite proportions of — — 
Е: ra -century English 
house remain, but sore 

the young family who lives a ы aa 
there has turned formality E | 
into exuberant comfort 


ie owners built 

pool of stone, rather 
han tile, opposite 
bage, “so that it looks 
ike а pond." Two of 


he children wave from 
Portland stone urns. 

| The house, this page, 
urrounded by 45 acres 
bf parkland, is just down 
he hill from the pool. 
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Light is one of the operating 
principles of the house, 
and large glass doors, this 
page, help infuse the living 
room with it. The lamp 
is from France; the chair is 
covered in a striped linen. The 
plano is a Steinway. © In the 
Rococo garden, the original 
built a rotunda, opposite 
deled after the 
ne at Stourhead. 
mers turned the 
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amental 
Guesthouse. 


THE HEROINE OF Jane Austen's Northanger Abbey, 
Catherine Morland, marveled at Bath's “fine and striking 
environs.” A couple from London were of the same mind, 
nearly two centuries later, when they came upon a beau: 
tiful Georgian house in remarkably fine and strikin 

environs—the verdant, hilly countryside outside Bath. 
Smitten, they bought the place, even though both house 
and garden needed extensive work. 

The oldest part of the house, which dates from the 

7308, was originally both residence and workplace: 
a woolen mill whose owner also lived there. As h 

prospered, he added to it. Most significant was a wing 
designed by John Wood the Elder, the storied eighteenth 
century architect responsible for much of the distinct and 
handsome look of Bath's public spaces 


Because of this house’s age and historical value, the new 


owners made only cosmetic changes in architecturally sig: 


nificant areas, but elsewhere they installed new floors, 


plumbing, heating, and doors, and made new large rooms 


"vm 


A tî century William IV oak 

and ebony rent table and a 
19th-century Venetian mirror, 

this page, echo the proportions of 
the superb, historic octagonal 
room. The fireplace is the only one 
original to the house. In the 
sitting room, opposite page, 

the 18th-century Egyptian-style 
mantel, bought at Sotheby's, 

once belonged to a royal mistress. 
The owners bought the French 
mirror in the United States. 
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by combining small existing ones. “The Georgians 
were great at proportions and windows,” the hus- 
band says, "but not much at decoration." The cou- 
ple decided to put some Scandinavian flesh on the 
old English bones. “We wanted it to look Swedish," 
he says, "muted, creamy, contemporary, not dark." 
The sitting room, for instance, has a Swedish 
chandelier, with real candles. The couple took 
great pains to find old oak for the floors, most of 
which they have left bare (except in the children's 
rooms, where they installed sea grass carpeting). 

While the house retains a delicate, understated 
sophistication, the overall feel is welcoming, which 
is important in a place that shelters four children, 
aged 3 to 12. "This is a miniature estate,” their father 
says, "but it's comfortable." The couple refused to 
be daunted by the place. “A house like this," he says, 
"tends to dictate to you. But you live in it for a while 
and say, hold on, that's not what I want." E 


an flesh on the 


The guest room, left, 
has a creamy elegance. 
The padded headboards 
are covered in linen; the 
bedcovers are from Chelsea 
Textiles, London. A 19th- 
century French fruitwood 
table, topped with a pair 
of French candle lamps, 
stands between the beds. 
The pale palette continues 
in the kitchen, above. 
They had the cabinets 
custom-made and painted. 
An old dovecote was turned 
into a shower, opposite 
page. The floor and walls 
feature a marble mosaic. 
Sources, see back of book. 
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A swaying footbridge 
is the final link to the 
cedarwood tree house. 
Ш On the deck, below 
left, are a roll-up camp 
table, director's chairs, 
a leather thermos, 

and a backgammon set 
all from Mulholland 
Brothers, San Francisco 
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The Holland family found the perfect spot for & 
their weekend getaway house north of 
San Francisco: It's 50 feet up a Douglas fir 
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“LIVING IN THE TREETOPS, THAT'S THE ALLURE” — 


2 APPROACH to the tree house isn't for the 
phobic, although the Swiss Family Robinson 
ld surely approve. To get to the cedar cabin, 
h is located 50 feet up a Douglas fir tree in 
ega Bay on the northern California coast, 
must first ascend a 50-foot spiral staircase 
5 connects to a 60-foot-long rope bridge, 

ch you teeter across until you reach a transi 

tree, then make the final 40-foot journ 

ss a second footbridge to the arboreal hide 
у. "It's as much fun getting up to it as it is 
ig in it,” says Jay Holland, who shares the tree 
house with his brother, Guy, and his father, Jack 
Spending time in this lofty lair is fun of a more 
relaxing kind. The brothers, who run the San 
Francisco leather goods company Mulholland 
Brothers, have furnished their cabin with the 
kind of macho swankery that is the hallmark of 
their firm. So, once you've proven your mettle 
getting there, you slide into a chair covered in 
hand-glazed saddle leather. (Mulholland Brothers 
uses the tanning process they say was developed 
for the old Pony Express.) Guy mixes you a 
Scotch on the rocks, while, out on the terrace, 
Jack grills his specialty: steak marinated in vodka 
“Just because something is aesthetically pleas 
ing," says Jay, a former cowboy, “doesn't mean it 
has to be frail." It's the perfect motto for three 


men who like to live life out on a limb. RO 
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The tree house is furnished with pieces from the 

Mulholland Brothers Home Collection, including > 
the Bodega ottomans around the trunk, this page. 

Wi The house at night, opposite page, top left, 

is ideal for entertaining. lB During the day it is а 

good place to catch up on paperwork at the 

Bodega desk and chair, top right. Ш Јау Holland 

and his American bulldogs, Lucky and Daisy, 
bottom, cross a rope bridge leading to the tree 
house. Sources, see back of book. 
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The splendid setting was 
part of the attraction 

of the property. The view 
from the main house 
takes in a guesthouse, 
made from the remains of 
a medieval tower, and a 
low storage shed for farm 


machinery. The daughters 
of Piero Sartogo and 
Nathalie Grenon run 
through a field of lavender 
adjacent to the house. 
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Most of the architects' changes 
were made in the spirit of leav- 
ing well enough alone. Two of 
their daughters, Olivia and Alina, 
opposite page, relax in front 

of a simple hearth, designed by 
Sartogo and Grenon. They 
removed a partition to open up 
two living areas to each other. 
The antique side table was 
found in Barcelona, while the 
18th-century walnut table in the 
foreground is from Grenon's 
mother's collection. A vintage 


Porsche, left, is dwarfed by 400- 
year-old cypress trees. Ш Part of 
the appeal of the main house, 

below, was its shape—a perfect 
cube topped by an angled roof. 


IERO SARPOGO AND NATHALIE GRENON are hard-line architectural 
theorist Ежегу project they design — whether it’s the train station in Siena, 
the Italiamembassy in Washington, D.C., or the Banca di Roma headquar- 
ters ¡a New York City—is the distillation of dozens of drawings in which 


they examine every possible point of view 


“Wetend toward complexity of form—a single answer cannot be enough,” 
Sartogo says. In the course of 21 years of working side by side, Sartogo and 
Grenon (who are married, with three young daughters) have developed a style 
that is deeply rooted in the avant-garde and at the same time open to the idea 
that buildings must be free enough to serve the complexity of human needs. 
When they applied their modernist theories of architecture to the restora- 
tion of their Renaissance villa near Siena, however, they found themselves 


treading new ground. They had to submit to the necessities of the building 


itself. What started as a desire to keep things simple turned into an exis- 
tential quest for a home so essential and uncompromising that even a nail 
in the wall would be an invasive act. 

The fact that this was to be a project filled with surprises was appar 
ent from the moment Sartogo and Grenon had to buy the property 
without ever seeing the inside of the house. *We loved its natural sur 
roundings and its magnificent view of Siena," Grenon says. “But what 
made it irresistible was the main house's boxlike shape — a perfect cube 
with a roof on top." 


When they finally got inside, however, the new owners found them 


selves caught in a labyrinth of tiny rooms, corridors, and blocked-up win 
dows. *The house was built in the seventeenth century," Sartogo says 
Other elements were added over the course of the eighteenth century, 


when it was used as a hunting 


odge, before becoming a farmer's home. By 
the time the architects came to it, the interior bore the marks of hundreds 
of years of occupants. “We decided to put our drawings aside and spend 


time ‘decoding’ every aspect of the building," Sartogo says. "This meant 


The house is carefully 
and sparsely furnished. 
Alina sits in Erik Gunnar 
Asplund's Senna chair 
in the living room, 
above. MA neighboring 
house, right, can be 
glimpsed through the 
cypresses. 9 The trucioli 
dining table and the 
chairs covered in 
Busatti linen, opposite 
page, were designed 

by Sartogo and Grenon. 
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stripping away all the things that concealed its 
essential harmony. We uncovered its DNA." 

The result is a perfect marriage between the 
villa's Renaissance proportions and the owners” 
modernist sensibilities. In other words, the 
architects have chosen to keep evidence of their 
presence to a minimum. In practical terms, 
this means that there are no signs of their day- 
to-day life that cannot be removed in a few 
minutes— no built-in cupboards, no decorative 
elements. There are hardly any rugs, and what 
furniture they have is mostly anonymous. There 
are almost no paintings and no photographs. “Do we need them?" Sartogo asks. 
“We have such beautiful windows.” The garden, in its linear simplicity, takes its 
lead from the house. “We have avoided color, because we didn't want anything to 
detract attention from the building," Grenon says. 

Design, or lack of design, requires the building's inhabitants to adapt themselves 
to its proportions. Is the bedroom window too high? No problem — just build a 
bed tall enough so that one can climb up to it and look at the stars. Do you like to 
see the landscape from the bathtub? Grenon designed simple fixtures that are 
placed so you can take in the views. Even the rambunctious Sartogo girls are placed 
under the sway of the place. No TV or radios are allowed. “I guess the most impor- 
tant thing we have learned," says Sartogo, "is the freedom to tread lightly and not 
to leave one's mark where it is not necessary." For an architect, this must be the 
ultimate irony of such hard-won simplicity. Фо 


The landscaping was designed to 
detract as little attention as possible 
from the house. When the simple 
pool, below, isn't being stirred up by 
Elica and Alina, it reflects its hand- 
some surroundings. M Alina prepares 
lunch in the streamlined kitchen, 
left. The countertop and the floor 
are made of Vicenza stone. 

B The old metal bed with cotton 
spread, opposite page, in the 
ground floor guest room is French 
and belonged to Grenon's grand- 
mother. Sources, see back of book. 


WORKING WITH ARCHITECT PIP HORNE, ARTIST ANISH 
KAPOOR CARVES QUT A MODERN HOUSE FOR HIS FAMILY 


BY ASHLEY HICKS PHOTOGRAPHED BY MANUELA PAVESI 


A collection of small Eastern 
antiques, opposite page— 
including a Japanese traveling 
altar and a Chinese burial 
ornament—stands in cool 
counterpoint to the modern 
interior. WA George Nakashima 
wooden bench is the mid- 
century linchpin of the living 
room, this page. The leather 
bench, circa 1965, is by Poul 
Kjaerholm; the low chair is 

by Nakashima; and the Italian 
glass-topped table and 

floor lamp are from the 1950s. 
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TOLD PIP, ‘I want something horizon- 
tal.' I had the sense that the space could 
divide itself into three volumes, the cen- 
tral one holding the services. Pip was very 
inventive about how that happened." 
Sculptor Anish Kapoor describes how 
he and architect Pip Horne created that 
rarity, a new modern house in London. But 
his understated, casual air doesn't prepare you 
for the house's intricacy and genius. In this 
city of Victorian terraces, in trendy Notting 
Hill, barely a block from the famous blue door 
where Hugh Grant and Julia Roberts kissed, the 


Low seating is ideal for 
parents and small children, 


left. Ishan Kapoor creeps 


up on his father, who 
relaxes beneath his Indigo 
Pigment wall piece. 

MA charming 19th-century 
S-couch, opposite page, 
from the Portobello Road 
Market, London, and a 
painting by Peter Joseph 
provide surprise and 

a splash of color in the 
sitting room. Architect Pip 
Horne designed the birch 
cabinetry, which holds a 
South Indian stone carving 
and a Japanese gourd 
grown for Anish Kapoor as 
a sculptural piece. 


Kapoor house is a startling essay in modernity. 

Horne describes it as “white carved space,” 
and there is, indeed, something very sculptural 
about the house, which Kapoor shares with his 
wife, Susanne, and children, Alba, s, and Ishan, 3. 

Horne talks about "using light as a form in 
itself, trying to nurture the light in some way." 
"There are definite echoes of Kapoor's work, 
which often centers around creating a void, trap- 
ping light within carved stone forms, using 
reflection and refraction as materials. Recent 
pieces include a 60-by-30-foot “polished stainless- 
steel object" for Millennium Park, Chicago, and 


aspinning aluminum dish of red water on Sir John 
Soane's breakfast table in London. 

Born in Bombay, Kapoor came to England 
after engineering school in Israel, and went 
straight from Chelsea School of Art to showing 
at the Lisson Gallery, where he remains. Rep- 
resenting Britain at the 1990 Venice Biennale 
and winning the prestigious Turner Prize in 
1991 firmly established him as one of the most 
significant artists on a global stage. 

Susanne Kapoor came to London from her 


native Germany in 1993. It was, she recalls, 
"after the house model was built. I added the 
basement and the practicalities that they 
hadn't been very interested in at first." 

Almost half of the house's volume is taken by 
the living room, a great white box. It is an 85-foot 
cube, with a gently slop- 


Ë .. The living room's only 
ing ceiling that slices off 


Ë ground-level window 
the cube's top, and a long 


Ў : frames the garden 
wing of white concrete 


perfectly. A South Indian 


suspended across it, form- 
bronze sits on another 


ing a mezzanine sitting 
room. The central stair 
climbs to the second floor, 


piece by a midcentury 
master—a Gio Ponti 
chest. A gourd sculp- 
with the mezzanine sit- s : 
ture by Anish Kapoor is 
ting room to one side and, 
on the other, children's 


rooms and a book-lined 


on the wall. The wool 
rug is from Harrods. 


passage that gives onto a small, glass-walled med- 
itation room. The stair continues to the master 
bedroom, which is perched on the roof and 
flanked by small terraces. This pristine white box 
has one window at ground level, a perfect square 
that frames the lawn outside, and a full-width 
band of glass above that sheds a diffuse light, 
mingled with top lighting from the roof. 
Susanne, who is starting a fashion business, 


has come to love the house and its contrast to - 74 


MOST HALF OF THE HOUSES VOLUME IS TAKEN BY THE LIVING ROO 


the typical London dwelling of many floors and 
small rooms. “Everything happens on the 
ground floor,” she says, “playing, living, eating.” 
“We've had to get used to it,” Anish adds. “Liv- 
ing in a modern space is not easy, but now I can't 
imagine anything else. The children don't know 
anything else." Horne recalls that when the fam- 
ily moved in, “Anish couldn't find a private space; 
it was very difficult to find a retreat." 
Furnishing the house brought its own diffi- 
culties. "The architecture is fairly unremitting, 


so that you have to be very confident in what you 
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VING IN A MODERN SPACE IS NOT EASY, BUT NOW I CAN'T IMAGIN 


he sleek lines of the 


YTHING ELSE"—ANISH KAPOOR 


sitting room furniture, left, 


French 


n Grea rom 


agar rug by 


.Шіп the 


put into the space,” Horne says. When the 
Nakashima bench was installed in the living 
room, “it centered something in the space, and 
the Kapoors could put in smaller pieces.” Other 
midcentury-modern pieces, found with help 
from London dealer Liliane Fawcett of Themes 


& Variations, followed. The furniture's spare, ele- 
gant lines complement the white space perfectly. 

Anish Kapoor has just returned from opening 
a show in Avignon, and is off to Los Angeles to 
install another; Susanne is rushing to the pattern 
maker, working on her first collection. It is а hec- 
tic life, in which snatched moments of quiet con- 
centration are essential, as are simple meals with 
the couple’s young children. Their house con- 
tains all of this, and does so with the purity and 
clean lines of a Kapoor sculpture. mw 


Give yourself a sensual treat, something to delight the eye or car 
something to get the juices flowing. And don’t forget to keep in touch 


Come 
to 


your: 
senses 


PRODUCED BY JEFFREY W. MILLER PHOTOGRAPHED BY COPPI BARBIERI 


Your taste buds will thank you. This page, from top: silver tea strainer, $150, by Ted Muehling, at Bergdorf Goodman, NYC; Karamojong silver 
teaspoon, $210, by Tom Penn for Old Newbury Crafters; Piccard espresso cup and saucer, 22K gold on porcelain, $1,350 for a set of ten, from 
Bergdorf Goodman. Opposite page: 120 ounces of 70-year-old vinegar, in a hand-blown Venetian glass bottle, $500, from Buitoni & Garretti, NYC. 
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At the dinner table, our initial wish is to have and to hold. and then to SAVOT 


No one will want to get up from the table. Opposite page: custom-made, hand-monogrammed linen napkin, $50, from Penn & Fletcher Inc., NYC. 
This page: sterling silver Saxon and Crusader flatware settings, $1,330 each for a five-piece dinner setting, from Old Newbury Crafters, 
Amesbury, MA, and Old Danish flatware, $820 for a five-piece dinner setting, from Georg Jensen, NYC. 


top: amber soap, $20, Silver Peacock Alley body brush, $65, creamy orange/cinnamon-scented 
Jastide fragrant amber crystals, $35 per box, all from Bergdorf Goodman. Opposite page: 1960s Line 
or with stand, $3,200, available at Alan Moss, NYC. 


Create your own soap opera, and 


The art of containment, above: a b 
Opposite page, from top: dinner 1 Grateau, Paris; hand-worked 
silver plate over porcelain, deliberate sterling silver flask, $295, from Calvin 
Klein Home; Branch spoon, between $ > Be Durces, see back of book. 


eatrof, at Furniture Co., NYC. 
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You can almost hear the hammer on silver, feel those dimpled surfaces 


THREE GARDENS BY FERNANDO CARUNCHO INTERWE/ 


MAS DES VOLTES OM Qc s 


Beauty and utility merge in the agriculturally themed garden that 2 


Caruncho designed for a client in the Costa Brava region of Spain. Rows of 


“grapevines and groups of olive trees surround a sunken water garden 


of four shallow pools that catch the cylindrical reflections of the cypresses 


“ 


ST, PRESENT, AND FUTURE INTO A LANDSCAPE AND A PHILOSOPHY 


WRITTEN BY CHARLOTTE M. FRIEZE PHOTOGRAPHED BY DANA GALLAGHER 


PRODUCED BY CAROLINA IRVING AND STEPHEN ORR 


N THE GARDENS designed by 

Fernando Caruncho along Spain's 

fabled Costa Brava, past and future 

intertwine and all time see 

present at once. Caruncho joins a 
palette of traditional Mediterranean 
plants to modernist geometry, creat- 
ing quietly elegant gardens that reflect 
both his forward-looking spirit and 
the ancient Catalan landscape. 

Despite his sophisticated designs, this 
former student of philosophy at the 
University of Madrid insists that he sim- 
ply be called a gardener. But just as you 
are about to be overwhelmed by his 


modesty, you learn that the people he 


At sunrise, the understated elegance 

of Caruncho's reinterpretation of a classic 
garden parterre, this page, is especially 
evident. Wheat, olive trees, cypresses, and 
lawn are the only plant materials used in 
the composition. Following the cycles of 


harvest in the neighboring farms, the wheat 


is planted, baled, and plowed under each 
year. M Garden designer Fernando Caruncho, 
oppposite page, top. ng allé arled 
olive trees an SSe 


A water garden of dark pools placed on 
an elevation above a seaside house is 
filled with water lilies and koi. Italian 
stone pines form a barrier between the 
terrace and the Mediterranean beyond. 


considers his predecessors include the 
Athenian philosopher Epicurus, whose 
garden was the seat of his philosophy, 
and André Le Nótre, who designed the 
gardens at Versailles for Louis XIV. 

In 1983, 23-year-old Caruncho first 
conceived of an agricultural garden at 
Mas Floris, formerly a farm. He returned 
the once productive land to vineyards 
and, where cypresses had been tradi- 
tionally planted as protection from the 
wind, used them to organize the new 
vineyard into equal quadrants. 

The cypresses also added rhythm to 
the garden. Caruncho likens their rows 
to *monks marching into the woods." 
Solid and strong along the central axes, 
the cypresses thin as they leave the 
vineyard to intermingle with the olive 
and magnolia trees crossing the lawn. 
When you leave the confines of the 
garden, a gravel path takes you through 
a world-class sculpture collection dot- 
ted throughout the carefully pruned 
woods, which in turn surround a three- 
acre field of lavender. 

Driving through nearby Torrent with- 
out a guide, you would probably miss the 
turnoff for Mas des Voltes, a garden that 
Caruncho designed in 1996. The drive- 
way curves through old oak woods and 
opens suddenly to reveal a landscape that 
is totally of this time. Caruncho has sur- 
rounded the thirteenth-century masía, or 
farmhouse, with his own twist on an 
agricultural garden. For perhaps the first 
time, wheat is used as a garden plant in 
parterres, instead of as the traditional 
softening element in a pastoral view. The 
fields adjacent to the house, traversed by 
paths and delineated by cypresses and 
olives, merge seamlessly when viewed 
from below. The vineyard, perched on 
terraces formed by ivy-covered walls, 
appears like stripes of different greens 
when viewed from the water garden at 
the base of the hillside. 

Where an English cottage garden is 
planned for colorful blooms, Caruncho 
planned Mas des Voltes as a celebration 
of the harvest. The summer finds rolled 
bales of golden wheat scattered across 
the parterres. In autumn, the grapes 
are harvested. In winter the fields are 
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plowed under, and spring brings a sea 
of flowing green shafts of wheat 

The water garden at S'Agaró, roughly 
20 miles from Mas des Voltes, is perched 
on a cliff overlooking the Mediterra 
nean. Here, within the embrace of tow- 
ering Pinus pinea, Caruncho has designed 
highly structured lily pools, around 
which he has placed five massive basalt 
boulders. Fish dart between the lily pads 
in the dark water. "I think of the garden 
as una caja de luz, or box of light, turning 
Caruncho says. Like a three 
dimensional sundial, the garden comes alive hour by hour. Reflec- 


with the elements like a kaleidoscope,” 


tions go unnoticed in the dark water until the sun strikes a rock, 
penetrating the surface with a shard of brilliant color. 

Caruncho does not believe in the Western concept of linear 
time. He describes time as "a labyrinth in three dimensions," and 
a garden as "a memory of time and space," the point where past, 
present, and future meet. Glancing at a solitary 300-year-old 
olive tree adjacent to the house at Mas des Voltes, with rows of 
olive trees in the distance, Caruncho says, "it is no accident that 
all these olives seem to be comfortable together." Although they 
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Only at midday do the various types of 
water lilies open their flowers, this page. 
"A pavilion furnished as an outdoor 
living room, opposite page, top, is walled 
in a vine-covered trellis. # An installation 
of rough volcanic stone slabs, below, 
acts as a carpet inviting guests to climb 
the steps to the water garden above. 


differ in size because of their varying 
ages, Caruncho enjoys describing them 
as "brothers," because they were all 
from the same field. 

The experience of walking through 
a Caruncho garden is a dynamic one. 
As you stroll through shadows cast 
by cypresses, past grape arbors and 
wheat beds, what at first seemed for: 
mal and controlled gradually becomes 


fluid and exciting. 4 designs are 


very formal, severe," Caruncho explains. 
"But, walking through my gardens, you 
always discover fresh surprises, as if the 
trees are dancing. 

Just as you can't take the philosopher 


out of the garden, you can't take the 


garden without philosophy. Caruncho 

s on the terrace at Mas Floris to 
at the time of 

one way to express philosophy today is 

through the design of gardens incorpo- 

rating the natural elements: earth, wind, 

fire, and water." And time. In Caruncho's 

gardens, time, like paradise, is eternal. 


296 


A favorite view from the terrace, this 
page, inspired Caruncho to simplify 
the plantings of olive, magnolia, and 
cypress dramatizing the trio of hills 


beyond. MA long allée of cypresses, Er e “ 
left, flanks the vineyards and directs 
the viewer to a marble work by 3 „= 


Catalan sculptor Javier Corbero. 


= 


Downhill from the more formal areas 

of the property, a surprise awaits the first- 
time visitor: a vast, three-acre field of 
lavender fills the air with its scent and the 
constant hum of thousands of bees. 
Oversized pots punctuate the perimeter. 
Sources, see back of book. 
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ITH THE ELEMENTS LIKE A KALEIDOSCOPE"—FERNANDO CARUNCHO 


On a cliffside on 
the volcanic Greek 
isle of Santorini, 
architect Lilia 
Mélissa creates a 
house of elemental 
grace and beauty 


“ON SANTORINT,” saysiGreek-born architect and designer Lilia Melissa, 
“you can feel the magic.” She. first fell under the spell of the volcanic 
island, part of the Cycladesgroupin the Aegean Sea, when she was young, 
but it was years later, as an adult, that Santorini's sorcery affected her. 
When she decided to build herselfasecond home, M. , like some fig- 
ure out of an old legend, spent ten years roaming the Greek islands look- 
ing for the perfect site. She finally found it on the rocky, multicolored 
cliffs of the island, also known as Thira. "I remember thinking, this is it,” 


says Mélissa. “It was a big moment, and very exciting." 

Not everyone would have agreed. Mélissa's dream house— a sea cap- 
tain's home, built in the late-cighteenth century — was in ruins. “Both time 
and earthquakes had reduced the house to a pile of rubble,” she says. The 
outer walls of the tri-level structure had crumbled; all that remained were 
shells of rooms set into the rock face. But Mélissa saw the potential. 

“Because there was little left of the house and its architectural history, 
I had to reinvent it all," says Mélissa. Leaving the eighteenth century 
aside, she decided to blend а contemporary, back-to-basics approach with 
influences from the eáptiyating archaeological history of the island. The 
spáre.gcometriesofher house are clearly drawn from the dwellings of the 
Cycladic civilization in the Bronze Age; the vaulted ceilings and other 


Lilia Mélissa's house, 
right, on Santorini, or 
Thira, seems to cascade 
down the island's famed 
cliffs. IB The architect 


details suggest later Hellenistic and Roman structures on Santorini. She 
also balanced the stark whiteness of classic Cycladic architecture with a 


designed the stone 

and reinforced-concrete 
table and benches 

on the terrace, this page. 
The wood and canvas 
armchair is by Laskaris, 
Athens, Greece. 


strong, personal color sense. She borrowed both the subtle ochres and 
pale terra-cottas of the ancient wall paintings discovered on the island, 
and the stronger blues and earth tones of the surrounding land and sca. 

As she rebuilt the house, Mélissa expanded the interior by building along 
the rocky hillside. Particularly dramatic is the new stairway she carved out, 
which looks like a mysterious tunnel burrowing deeper and deeper into the 


BY SUZANNE SLESIN PHOTOGRAPHED BY WILLIAM ABRANOWICZ 


STYLED BY ADAM GLASSMAN 


The furnishings in the plain, 
high-ceilinged rooms have 
purposefully been kept to a 
minimum. In the living room, 
this page, traditional wood 

and straw chairs by Laskaris, 
Athens, are pulled up to a 
stone-and-concrete table by 
Lilia Mélissa. The photographer's 
lamp is by Psinakis, Athens. 
Шіп the study, opposite page, 
Mélissa stacked two of her 

gray lacquered Panayotis stools, 
turning them into storage 
cubes. The 18th-century 
copper tray and candlestick 
holder are from Athens. 


rock. "Before, the different rooms were 
only connected with an outside staircase," 
says Mélissa, "but because I wanted to 


come here during the winter, I had to 
have the new one built." 

Wind and humidity dictated much of 
the decor. Antiques would deteriorate 
in the climate; contemporary furniture 
might break the mood. Mélissa's solution 
was to create nearly all the furnishings— 
beds, tables, and banquettes —out of stone 
and concrete, built into the walls and 
floors. “It doesn't look it, but the furniture 
is all comfortable, 


follow the contours of the furniture." 


HE BUILDING techniques 

used also hark back to the past. 

"I used plaster for the walls and 

ceilings and cement for the 

floor, tabletops, and kitchen 

counters," she says, “and had it 

polished by local craftsmen using tra- 

ditional tools." Mélissa also designed all 

the rugs and fabrics, in patterns suggested 

by the compositions made when the sun 
moves over the house's exterior. 

Mélissa extended that illusion of light 

and shade into the interior. "Because it is 


dark inside," she explains, *I used a range 
of shades of yellow, salmon, bluish purple, 
green, and terra-cotta in each of the rooms. 
That makes it look like there is always 
a play of sun and shade." The ancients 
would surely have approved. E 


1 
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A NEW YORK APARTMENT BY ARCHITECTS PEGGY DEAMER AND SCO 


Repeated elements, like maple 
paneling and doors, maintain the 
continuity of the open-plan apart- 
ment. The club chairs, covered 
in Royal Hide from Edelman 
Leather, are a Jean-Michel Frank 
design from Pucci International, 
NYC. The Hugues Chevalier 
daybed, covered in Limousine 

| cloth by Gretchen Bellinger, Inc., 
is from Studium V, NYC. 


ILLIPS AND DESIGNER PETER CARLSON 5 AT ONCE SLEEK AND LUSH 


BY WENDY MOONAN 


STYLED BY MICHAEL REYNOLDS 


MINIMALIST interior is 
like a jewelry setting: the architecture 
is holding the objects within the space," 
says Peter Carlson, a Lyme, Connecti- 
cut, interior designer, describing a serene 
Manhattan loft he recently completed 
with the New York City architecture 
firm Deamer + Phillips. “Creating such a 
place is an invisible art.” 

He was praising the architects, a young 
husband-and-wife team, who gutted and 
completely reconfigured the warren of 
rooms that comprised the 5,300-square- 
foot apartment overlooking the East 
River. “They stripped the place down to 
the I beams and rebuilt it," Carlson con- 
tinues. “It has to be perfect. With mini- 


malism, everything counts. Because it's 
so simplified, you don't have any leeway 
to make mistakes. There are no moldings 
or window casings to cover up errors. 
Work like this doesn't just happen." 
The clients, a Manhattan couple who 
bought the floor-through, on a high 
floor of a prewar building with mag- 
nificent light and views, were clever 
enough to hire the architects and inte- 
rior designer at the same time. 
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PHOTOGRAPHED BY MELANIE ACEVEDO 


"They took a team approach toward the 
project," Carlson says of his fourth collabora- 
tion with Deamer + Phillips, who recom- 
mended him. ^I have always found that the 
earlier everyone is in, the more you work 
together and the better the result." 

The program was simple. Empty nesters, the 
clients are classical music lovers who like to 
encourage young musicians, and frequently 
sponsor children's concerts in their home. They 
needed a space that was large enough to seat 50 
to 100 people for recitals, yet intimate enough 
for small dinner parties. Architect Scott 
Phillips says his concept from the beginning 
was "to liberate the space." As he recalls: 
"I suggested a melding of the foyer with the liv- 
ing and dining rooms, so you couldn't tell where 
one room ends and another begins." 

The impact of the architects' plan is imme- 
diate. A visitor steps past the freestanding 
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plaster wall that delineates the foyer and into 
the main living and dining area, a light-satu- 
rated space with breathtaking views. The archi- 
tects inserted translucent glass sliding doors, 
which can completely close off the dining room 
from the foyer and living room. New tilt-turn 
windows are glazed in superwhite glass that is 
free of the usual green tint. The dark-stained 
mahogany floor features an inlaid limestone 
rectangle, which has the visual effect of a rug. 

Deamer + Phillips were disciplined in their 
choice of palette and materials: putty-gray 
limestone; dark mahogany; blond, book- 
matched maple; and white scratch-coat plaster. 
“We knew we could get the requisite richness 
from the materials,” says Peggy Deamer, who is 
also a professor of architecture at Yale. 

For Carlson, “Designing the interior 
became all about the volume of the pieces 
in the spaces.” For example, for the living 


"IT HAS TO BE PERFECT. WITH MINIMALISM, EVERYTHING COUNTS" —PETER CARLSON 


Steel and etched-glass 
sliding doors, this page, 
can be used to close off the 
dining room. The ceramics 
in the living room are from 


NYC. Ж The dining area, 
opposite page, background, 
features Mattaliano Flea 
Market 41 dining chairs, from 
Holly Hunt Ltd., NYC. The 


room, he chose a large round table designed 
by Christian Liaigre, and overscaled uphol- 
stered pieces designed by Jean-Michel Frank. 
He custom-designed four limed-oak cof- 
fee tables on casters that can be joined to 
create one giant table, or rolled out of the 


way during concerts. 

For the dining room, he 
specified an 11-foot ebonized 
mahogany table with extra 
leaves. The dining room chairs 
have leather and wool uphol- 
stery that matches the chairs in 
the living room, allowing the 
couple to use all the pieces at 
once to seat 24 for dinner. 

Carlson softened the stark- 
ness of the room by adding 
taffeta curtains that billow 
like ball gowns. “I tried to be 
respectful of the architecture, 
but playful," he says. "I con- 
centrated on color and voluptuous texture." 

After two years of work, the apartment 
looks so simple that one might guess the job 
was easy. "There is something ineffable about 
it," Carlson says. "It's like the perfect black 
dress. It's not the cost but the fit, the fabric, 
and the way it drapes. It's the world of differ- 
ence when it works. " And when it does, as in 
the apartment Carlson designed with Deamer 
* Phillips, it's just right for any occasion. 


During parties, a 


panel closes off 


from the kitchen, 


and S.A. Bendheim 


a Kohler faucet. 


torso from China. 


310 


mirrored-glass sliding 


the dining room, right, 


which features custom 
maple, stainless steel, 


glass cabinetry, Dakota 
Jackson chairs, and 


The view from the 
foyer, above, takes in a 
beautiful Tang dynasty 


"BECAUSE THE SPACES OPEN INTO EACH 
OTHER, WE USED MATERIALS THAT WOULD 
CARRY OVER FROM ONE ROOM TO THE 
NEXT"—PEGGY DEAMER 


I——— 


Í — =— - — 


THE CLIENTS WANTED A SPACE FLEXIBLE 
ENOUGH TO ACCOMMODATE BOTH 
LARGE GROUPS AT MUSIC RECITALS AND 
SMALL, INTIMATE DINNER PARTIES 


A serene, sleek Ben Nicholson 
painting sets the tone in 
he master bedroom, this page. 
asella Lighting reading 
amps, from The Lighting 
enter Ltd., NYC, flank the 
bed; the French Art Deco arm- 
hair was found at Karl Kemp 
& Associates, Ltd., NYC. The 
bed linens are from Calvin 
lein Home. = The bronze bowl 
sed as a centerpiece in 
he dining room, opposite page, 
lis from Wyeth. The custom- 
imade lacquered table was 
designed by Peter Carlson. 
Sources, see back of book. 


House 


New Relationship 


Little Me products are now available at 


babystyle com 


DROUGHT TO YOU BY estyle” 


babystyle.com is the web's finest one- 
stop shop for maternity, nursery, gifts, 
baby gear and clothes, including 

layette, fashion sleepwear 
and playwear. 


To find out more, visit 
or 


David Beahm Designs, Inc. 


SOUFCES 


WHERE TO BUY IT 


COVER 
Far left, opalescent blue vase, $700, Tiffany 
& Co., 727 Fifth Avenue, New York City 10022. 
800-526-0649. Second from left, Incisi vase 
in Acqua, $1,650, and green Bottiglie Incise, 
$1,775, both by Venini, available at Georg 
Jensen, 683 Madison Avenue, New York City 
10021. 212-759-6457. Blue plate, $25, from 
the Sea Glass Collection at Calvin Klein 
Home, 205 West 39th Street, New York City. 
877-256-7375. Murano spiral wineglass, $80, 
designed by Nicole Farhi, Nicole Farhi, ro East 
6oth Street, New York City 10022. 212-223- 
8811. M2545 Service Table, by Mauro Mori, 
Cappellini Modern Age, 102 Wooster Street, 
New York City 10012. 212-966-0669. Fabric 
in background, Popsicle in Caribbean Blue, 
Donghia. 800-DONGHIA. Available through 
architects and designers. 


TABLE OF CONTENTS 
Page 22, artwork by Anish Kapoor, Lisson 
Gallery London Ltd., 67 Lisson Street, London 
NW15DA. 011-44-207-724-2739. Stalhane 
ceramic vase, courtesy of Wyeth, 151 Franklin 
Street, New York City 10013. 212-925-5278. 
Page 32, metal fountains, by Archie Held. 
www.archieheld.com. Eau table, Donghia. 800: 
DONGHIA. Vase, similar pieces available at Lief, 
8922 Beverly Blvd., Los Angeles, CA 90048. 310- 
550-8118. Denmark so, 7974 Melrose Avenue, 
Los Angeles, CA 90046. 323-852-0400. 


DOMESTIC BLISS 


Studio, Route 108, Stowe, 

VT. 802-253-8943. 

www.christophercurtis. 

com. Jennifer Post 

Design, 25 East 67th 

Street, New York City 

10021. 212-734-7994. Alberta 

Ferretti, Philosophy, 452 

West Broadway, New York 

City 10012. 212-460-5500. 
www;philosophy.it. Clodagh Design Works, 
670 Broadway, New York City 10012. 
212-780-5300, www.clodagh.com, David Ling, 
David Ling Architect, New York City. 
212-982-7089. www.lingarch.com. 
Buzz: Page 82, Donghia. 800- 
DONGHIA. Available through 
architects and designers. Pucci International, 
New York City. 212-633-0452. Available through 
architects and designers. 

Extra! Page 86, H.K. Design, 1600 West 22nd 
Street, Minneapolis, MN 55405. 612-377-2239. 
Clodagh Design Works, 670 Broadway, 

New York City 10012. 212-780-5300. 
www.clodagh.com. Gruppo Valli & Valli, 

150 East 58th Street, 4th Floor, New York 
City 10155. 877-326-2565. Plant Parentage, 
Southampton, NY. 631-283-4810. 

Dig It: Page 92, Heronswood Nursery Ltd., 
7530 Northeast 288th Street, Kingston, WA 
98346. 360-297-4172. www.heronswood.com. 
Shady Oaks Nursery, PO, Box 708, 

Waseca, MN 56093, 800-504-8006. 
www.shadyoaks.com. 

Road Trip: Page 98, Arquitectonica, 550 
Brickell Avenue, Suite 200, Miami, 


FL 33131. 305-372-1812. American Airlines 
Arena. www.nba.com/heat/arena.html. 

The Coast: Page 106, Barbara Barry Inc., 9526 
Pico Boulevard, Los Angeles. CA 90035. 310- 
276-9977. Lief, 8922 Beverly Blvd., Los Angeles, 
CA 90048, 310-550-8118. Denmark $0, 7974 
Melrose Avenue, Los Angeles, CA 90046. 
323-852-0400. Barbara Callas, Steven Shortridge, 
Shortridge Architects, 3621 Hayden Avenue, 
Culver City, CA 90232. 310-652-8087. 

Euro Bliss: Page ro8, George Carter, Silver- 
stone Farm, North Elmham, Norfolk NR20 
SEX, United Kingdom. o11-44-136-266-8130. 
Allison Armour Wilson, pieces may be viewed 
by appointment only, 011-44-129-387-1575. 
allisona@netcomuk.co.uk. 


HUNTING & GATHERING 
Pages 113-148 
Page 114, (#2) Marimekko, 698 Madison 
Avenue, New York City 10021. 212-838-3842 
Marimekko fabrics available through 
DelGreco Textiles Inc., New York City: 
888-343-7285. Available through architects 
and designers. 
Page 116, (#7) Satin Band Irish linen damask 
tablecloth, $720, and napkin, $48, E. Braun & 
Co., 717 Madison Avenue, New York City 10021. 
800-372-7286, (#8) Oasi chair, available from 
Domus Design Collection, in various fabrics 
or leather, 181 Madison Avenue, New York City 
10016, 212-685-0800. 
Page 120, (#10) McGuire Furniture Co., San 
Francisco. 415-626-1414. Available through 
architects and designers. (#12) Teuscher, 620 
Fifth Avenue, New York City. 212-246-4416. 
(#13) 59-inch-width garden bench, pictured; 
also comes in 94.375-inch-width. 
Page 126, (#22) Vetricolor 20 tiles, Bisazza, 
12 West 23rd Street, ard Floor, New York 
City 10010, 212-463-0624. Miami, FL. 
305-597-4099. (#24) 
Restoration Hardware, 15 
Koch Road, Suite J, Corte 
Madera, CA 94925. 
www.restorationhardware.com. 
Page 134, (#39) The Silk Trading 
Company. www.silktrading.com 
(#42) Herman Miller. 
www.hermanmiller.com. 
Page 136, (#43) Sag Harbor 
Soap. Sag Harbor, NY. 631-725- 
3892. www.sagharborsoap. 
Soaps made by Two Leaf 
Handcrafted Soap Co., 1579 
Farmers Lane, Santa Rosa, 
СА 95405. 707-591-0121, www.twoleaf.c 
Page 138, (#50) Waterworks. 
www;waterworks.com. 


HUNTING & GATHERING Page 140, (#51) Artemide. 
Pages 113-148 


www.artemide.com 

Page 142, (#54) Acqua di Parma. 
www.acquadiparma.it. 

Page 144, (#61) Donghia. 800-DONGHIA. 
Available through architects and designers. 
Page 146, (#62) Seed Inc., 76 Greene Street, 
Suite 3A, New York City 10012. 212-226-0976. 
Page 148, (#67) Paragon Sports. 
www.paragonsports.com. 


OBJECT LESSON 

Pages 151-160 
Page 151, The Humphries Weaving Company 
Ltd., De Vere Mill, Queen Street, Castle 
Hedingham, Halstead, Essex CO9 3HA. or1- 
44-178-746-1193. In the United States, contact 
Classic Revivals, Inc., 1 Design Center Place, 
Suite 534, Boston, MA 02210. 617: 
Page 152, Tadert Titbirine S.A.R. 
United Kingdom, o11-212-4-27-7416. 
Page 154, Keith McCoy & Associates, 8710 


House 'Garden - SEPTEMBER 2000 


Melrose Avenue, Los Angeles, CA 90069. 
о. 

t, 117 Oxo Tower Wharf, Barge- 
house Street, London SE: 9PH, England. orı- 
44-20-7593-0007. 

Page 160, Three Weavers, 1349 East 40th 
Street, Houston, TX 77022. 800-526-5929. 
www.threeweavers.com. 


DEALER'S CHOICE 

|Раде 196 
Gallery Dai Ichi Arts, Ltd., 24 West 57th 
Street, 6th Floor, New York City 10019. 
212-262-0239. 


PHOTOGRAPHY 


52 East 76th Street, 
66. The Neuberger 
Anderson Hill Road, 
www.neuberger.org. 


Zion Breen & Richardson Associates, N]. 
609-259-9555. 


IN SEASON 

Pages 210-214 
For more information about Slow Food, 
please call toll-free 877-SLOWFOOD. 
www.slowfood.com. 
Page 210, Blenheim apricots, available 
in June and July, $3 per pint, Flora Bella Farm, 
Three Rivers, CA. 559-561-3613. Or visit 
the Flora Bella Farm stand at the Santa Monica, 
CA, farmers' market on Saturdays, or the 
Hollywood, CA, farmers' market on Sundays. 
Chipotle peppers, Tierra Vegetables, $4.95 
per package. 888-7-TIERRA. 
Page 212, Sun Crest peaches, for more 
information, E-mail Mas Masumoto, 
mas@aol.com. Bobtop carrots, $5 for a 5-lb. 
bag, Nantes Carrots. 888-BEORGANIC. Creole 
Cream Cheese, $18 for 6 containers, Creole 


Cream Cheese, New Orleans, LA. 504-899-7374. 


Page 214, Dry Monterey Jack cheese, 5: 
per half wheel, $61 per wheel. Vella Cheese 
Company. 800-848-0505. Brooklyn Monster 
Ale, $39.95 per case, Brooklyn Brewery. 877- 
936-BEER. White Oak Cider, $60 per case, 
White Oak Cider, Newberg, OR. 503-538- 
0349. Heritage Clone Zinfandel, $22 per 
bottle, Lambert Bridge Winery, Healdsburg, 
CA. 707-431-9600, ext. 10. 


UNCORKED 

Pages 230-232 
Sherry Lehman Wines & Spirits, 679 Madison 
Avenue, New York City. 212-838-7500. 
Zachys Wine and Liquor, Inc., 16 East Parkway, 
Scarsdale, NY. 914-723-0241 


FIRST PRINCIPLE 

Page 237 
Vellum X cabinet and Cee chair, designed by 
Kerry Joyce, available at James Jennings Furni- 
ture, 8471 Melrose Avenue, West Hollywood, 
CA 90069. 323 - ine artwork from 
Cavaliero Fine Arts, 242 West 36th Street, 
8th Floor, New York City 10018. 212-947-1031. 
www.cavalierofinearts.com. 


PLANE LANGUAGE 
Pages 238-249 
Interior designer Kerry Joyce, associate 


designer Jennifer Davis, Kerry Joyce Associates, 


Inc., 115 North La Brea Avenue, Los Angeles, 
CA 90036. 323-938-4442. Architect, Ricardo 
Legorreta, Mexico City, Mexico. отт 

96-98. Landscape designer, Mia Lehre: 
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Lehrer Associates, 3780 Wilshire Boulevard, 
Suite 1100, Los Angeles, CA 90010. 213-384- 
3844. Fine artwork from Cavaliero Fine Arts, 
242 West 36th Street, 8th Floor, New York City 
10018. 212-947-1031. www.cavalierofinearts.com. 
chran Builders, 2697 Lavery 


Pages 240-241, 
Court, Unit 22, New! 


Pages 242-243, 


CA 90049. 310-97: . 


Pages 244-245, James Jennings Furniture, 


Construction, 11693 
San Vincente Boulevard, Suite 154, Los Angeles, 


City. 212-758-9885. Available through architects 
and designers. Hokanson. 800-243-7771. Available 
through architects and designers. Follot coffee 
table, and side tables, from the left: Coty 
table, JMF table, and Marret table, all from 


the Kerry Joyce Collection at James Jennings 


Furniture. Mirror, Jerry Solomon Enterprises, 
960 North La Brea Avenue, Los Angeles, CA 
90038. 323-851-7241. www.solomonframe.com. 
Pages 248-249, Shelter, 7920 Beverly Boule- 


8471 Melrose Avenue, West Hollywood, 


CA 90069. 323-655-7823. Caldelle Leather, 
1649 12th Street, Santa Monica, CA 90404. 


310-314-8800. www.caldelle.com. 


Pages 246-247, Coraggio Textiles, New York 


GEORGIAN PEACH 
Pages 250-257 


vard, Los Angeles, CA 90048. 7-3222. 
1433 Fifth Street, Santa Monica, C. 

. www.shelterfurniture.com. Lulu 
lamp, James Jennings Furniture. 


90401. 


Pages 252-253, Steinway & Sons, 


1 Steinway Place, Long Island (Cont. om page 318) 


"Dear Bob: 
Tempur-Pedic's 
Weightless Sleep System 
has energized my life, 
and made leisure time 
a real joy again.” 


Our miracle bed changes lives twenty-four/seven. 


—by Bob Trussell, Tempur-Pedic Founder € CEO 


I get “Dear Bob" 

letters all the time. 

From folks who 

comment on the 

wonderful ways my 
Tempur-Pedic bed has changed 
their lives for the better. 

Like suddenly rediscovering 
the pleasure of making a house 
a home. 

Seven years ago, I brought 
the famous Tempur-Pedic 
SWEDISH SLEEP SYSTEM to 
America. Since then, millions 
have discovered 


Makes all other, 
beds obsolete! 


"SE 
#5, = 
= E 


our fabulous, fatigue-fighting, 
energy-lifting weightless sleep 


+ A marvel of molecular physics! 

* Drastically cuts tossing & turning. 
* No air, water, or steel springs. 

* Adjusts its shape automatically. 

* Only one moving part—you. 


phenomenon. The best bed ever! 
We expanded NASA's anti-G- 
force research to invent a new 
weightless-sleep material. Our 
technology is recognized by 
NASA, the U.S, Space Foun- 
dation—and certified by the 
rareness Alliance. 


/ 
Viscoelastic memory celts conform 


to every curve and angle of your body. 


ventilating windows dissipate heat 


Other beds are fancy on the 
outside. Mine is a miracle on 
the inside—where billions of 
self-ventilating viscoelastic 
microcells cuddle your body 
with perfect support! And it 
selectively adjusts to your 
precise shape and weight. 

Thousands of sleep clinics 
and health professionals recom- 
mend us, TV, radio, magazines, 
newspapers give us rave reviews! 

Call or fax right now for a 
free sample, free video, and free 
information. We'll also send you 
a FREE HOME TRYOUT 
CERTIFICATE. 


PRESSURE RELIEVING 
SWEDISH MATTRESS AND PILLOW 


FREE SAMPLE / FREE VIDEO / FREE INFO 


1-800-433-4508 


OR SEND FAX TO 1-859-259-9843 


rcu Pa. i 


Five decades of architecturally designed, custom- 
crafted homes that capture the natural beauty of 
your site. Each Acorn is complemented by walls 
of glass, soaring spaces, open floor plans and 
airy, naturally lit interiors. Experience the service 
and quality that have earned us more than 10,000 
proud homeowners. Order our Design Portfolio 
and start planning today. $20. 800-727-3325 
www.acorns.com 


Only Andersen Windows, with the exclusive 
Perma-Shield” System, offers you both worry- 
proof durability and beautiful craftsmanship. 
Get FREE information from the Andersen 
Library to help you through your entire project. 
Call 1-800-426-4261 or visit our website at 
www.andersenwindows.com 


BORSHEIMS 


A spectacular selection of jewelry and gifts that 
will surpass your expectations. Borsheim's 
offers brilliant gemstones, shimmering pearls, 
exquisite timepieces and elegant gifts. Call 
1-800-600-3073 for a complimentary copy of 
Borsheim's annual catalog or visit online at 
www.borsheims.com Borsheim's newest 
annual catalog available October 2000. 


Sewing Patterns for Period Window Treatments. 
Featuring more than 50 full size sewing patterns 
containing a total of 126 styles. On durable paper 
with step-by-step instructions, yardage guides, 
fabric suggestions and sewing hints. Swags, 
Cascades, Valances, Curtains and Draperies. 
Roman and Balloon Shades, Tiebacks, Finials, 
Rosettes, Fancy Pillows and more are included. 
Catalog $3 www.amazondrygoods.com 


BALLARD © DESIGNS 


The Ballard Designs catalog has the exclusive 
furnishings, decorator accents, rugs, lighting, 
artwork and inspiration to help you design rooms 
that express your point-of-view. With your 
personal sense of style and our exclusive 
products and helpful specialists, the possi- 
bilities are limitless. Free. 888-606-2621 or 
www.ballarddesigns.com 


Multicultural setting. Fresh produce and seafood. 
Global cuisine curriculum. Cutting-edge culinary 
instruction. CALIFORNIA CULINARY ACADEMY 
Culinary Arts Degree Program - Baking & Pastry 
Arts Certificate Program - Continuing Education - 
Consumer Classes. 1-800-229-CHEF, ext. 236 
or visit our website at www.baychef.com 625 
Polk Street, San Francisco, California 94102. 


THE LEADER IN AMERICAN-MADE QUILTS' 
*Antique ~ New ~ Custom” 
Applique — Patchwork - Amish 
Custom-Made or In-Stock 
Catalogues $20 credited to quilt purchase 


www.AmericanQuilts.com 


A sweeping collection of prints under glass, 
replica masterpieces, bas-relief friezes, European 
style bronzes, period mirrors. Splendid framing. 
Exquisite matting. We bring an art gallery to you. 
Free. Call 1-800-525-9661 ext. ADA2051 or visit] 
our website at www.BasilStreet.com 


We offer the finest Gazebos and Pavilions. 
Western Red Cedar construction, for lasting 
beauty. Engineered and prefabricated for ease of 
installation. Shipped throughout the U.S. and inter- 
nationally. Product portfolio $3. tel. 215-721-1492, 
fax. 215-721-1501. www.daltonpavilions.com 


insational finds, exquisite replicas, spectacular 
cents — all inspired by the classics of 
Istorical Europe and England. Most are 
clusive with a fine collection of garden 
ulpture and fountains. Free. 1-800-525-0733, 
t. ADA2050 or www.DesignToscano.com 


hinking about a custom home? Every Lindal 
оте is a custom creation carefully crafted to fit 
lour needs and dreams. To start planning your 
ream home, call for a FREE information packet 
00-426-0536, Dept. BV9, www.lindal.com 


А Lindal 


House “Garden 
Collections 


le cater to the most discriminating tastes. 

Introduce yourself to them in our November 
ssue's Luxury Collection and Holiday 
ollection. Call Marie Isabelle at 800-280-2069 
о advertise. 


From traditional to trendy and everything in 
between, Domestications has great values on 
fashionable home furnishing and accessories 
Whether you want to completely redecorate or 
simply refresh, we can help. Request a FREE 
catalog and you'll receive 10% off your first 
order! For a FREE catalog: 1-800-468-2240 
ext.2240. www.domestications.com 


Grace your home or garden with the ambiance of 
Italy's Original Wood-Burning Oven! Entertain 
your friends and family with the authentic flavors 
of wood-fired pizza, rustic breads, roasted, 
braised and grilled meats, fish and vegetables. 
Call about our cooking classes and exclusive 
owners club. 888-887-7206 www.mugnaini.com 


Form and structure at work in the landscape 
since 1933. Fence, gates, arbors, trellis, lattice 
panels, small buildings, pergolas, planter boxes, 
window boxes, enclosures, cupolas, weather- 
vanes, lantern posts, mailposts, and custom 
designs. To order our $10 master catalog call 
800-343-6948 


The ultimate appliance for the gourmet kitchen 
and outdoor patio. Produce a multitude of baking, 
grilling and roasting items that cannot be matched 
by conventional cooking equipment. The dense 
Stone mass combined with direct heat intensifies 
cooking speed and flavor. Catalog $3.00. 
800-840-4915. Web: earthstoneovens.com 


Since 1934 this magnificent Park Avenue store 
has offered a splendid array of distinctive 
gifts and home furnishings: Herend porcelain, 
Halcyon Days enamels, china, crystal, silver, 
leather goods, fine English and American 
furniture, lamps, picture frames and more. 
1-800-223-3717. www.scullyscully.com 


Fine Leather Furnishings. Looking for 
fabulous custom-built leather furniture? Well, 
take a seat! At Zagaroli Classics, we create the 
finest leather furniture available at manufacturer 
direct pricing. Call 800.887.2424 for a 
complimentary catalog, or visit our website at 
www.zagarolileather.com 


Courtney Sloane, 
President & Creative 
Director, Alternative 
Design, and 
Dominique Browning, 
Editor, House & Garden 


Celebrating 


More than 350 special guests, 
including a host of luminaries 
from the fashion and design 
worlds, joined Steuben at an 
extraordinary Gala Preview 
held on May 17th to celebrate 
the opening of their spectacular 
new flagship store on Madison 
Avenue. The event, co-hosted 
with House & Garden, benefited 
DIFFA: Design Industries 
Foundation Fighting AIDS. 


Kate Spade, Accessory Designer, 


S T E U B E N and David Rockwell, President, 
Rockwell Group 


The Luxuries 


A Benefit for the Westside Children's Center and 
Assistance League of Southern California 


Kickoff reception 
and in-store promotions at 
Saks Fifth Avenue, Beverly Hills 


Exclusive 
Black-Tie Gala 


Tour three of 
Los Angeles' finest residential 
gardens. Join House & Garden 
Garden Editor Charlotte Frieze 
for an exclusive luncheon. 


Event Design: 
STYLEBROKERS LOSANGELESNEWYORK 


Sponsored by: 


yé KitchenAid kate spade 
"m 
wec 


FOR THE WAY IT'S MADE" 
NEW YORK 
hd H E R L A N г” 


TAHOE Assistance League Of Southern California, 
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Sources 

(Cont. from pas 
City, NY irio 0-366-1853, 
Pages 256-257, Chelsca Textiles, London 
011-44-207-584-1165. In the United States, 
Chelsea Editions, New York City. 212-758-0005. 
Available through architects and designers. 
Seagrass rug, in the bedroom, available 
through Pottery Barn. 800-922-550 


HIGH LIFE 

Pages 258-261 
Mulholland Brothers of San Francisco, 190 
Napoleon Street, San Francisco, CA 94124. 
877-685-4655. www.mulhollandbrothers.com. 


CELEBRATING THE SPIRIT 

Pages 262-269 
Architects, Piero Sartogo and Nathalie 
Grenon, Sartogo Architetti, Rome, Italy. 
011-39-06-445-7144. 
Pages 266-267, Busatti, Anghiari, Italy. 
011-39-05-75-78-80-13. Senna chair, by 
E. Gunnar Asplund, Cassina. 800-770-3568. 
www.cassina.it. Chair is no longer in production 


SCULPTING THE SPACE 

Pages 270-277 
Architect, Pip Horne, Pip Horne Architecture 
& Design, 326 Portobello Road, London Wiro 
5RU, o11-44-208-960-8364. Liliane Fawcett of 
Themes & Variations, 231 Westbourne Grove, 
London Wi 2E. o11-44-207 Anish 
Kapoor artwork can be found at the Lisson 
Gallery London Ltd., 67 Lisson Street, London 
NWisDA. оп-4 4 
Pages 272-273, Peter Joseph artwork can 
be found at Lisson Gallery London Ltd., 
67 Lisson Street, London NW15DA 
011-44-207-7: 739. 
Pages 274-275, Harrods. 800-HARRODS. 
www.harrods.com. 


HUNTING & 
GATHERING 
Pages 113-148 


Pages 276-277, Holly Hunt Ltd. 800-229-8559 
www.hollyhunt.com. Allegra Hicks Design, 


London. 011-44-207-351-9696 


COME TO YOUR SENSES 

Pages 278-287 
Pages 79, Jacques Carcanagues Inc., 106 
Spring Street, New York City 10012. 212-925 
8110. William Lipton Ltd., 27 East 6rst Street, 
New York City 10021. 212-751-8131 
Pages 280-281, Bergdorf Goodman, 754 Fifth 
Avenue, New York City 10019. z 
Old Newbury Crafters, 36 Main Stre 
Box 196, Amesbury, MA. 01913. 978 
Buitoni & Garretti, 1006 Madison 
New York City 10021, 212-452-4646. 
Pages 282-283, Penn & Fletcher Inc 
3oth Street, New York City 10001 
6868. Georg Jensen, 683 Madison, New York 
City 10021. 212-759-6457. 
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Pages 284-285, Alan Moss, 436 Lafayette 
Street, New York City 10003. 

Pages 286-287, Furniture Co., 818 Greenwich 
Street, New York City 10014. 2 2010. 
Muriel Grateau, Studio 29, 29/31 Rue de Valois, 
Paris 75001. 011-33-1-40-20-90-30, Moss, 146 
Greene Street, New York City 10012. 212-226 
2190. Calvin Klein Home, 205 West 39th Street, 
New York City. 800-294-7978. 


[SIGNATURES IN TIME 
Pages 288-299 
Garden designer, Fernando Caruncho, 


Madrid, Spain. 011-34-91-657- 
01-61. www.fernando- 
caruncho.com. 


Deliyanni 29, 14562 Kifisia, 
Athens, Gr ‚ o11-301-801-8530 
Pages 304-305, Odegard, 

Inc., 200 Lexington Avenue, Suite 
1206, New York City 10016, 
212-545-0069. 


OPEN AND SHUT CASE 

Pages 306-313 
Architects, Peggy Deamer 
and Scott Phillips, Deamer + Phillips, 145 
Hudson Street, New York City 10013. 212-925- 
4564. Interior designer, Pet 
Peter F. Carlson & Associates, 162 Joshuatown 
Road, Lyme, CT o6; 
Pages 306-307, Edelman Leathe 
886-8339. Available through architects and 
designers. Pucci International, New York City 
212-633-0452. Available through architects 
and designers. Gretchen Bellinger, Inc., 
Cohoes, NY. 518-235-2828. Studium V, Inc., 
150 East 58th Street, sth Floor, New York City 
10155. 212-486-1811. Limed oak coffee tables, 
Ventry, Ltd., NJ. 732-872-7300. Christian 
Liagre Tonneau table, back left, Holly 
Hunt, Ltd. 800-229-8 ollyhunt.com. 
Ceramic vases, courtesy of Wyeth, 151 
Franklin Street, New York City 10013 
Pages 308-309, V'Soske Incorporated, 
155 East 56th Street, New York City 
10022. 212-688-1150. Anthony Lawrence- 
Belfair, New York City 212-206-8 
www.anthonylawrence.com. Available through 
architects and designers. Table behind 
piano, Studium V. Etched-glass doors with 
electroplated steel frames, S.A. Bendheim. 
800-221-7379. www.bendheim.com 
Pages 310-311, Dakota Jackson, New 
York City, 212-838-9444. Available through 


HUNTING & GATHERING 
Pages 113-148 


architects and designers. Coralais faucet, 
Kohler Co. 800-4-KOHLER, ww.kohlerco.com. 
Aero table, ICF Group, 920 Broadway, sth 
Floor, New York City 212-388-1000, Or 
call, toll-free, 800-237-1625. www.icfgroup.com. 
an 313, The L ighting Center, Ltd., 240 
East 59th Street, New York City 10022. 212- 

8380. Karl Kemp & Associates, Ltd., 

st roth Street, New York C 


Street, New York City. 800-294-7978. The 
Margaret carpet, in Cappuccino, is from Stark 
Carpets, New York City: 212-752-9000. 
Available through architects and designers. 


AND ANOTHER THING 


Page 324 
` Classic teddy bear, in mohair, 


S285, by Steiff, available 
through LArt De Vivre 
talog, 11 East 26th 
Street, 15th Floor, 
New York City 10010 
800-411-6515 


PHOTO CREDITS 

Past Perfect: Page 234. House & Garden, 
May 1968, courtesy of CNP Archives, 
Bliss Time Line: Pages 76-80, From the left, 
(1) Scala/Art Resource, NY, (2) SI 
Resource, NY; (3) Erich Lessing/Art 
Resource, NY; (4) SEF/Art Resource, 
NY; (5-6) The Garden Picture Library; (7) Swedish 
Board Tourism; (8) courtesy of the Peabody 
Hotel; (9) Paramount Pictures/Archive 
Photos; (10) Time-Life Picture Collection, 
(11) Corbis Bettmann; (12) Valerie Fong, 
Then & Now: Pages 100-104, furniture, 
portrait, and room settings from Paul 
Dupré-Lafron: Décorateur des Millionaires, 
courtesy of Editions Xavier Richer, 
all rights reserved. 


CORRECTIONS 
In the July 2000 issue, the interior designer 
for "Touch Wood" was Klein Stuart; for Arthur 
Brett & Sons product information and show: 
room locations in the United States, call 336- 
886-7102. In the August 2000 issue, the stylist 
for "Home of the Brave" was David Feld. 


‘The preceding is a list of some of the products, 
manufacturers, distributors, retailers, and approxi 
mate list prices in this issue of House & Garden, While 
extreme care is taken to provide correct information, 
House & Garden cannot guarantee information 
received from sources, All information should be 
verified before ordering any item. Antiques, one-of 
a-kind pieces, discontinued items, and personal 
collections may not be priced, and some prices have 
been excluded at the request of the homeowners 
—PRODUCED BY MARGARET A. BUCKLEY 
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thefutureofdesign.com 


House 


Picture 


Impressionist paintings, graphic 


black and whites, or bold, contem- 


porary pieces — artwork reflects 
both the person who collects it 
and the room in which it lives. 


Join art.com and House & Garden 


for a special on-line discussion 
on The Luxury of Simplicity and 
The Art of Decorating. 


art.com' 


The Luxury of 


Simplicity 


Join us for an evening featuring: 


One-of-a-kind art pieces and 
accessories created by 
Jonathan Adler, Ross Bleckner, 
Han Feng, Jenny Holzer, 

Paul Mathieu, Ted Muehling, 
Erickson Beamon, Mats 
Gustafson, Stubbs & Wootton, 
William Wegman and more. 


Once-in-a-lifetime experiences 
provided by the world's most 
luxurious travel destinations 


Cocktails and hors d'oeuvres 


Proceeds from the gala will benefit 
Saint Vincents Comprehensive 
Breast Center and SHARE — 

two organizations dedicated 

to addressing the needs of 
women living with breast and 
ovarian cancer. 


For more information about 
the event or for tickets, 
please call (212) 786-9368. 


Saint Vincents 


Catholic Medical Centers 


of New York 


DONGHIA 


Miele's showrooms across the co 
are resource centers whose sole 
purpose is to provide a relaxing 
environment to experience the 
innovation, engineering, and des 
of Miele appliances. They includd 
dishwashers, cooktops, hoods, o' 
laundry systems, vacuums, and 
world's firsts—a built-in coffee s 
and a built-in convection oven. Al 
Miele showrooms feature the full 
line of extraordinary Miele produ 


For more information, or to schedule 
an appointment call 800.843.7231. 


Associates Inc. 


RJONI 


Riata Lounge Chair 


Advertisement 


Check out House & Garden's "News & Views" Marketing website 


at www.housegarden.com. 


To receive more information from our advertisers, simply fill out the 
form below and send it to House & Garden, P. O. Box 5215, Pittsfield, 
MA 01203-5215. If the reply card is missing, you may mail us your 
request. Please indicate the information you wish to receive 
using the numbers provided, as well as the amount requested (if 
applicable). Make check or money order payable to House & Garden. 


1. Agostino Antiques: Seeing in 18th and 

19% century English and French antiques, plus a 
complere line of reproductions. Two showroom loca- 
tions; D & D buildi x97) This Avenue or 808 
Broadway in New Y 
cia 
on Manbarran's нере Eastside, we feature an elegant 
and diverse collection of late 17th to early 20th cen- 
tury French, English, Continental, and American 
Furniture and objects d'art of a timeless and classic 
design, 212-534-8532. 

| 3. Red Baron's Antiques: Auctions and retail fea- 
turing important architectural antiques, decorative 
arts, and collectibles. Free catalog 404-252-3770. 
4. Please send me all free items in this category. 


Б, Ellen Tracy: wwwlentracycom 800-925-7979 
6. Litio Me: Little Me layere, sleepwear, and play- 
wear captures the spirited fun of a baby's world. For 
newborns and infants, nothing quite equals the quali 
ty of Little Me. To find our more, call 800-533-kids. 
or visit wwwlittleme.com. 


Т. Please send me all free items in this category. 


8. Acura: For a closer look at the full line of Acura 
automobiles, visit www.acura.com or call 800-TO- 
ACURA for a complimentary brochure, or to find 
the showroom nearest you. 

9. Buick Park Avenue: Luxury. Pure and si 

For more information on this elegant luxury sedan, 
visit our website ar www.parkavenue.com or call 
800-4A-BUICK. 

10. Cadillac: “The All-New DeVille DTS. 
Experience DeVilles Intuitive Technologies. Visit 
Cadillac.com or call 800-333-4CAD." 

11. Chevy Truck: Introducing the all new Chevy 
Tahoe. This SUV is built то ger you there. 

12. Chevy Malibu: If you want it, Malibu got it. 
Malibu has over 100 standard features, including a 
V6 engine - all for around $17,000. Call 800-950- 
2438 or visit www.chevrolet.com, 

13. Jaguar: A sleek combination of luxury and per- 
formance, the Jaguar S-TYPE is unmistakably a 
Jaguar, For more information call 800-4JAGUAR, 
or visir www jaguar.com/us. 

14, Lexus Certified Pre-Owned: The Lexus 
Certified Pre-Owned. Owning a Lexus is 
closer than you think. To more about our 
groundbreaking warranty, visit us at 

www. ! 

15. Lincoln Navigator: 12: the most luxurious way 
to travel.. anywhere. To learn more about the world's 
most powerful luxury SUV, call 800-446-8888, or 
visit www.lincolnvehicles.com. 

16. Mazda: First came the RX-7. Then the Miara. 
Now, we've done it again, with the 2001 Mazda 
Tribute, che SUV with the soul of a sports car, Now 
available ar your local Mazda Dealer. Test Drive one 
today! To learn more, hit MazdaUSA.com or call 
800-639-1000. 


17. Please send me all free items in this category. 


18. Arte de Mexico: Arte de Mexico is the world’ 
leading supplier of hand-forged wrought-iron light- 
ing and furniture. Our catalog collections feature 
over 600 different designs. All available in 30 distinct 
hand-applied finishes. For more information, please 
contact your local representative: or call our 
Customer Service Department ar 818-508-0993, fax 
us at 818-563-1015, or visit our website at wwwarr- 
‚сот. 
19. Artistic Tile, ine.: Comprehensive collections. 
of handcrafted stone and artisan til from around the 
world, distinctive fitings and accessories, Call 212- 
727-9331 for showrooms. 


і offers rop facilities, disti 


20. Giusseppe Armani Figurines: Own a piece 
of magic! Giuseppe Armani of Florence Sculpture 
d'Arte creates exquisite figurines that enhance the 

elegance of any home. Please call 800-3-ARMANI 
for the Authorized Dealer nearest you, or visit us on. 
the web at wwwthe-societycom. 


21. Larson-Juhl: A great frame touches the entire 


the Craig Ponzio Signarure Collection by Larson- 

Juhl. For more information, call 800-886-6126 or 

visit our website at www larsonjuhl.com. 

22. Media Arts Group Inc.: Thomas Kinkade, 

nationally renowned as the “Painter of Light” is 

Americas most cherished artist, His light infused ar 

has captured the imagination of millions, while invit- 
ing you to experience simpler times. 

23. Please send me all бес items in this category. 


24, New York School of interior Design: New 
Yorks only college solely devoted to interior design 
faculty and prime 
location. — Sac Бей дый дик: нүм 
can hold down a full-time job while Bachelor 


caming 
or Associate degrees in evening and weekend classes. 


25. Boussac Fadini, Inc.: Boussac Fadini, begun 
in 1763, specializes in weaving and printing luxuri- 
ous colorized textiles іп the French and Italian 
traditions. 212-421-0534. 
26. Chelsea Editions: Chelsea Editions offers fine 
hand embroidered textiles and bedcovers with coordi- 
nating checks, ticking, plaids, and damasks (to the 
en Color brochure available for $20. 
27. Elsenhart Co.: Please call 
800-931-WALL to locate a dealer. Or visit our web- 
site at www.eisenwalls.com. 
28. Gretchen Bellinger Inc.: Greschen Bellinger 
Inc. offers an collection of fine textiles 
for interiors. Each fabric is styled by Gretchen 
Bellinger and is woven and colored throughout the 
world to her exact specification. Gretchen Bellinger 
fabrics are available internationally through architects 
and designers, 
ee erg 
Offering a luxurious mix of texture 
showcasing the elegant simplicity of natural 
30. Lee Jofa: Christopher Moore travels the world 
in an effort to unearth Toile de Jouy designs from 


collections, and antique 

reconditioning efforts. Lee Jofa is proud 
хо be the exclusive distributor of these rare and decid- 
edly original prints, Brochure, $1 
31. Nancy Corzine: Manufacturer of furniture, tex- 
tiles, accessories, and rugs, covering all major periods 
of design. Nancy Corzine is represented in 15 major 
cities nationwide. Catalog, $150. 
— See 

orative upholstery and dope pdas he po 
fessional designer. To The Trade Only. Visit our web- 
site at www.pindler.com or call 800-669-6002 
33. Pollack: The Pollack textile collection is the 
epitome of innovative design coupled with exception- 
al quality. The line consists of over 950 fabrics 
including sheers, velvets silks and jacquards. 
34. Robert Allon: The largest distributor of fine 
textiles for the home. Robert Allen has 17 corporate 
full service showrooms across the United States and 
Canada and a nationwide network of sales represen- 
tatives. For more information, in the US call 800- 
240-8189 and in Canada 800-363-3020. 


35. Scalamandré: Specializing in the finest textiles. 
the 


represents 

and Altfield in the U.S. 800-932-4361. 

36. Schumacher: Fabrics, trimmings, wallcover- 

ing. Fishing and cape available through interi- 
For a designer in your area call 800- 

352-3384, 


For more information, call 718-706-7000. 

38. Travers: In addition to their collection of fine 
prints and woven in exclusive Travers now 
represents Holland & Sherry, the firm worldly 
renowned for their superb woolens and wool blends. 
39. The Silk Trading Co: For the best selection of 
home furnishing fabrics in LA, there is no better 
place than the Silk Trading Со. Luxurious silk, che- 
nille, velvet, and linen can be made into custom 
drapery, bedding, and & The Silk Trading 
Co. also boasts a line of milk based interior wall 
paints that match their exclusive line of fabrics. 
Showrooms located in Los. һ San Francisco, 


360 S. La Brea, LA, CA 90036. Please 
9280 www silkerading. com. 
40. Please send me all free items in this category. 


41. Clarins: Scc firme, smoother skin with CLAR- 
INS NEW Renew-Plus Body Serum. A unique syn- 
ergy of gende Pre-Retinol and natural plant extracts 
work to re-texruriz and tone skin, restoring youthful 
beauty. Visit the CLARINS Counter to receive your 
complimentary sample. 


42. MasterCard”: MasterCard” Vacations — offers 
great prices on superior vacation packages and cruis- 
es. Speak to an expert travel consultant today. Call 
800-458-8055. 


and learn more about how to buy a diamond, visit 


tions of the year. Catalog $15. 
46. Bolour inc.: Bolour Inc. specializes in 
antiques and decorative carpets, tapestries, and рі- | 
lows ranging from the 16 1 che 20th camur 
47. Clarence House: Ал extraordinary collection 
of fine textiles based on 18th, 19th and 20th century 
documents as well as trimmings and wall coverings. 
48. Costikyan Color brochure induding 
Tibetan silk and wool, all wool needlepoint hand- 
crafted and Axminster rug а collection 
of hand-made rugs inspired by Frank Lloyd Wright. 
49. Felzy: Capture the beaury of a vanished world. 
with a rug from Feizy. Feizys vast selection of original 
and antique Oriental ieces has made 
them one of the nations largest designers and manu- 
facrurers of fine rugs. To find а Feizy dealer in your 


can be made in almost any size, 

combination of colors. For more in 

please call 800-243-7771 or visit ош website аг 
www hokansoncarpet.com. 


51. InnerAsla: From the Land of Snows, InnerAsia 
you quality hand-knorted carpets featuring 
pin a dumis hems bold ur ls he 
ONLY rug producnon truly made from Tibet, we are 
proud of our craftsmanship. Please call us at 

800-640-1826. Or visit our website at 
wwwnyinnerasia,com. Catalog $10. 

52. Karastan: Karastan offers timeless styling, 
as at am dices Di FÎ 
ing floor fashions for the home. The Karastan you are 
considering today will be a part of your life for years 
to come and with Karastan, you know it will be a 
beautiful part. The brochure illustrates the beauty of 
Karastan with color photography, shopping tips, and 
ae air 
specify rugs or broadloom. $3. 

53. Michaellan & Kohlberg: Known for superla- 
tive color and design, this cighry year old company 
supplies бы бзең Tibetan Oral N Needlepoint, and 
other handmade carpets, сай 212-431-9009. 


54. Odegard, Inc.: Carpets from 
the benchmark for quality in design 
hand-knotted carpets from y 


55. Saxony Carpet Company: The new Nina 
Campbell Broadloom Collection is now available in 
brochure format. Eight field designs with ten col- 
oration plus four border designs present a compl 
ly coordinated collection of fine wool carpets for wall 
to wall or area rug creativity, For brochures send $1 
o: Saxony, 979 Third Ave., NYC, 10022 Web site: 
www.saxcarpet.com 

56. Walker Zanger: Offers a unique collection of 
Handmade Ceramic Tile, Terra Cotta, Stone Tile and 
ae un 
and craftsmanship with classic and moder styling, a) 
16 page introductory brochure - Free, b) $16 - 110 
pg ceramic catalogue, c) $16 — 110 pg. stone cata- 
logue or visit our website at www. com. 
59. Wools of New Zealand: Enhance your home 
with the long-lasting beauty of Wools of New 
‘Zealand Brand carpets. For a free brochure or to 
locate your nearest retailer, call 800-452-8864, or 
visit our website at www.woolsnz,com for more infor- 
mation. 


80. Please send me all free items in this category. 


61. Alexander Julian at Home: "Make the week 
end jealous. . celebrate everyday, That is my motto. 

Why not start at home a new look with my 
latest furniture. It’s casual, Its comfortable. Perfect for 
celebrating." FREE literature, 800-776-7986, ext. 604. 


62. American Leather: Style, Comfort, and 
Selection AE e pe is an invest- 
ment you will enjoy for many years. Why settle for 
thing less than your choice of over 70 designs, 70 
colors, custom made and shipped ro you in 30 days 
or less. Call 800-456-9599 ext. 222. Free brochure, 
or visit our website at www.AmericanLeather.com. 
63. Avery Boardman Ltd. /Head-Bed: 
персана 
ocromans, daybeds, custom bedding, and hi-risers 
Catalog and pice in $35. To the trade. 
64. B&B Майа: For the dealer nearest you, please 
call 800-872-1697, 
65. Baker Furniture: The Barbara Barry 
Collection by Baker combines scale and proportion; 
balance and symmetry: a precise architecture 
expressed in rich materials of lasting character. 
66. Bernhardt Furniture Company: The Sienna 
Collection inspired by the formidable 
terrain and impressive artistic heritage of the Tuscany 
region айшу Sienna combines 
continental styling with fine craftsmanship. 
Bernhardt...furniture makers since 1889. 
www.bernhardtfurniture.com Catalog, $12. 
67. Bograds: Берек Boga fin oniy the worlds ine 
decocative accessories, lamps, mirrors and 
pue i erp on ETT 
68. Cedars Hill: Cedars Hill is a maker of luxury 
furniture and decorative accents. Please. 
call 800-741-5177 for a brochure or a store near you, 
69. Century Furniture Industries: A complete 
design кэш. Sed for gag bookie ening 
bedroom, living room, and dining room selections 
from more than 20 of our collections. We make it 
easy to find what you want to realize your dreams. 
$5. Call 800.852.3552 or vist our website at 
www.centuryfurniture.com. 


70. Classic Sofa: Classic Sofa specializes in custom 
handerafed sofas that fr your specifications. 


Extraordinary world-class shopping inside а profes- 
sional 775,000 square foot design campus featuring. 
155 showrooms of exclusive fine furniture, fabric, 
foot, ging, he, Ый, ar, nique and 

decorative accesories. tary concierge 
gram DCOTA/DOC offers consumer access 
shopping assistance. 


72. Devon Shops: Visit our showroom, discover. 
our vast collection of hand-carved French, and 
English furniture. Finished and upholstered to your 
specifications, Custom sizes-workshop on premises. 
For more information, call 212-686-1760. 


73. Donghla: Donghiis clegant and strikingly 
handsome collections of upholstered furniture, tex: 
tiles, tables, and related accessories are well known for 
their signarure styling, blending classic with modern 
lines, the familiar with the unexpected, and an 
unusual use of texture and color sensibility. Send $3 
for a brochure. 


74. Francesco Molon Giemme: Giemme: collec- 
tions include exceptional reproductions of classical 
styles from Louis XVI and period 18th century 
England to Empire and elegant Art Deco. $25. 

75. George Smith: George Smith, manufacturers 
and retailers of handmade English upholstered furni- 
тше to order. Their fabric line includes hand-printed 
linen document designs as well as checks, stripes, 
solids, velvets, and damasks. 

76. Guy Chaddock & Company: Manufacturer of 
Country French and English antique reproduction 
home furnishings that are customized to order, We 
feature unique handdistressed finishes available in 37 
standard and premium colors. 

77. Harden Furniture: Our 20-page color brochure 
provides a rich sampling of solid wood furniture and 
upholstery in a variety of styles and finishes. 

78. Henredon: Henredon furniture is among the 
finest made. From lovingly detailed traditional, to 
sleckly sophisticated contemporary, this is furniture 
for a lifetime, 


79. Herman Miller for the Home: Eames LOW 

plywood chairs provide comfortable lounging-no sur- 
prise! Irs been named design of the Century by Time 
magazine. For more information, call 800-646-4400. 


80. Hugues Chevalier: The Hugues Chevalier 
complete line of furniture is a wonderful hybrid of 
1930-40 inspired shapes wich an architectural ethos 
and che sexiness of a new approach, 

81. Ligne Roset: Discover the timeless design 
manufactured in France, To order our 150-page cata- 
log, or for the store in your arca, call 800-BY- 
ROSET, $10. 


82. Lorin Marsh: Hamptons four poster bed. 
Custom to specification. Inquiries call 212-759- 
8700. www.lorinmarsh.com. 
83. McGuire Furniture: McGuire Furniture 
Portfolio. New edition. 100 pages, 145 color photo- 
shs featuring the classic rattan designs, solid teak 
imboo tables, and other special collections. Catalog, 
$15. 
84, The Mitchell Gold Company: For a {rec 
brochure on great looking, incredibly comfortable, 
casy-to-take-care-of sofas, chairs, and more, call 800- 
789-5401. 
85. The New York Design Center: In thc coun- 
пуб oldest building devoted entirely to furnishings, 
the NYDC% 100 showrooms provide an international 
venue for the finest furniture, fabrics, accessories, and. 
related products, Call 212-679-9500, 
86. Poliform USA, Inc.: Italy’s leading manufacture 
er of high-end closet systems, wall-units, bedroom 
and dining room fumiture since 1942. For the show- 
room nearest you call 888-POLIFORM or visit our 
website at www. poliformusa.com 
87. Stephen Tomar Furniture: The perfect blend 
of contemporary designs, fine materials and quality 
craftsmanship are now available from Stephen Tomar. 
Pena, ls vt furnishings exclusive to the 
trade. Free brochure. 


88. Sutherland /Perennials: Outdoor casual teak 
furniture for patios, pools, loggias, complemented by 
perennials outdoor textile that is sunfast and durable 
and features stylish new colors and patterns. 


89. Please send me all free items in this category 


‘Amdega & Machin Conservatories are designed to 
the highest quality to withstand all climates, For a 
full-color brochure, phone 800-922-0110, 

91. California Closets: A: California Closets, we 
believe that when you organize your home, you sim. 
plify your life, We have a complete range of custom 
solutions, from simple and functional to a superior 
crafted Italian system. 800-339-2567/wwwzcalclos- 
ers.com. 


Advertisemen 


92. Cambridge Pavers: Add beauty and mainte- 
nance-free Cambridge Pavingstones with the value 
added surface protection of ÁrmorTek” to your 
“Castle”. ArmorTek"” will assure you that your drive- 
way, garden walk, patio, and pool deck will look like 
new forever, www.cambridgepavers.com — or call at 
201-933-5000 or fax 201-933-5532. 


93. Christopher Norman: Fabric, furniture, light- 
ing, wallpaper, upholstery and trimmings. Catalogues 
available through designers and architects. 212-644-4100. 
94. Enkeboll Designs: Enkcboll Designs (096-99. 
Exquisite architectural solid woodcarvings, color 
product catalog shows capitals, moldings, on-lays, 
panels, etc. stocked in maple and red oak. Brochure 
Free, Fall Catalogue $20. 


95. Hastings: Hastings Tile and Bath Collection 
offers sophisticated products to enhance the aesthet 
ics of today’s elegant kitchens and bathrooms. 

96. Howard Miller: The world's largest floor clock 
company is also one of the world's most recognized 
names in wall, mantel, and table clocks, us well as 
collectors cabinets, Call 800-873-0506 or visit our 
website at www.howardmiller.com, 

97. Hunter Douglas Window Fashions: Frec 32 
page decorating booklet with all the details for creat- 
ing the most beautifully dressed windows, 

98. Kallista: To order a product catalog for $10 or 
to find the nearest showroom, please call 888-4- 
KALLISTA. Outside the US or Canada, telephone 
510-895-6400. 

99. Kwikset: Society Brass Collections — classic 
door hardware, handlesers, levers and knobs. 
Distinctive finishes, Solid forged-brass designs. 
Crafted for a lifetime. 


100. Paris Ceramics: Paris Ceramics, world spe- 
cialists in antique limestone, terracota, and mosaics. 
Catalogue, $10. 

101. Pozzi Wood Windows": Handcrafted in 
Bend, Oregon by artisans who take pride in their 
work. Pozzi Wood Windows and Patio Doors will НІ. 
your home with warmth and beauty. “The Art of 
Pozzi" will guide you through the details of choosing 
the right window for you, from style to energy effi- 
ciency, Pozzi Wood Windows. 800-257-9663 ext. 
RSHG, www:pozzi.com FREE. 

102. R. Jones and Associates Inc.: [Distinctive 
design combined with luxurious comfort. Available 
in a collection of exquisite textiles thoughtfully crear 
ed to enhance the form and function of our seating 
collections, Textiles and furniture available separately 


103. Sonoma Tilemakers: Offers a complete line 
of domestic handcrafted ceramic tiles. Our fabulous 
colors, hand-carved designs and rich textures create a 
world of options to meet your specific needs. For fur 
ther information, call us ar 949-487-7355. 

104. VISTA Window: Rejects up to 65% of sun's 
heat, 99.9% damaging ultraviolet rays, reducing fad- 
ing and glare while maintaining a neutral appearance. 
Free brochure. 


308. Please send me all free items in this category. 


106. American Standard: Call 800-524-9797 ext 
74 or visit wwwamericanstandard-us.com to receive 
your very own copy of “The Collection,” American 
Standards new 112-page book of amazing products 
and ideas, 


107. Gaggenau: Appliances for the kitchen of à 
New Era: The Gaggenau collection represents the 
very best one could wish for in built-in kitchen appli- 
ances, Beautiful styling, Clean lines. Reduction to the 
essential. 800-828-9165, www.gaggenau.com, Free 


108. GE Monogram: The Monogram Collection” 
provides the best of both European and American 
design. We offer a collection of built-in appliances 
with world class styling and performance that inte- 
grate into your kitchen design, Call 800-622-2000. 


109. Hastings: Hastings Tile & Bath Collection 
offers sophisticated products to enhance che arsther 
ics of today's elegant kitchens and bathrooms, 


110. KitchenAid: KitchenAid offers a complete line 
of beautifully designed, professional-qualiry major 
and countertop appliances. For more information, 
plus recipes and entertaining tips visit 
www.KitchenAid com, or call 800-422-1230. 

111. Kohler Bath and Kitchen Ideas: ^ com- 
plere set of full-color product catalogs covering baths 
and whirlpools, showers, lavatories, toilets, and 
bidets, kitchen, and entertainment sinks, faucets, and 
accessories, 800-4-KOHLER Ext. MRY. Kohler Co., 
SB. www.kohlerco.com. 


112. La Cornue: La Cornue. French maker of 
cooking equipment coveted by the world's most dis 
cernin cooks, fearures exquisite ranges, hoods, rotis- 
series, habs and coordinating custom cabinetry as 
well as accessories. Call 800-892-4040 or visit us at 
wowpurcellmurray.com 


113. Mystic Valley Traders: Manufacturers of 
luxury linens and decorative accessories for the bed 
and bath, 100 designer fabrics offered to accommo- 
date custom orders fourteen “Quick Ship” collections 
available for immediate delivery. To the trade only. 


114, Ondine: Make your dreams come true with 
Ondines complere shower system. From hand-held 
showers, thermostatic valves, body sprays and now 
the ESS” you can design a shower that is uniquely 
yours. To learn more, call 800-800-2132 or visit 
www.ondineshowers.com 

115. Peacock Alley: Premier importers of luxury 
bed and bath linens and accessories for over 25 years, 
Call 800-810-0708 for a retailer near you. 

116. Phylrich International: For five decades, cre- 
ating plumbing fixtures and hardware for fine homes. 
Now 122 completely coordinated styles, available in 
17 hand-worked finishes, All products are covered by 
a lifetime warranty. Free. 


117. Poggenpoht U.S. Inc.: Known for contem. 
porary to traditional style cabinets with fronts in 
solid wood, vencers, lacquers, laminates, and stainless 
steel, For more information please call us at 973-812- 
8900 or visit our Web site at www.poggenpohlusa.com. 
118. Robern: Innovative mirrored cabinetry, lighting, 
mirrors and accessories that add beauty, storage and 
function to any bath or powder room. Catalogue $1 


119. Rohl LLC: ROHL presents а complete collec- 
tion of classically styled faucets, sinks and shower 
products crafted in Europe and designed for the 
American kitchen and bath. Free Brochure. 

120. Sears-Kenmore: Our shiny metal boxes are 
filled with innovation, style and intelligence. Cheek 
out stainless-steel refrigerators, truly brillant dish- 
washers, lingerie-loving washing machines by 
Kenmore and our Kenmore Elite linc...Call 888- 
KENMORE or click www.kenmore.com, 

121. Serta Masterpiece: Masterpiece Sleep 
Products invites you to experience the next genera- 
tion of mattresses and foundations. For more infor- 
mation, call 877-809-0094 or visit our website at 
Www.masterpiece-mattresses.com. 


122, Thermador: Learn why Thermador has 
become the brand of choice for so many discriminat- 
ing cooking enthusiasts, Our free color brochures 
RE range of options to meet your specif- 
ic kitchen requirements, Call 800-656-9226 ext. 48 
Free. 

123. TOTO USA: For your free brochure of TOTO 
high performance bathroom fixtures, call 800-350- 
8686 ext. 1702 or visit us оп the web at www. 
totousa.com. 


124. Urban Archeology: A historically accurate 
collection of bath accessories, washstands, and light- 
ing. A bounty of antique plumbing and architectural 
elements. A comprehensive collection of handmade 
tile and stone. Expertise. 212-431-4646, 
www.UrbanArcheology.com. Catalog $5, refundable 
with first purchase. 

125. Varenna Poliform: High Quality systems 
kitchens designed by Ішу» leading architects, 
Stainless steel, warm wood, lacquer color, glass, inte- 
grated into high design. For the showroom near you 
call 877-VARENNA, or visit our website at 

www poliformusa.com, 

126. Corporation: Viking Range 
outfits the ultimate kitchen with cooking, ventilation, 
cleanup, and refrigeration products, as well as out- 
door grills. 888-845-4641. www.vikingrange.com 
127. Waterworks: Warerworks, carefully selected 
exclusive products include bath fittings and acces- 
sories, unique washstands, furniture, tile, and stone. 
We are the only showroom in the country to offer 
this comprehensive selection of bath and kitchen 
components. Call 800-899-6757 for the showroom 
nearest you or visit our website at 
www.waterworks.net. Catalog, $15 

128. Wm Ohs, Inc: Exquisite old-world kitchens 
bringing the sophistication and spirit of traditional 
Europe into the premium American kitchen. Elegant. 
warm, furniture-like. 38-page color brochure, $8. 


128. Please send me all free items in this category 


130. FreeSamples.com: Choose free prodi 
Automotive, Beaury, Candy, Entertainment, F 
Beverages, Health, Household, Personal Care 
Pets, FrecSamples.com...fun for the taking. 


131, Frontera.com: Furniture and gifts for t 
home, Finest brands, wonderful service and co 
mentary shipping, Frontera.com a superior sh 
experience 


132. Bloomingdale's Design Studio: Our 
design professional help you transform your hol 
or office easily and affordably to accommodate 
lifestyle, tastes and budget. 

133. Eddie Bauer: For à store near you, 
800-552-8943 or visit www.eddiebauer.com 
134. lams: Jars Hairball Care Formula offers 
plete nutrition with the benefits of hairball rele 
more information, call 800-255-4738, 


135. Pottery Barn: Тосту Barn offers che lu 
design in furniture, tableware, bed, bach and de 
tive accessories for today’s casual lifestyle, Catal 
136. Target: Call 500-800-8000 for a store li 
nearest you. Assortment of items varies by store. 
www.target.com. 

137. Please send me all free items in this categor 


138. Baccarat: Baccarat offers 236 years of 
craftsmanship with cach distinctive and elegant 
entirely handcrafted by our skilled glass makers. 
France. Baccarat, the ultimate luxury gift com 
exclusively for people who enjoy sophi 

ures, Call toll-free, 800-777-0100. 

139. Bernardaud: One of the premiere mani 
turers of Limoges porcelain. Since 1863, they 
been on the cutting edge of the tabletop indus 
offering both traditional, 19th century reprodi 

as well as modern and innovative fashion-forws 
designs, In addition to dinnerware and desserew 
Bernardaud produces several other interesting pi 
(ср, vases, bakeware, jewelry, planters, and 
coolers), 

140. Orrefors: Unique. elegant, handmade 
from Sweden. Classic and contemporary barwa 
stems, candlesticks, decanters and giftware. For a 
brochure call 800-351-9842. 

141. Steuben: For nearly a century, the master 
glassmakers and designers of Steuben have been 
ing the finest crystal into gifts of rare and timel 
beauty. Seasonal catalog $2. Full color Annual с: 
$8. Call 800-424-4240. 

143. Vietri: Bring art to the table with Vietris 
Italian design, y, and style. Vietri leads tre 
and pieni domm our Italian handcrafted 
accessories, and dinnerware. Irresistibly Italian! 
brochure, For a store near you, call 800-277-593; 
visit wwwwietri.com. 
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145. 


South America, or Trans-Canal. Call 800-235. 
146. Holland America: Imagine exploring the 
world's most desirable islands, ‚ cities and 
sights - and unpacking only once. For your bi 
call 877-SAILHAL x 715. 


147. Conrad: Conrad roman fold shades are 
custom hand-woven of natural grasses, reds, and 
fibers. Options include sun control, privacy, and 


motorization. 


Www.acura.com 
БА www.amdega.com / 800-922-0110 


ICAN LEATHER www.americanleather.com 
456-9599 


"ICAN STANDARD. 
«americanstandard-us.com 


DE MEXICO www.artedemexico.com 
TILE, INC. www.artistictile.com 
BOARDMAN LTD. www.averyboardman.com 
ARAT 800-777-0100 
ITALIA www.bebitalia,com / 800-872-1697 
D www.bemardaud.net 


НАВОТ www.bemhardtfurniture.com 
420-6021 


-555-SHOP 


IUR INC. www.bolourinc.com 


K PARK AVENUE www.parkavenue,com 
-4A-BUICK 


Www.cadillac.com 


ORNIA CLOSETS www.calclosets.com 
-336-9704 


BRIDGE PAVERS, INC. www.cambridgepavers.com 
IRSHILL 800-741-5177 


BRITY CRUISES. www.celebritycruises.com 
235-3274 


"URY FURNITURE www.centuryfumiture.com 
1852-5552 


SEA HOUSE www.chelseahouseinc.com 
www,chevrolet.com 
ESE PORCELAIN COMPANY 
.chineseporcelainco.com 
ENCE HOUSE www.clarencehouse.com 
3SIC SOFA www.classicsofa.com 
& BARREL www.crateandbarrel.com 
RAD SHADES www.conradshades.com 
www.adiamondisforever.com 


DN SHOPS www.devonshop.com 
2686-1760 


QUES www.dkantiques.com 


FURNITURE/TEXTILES 
MBONGHIRN Qd com / 800-DONGHIA 
IART WALLCOVERINGS. www.eisenwalls.com 
EN TRACY www.ellentracy.com 
EBO www.enkeboll.com 


FEIZY www.feizy.com / 800-779-0877 ext.241 
FRAMEYOURARICOM www.frameyourart.com 
FRANCESCO MOLON GIEMME www.giemme-stile.it 
FREE SAMPLES. www.freesamples.com 

FRONTERA www.frontera.com / 800-762-5374 
GAGGENAU www.gaggenau.com 

GENERAL ELECTRIC. www.ge.com 

GEORGE SMITH www.georgesmith.com 

GUY CHADDOCK & CO. www.guychaddock.com 
HARDEN FURNITURE, INC. www.harden.com 


HASTINGS www.hastingstilebath.com 
‘800-351-0038 


www.henredon.com 
800-444-3682 


HENRY CALVIN FABRICS www.henrycalvin.com 
800-444-3682 


HERMAN MILLER FOR THE НОМЕ www.hmhome.com 
800-646-4400 


HOKANSON www.hokansoncarpet.com 


HOWARD MILLER www.howardmiller.com 
800-873-0506 


HUGUES CHEVALIER INC, 212-486-1811 


HUNTER DOUGLAS www. hunterdouglas.com 
800-32-STYLE 


IAMS www.iams.com 
INNER ASIA www.ny.innerasia.com / 800-640-1826 
JAGUAR www. jaguar.com / 800-4-JAGUAR 


KALLISTA INC, www.kallistainc.com 
800-4KALLISTA 


KARASTAN www.karastan.com 
800-241-4494 x42626 


KITCHENAID www.kitchenaid.com 


KOHLER www.kohlerco.com 
800-4KOHLER Ext.MRY 


KRAVET www.kravet.com / 888-4-KRAVET 
KWIKSET/SOCIETY BRASS COLLECTION 
wvew.societybrass.com 

LA CORNUE www.lacornue.com / 800-892-4040 


LARSON JUHL www.larsonjuhl.com 
800-886-6126 


LEE JOFA www.leejofa.com / 800-453-3563 
LEXUS СРО www.lexuscpo.com 


LIGNE ROSET www.ligne-roset.usa.com 
800-BYROSET 


LINCOLN NAVIGATOR www.lincolnvehicles.com 
LITTLE ME www.littleme.com / 800-533-KIDS 
LORIN MARSH www.lorinmarsh.com 
MASTERCARD www.mastercard.com 

MAZDA www.mazdausa.com 


MCGUIRE FURNITURE www.mcguirefumiture.com 
800-662-4847 


888-643-5302 


MITCHELL GOLD www.mitchellgold.com 
800-789-5401 


MYSTIC VALLEY TRADERS www.mysticvaly.com 
800-922-0660 


NANCY CORZINE 212-758-4240 


NEW YORK DESIGN CENTER www.nydc.com 


NEW YORK SCHOOL OF INTERIOR DESIGN 
www.nysid.edu / 800-33NYSID 


OIL OF OLAY www.olay.com 

ODEGARD, INC. 800-670-8836 

ONDINE www.ondineshowers.com 
ORREFORS www.orrefors.com 
OSBORNE & LITTLE 203-359-1500 

PARIS CERAMICS www.parisceramics.com 


PEACOCK ALLEY www.peacockalley.com 
800-810-0708 


PHYLRICH www.homeportfolio.com 
800-PHYLRICH 


PINOLER & PINDLER www.pindler.com 
800-669-6002 


POGGENPOHL www.poggenpohl-usa.com 
POLIFORM www.políformusa.com 


POTTERY BARN. www.potterybarn.com 
800-922-5507 


BARON'S ANTIQUES www.redbaronsantiques.com 


ROBERN www.robern.com/2050 
800-877-2376 


ROHL CORP(MM) www.rohlhome.com 
SAXONY CARPET COMPANY www.saxcarpet.com 


SCALAMANDRE www.scalamandre.com 
800-932-4361 


SCHUMACHER www.fschumacher.com 
SCULPTURE PLACEMENT, LTD. www.sewardjohnson.com 


SEARS-KENMORE www. kenmore.com 
888-KENMORE 


SILK TRADING COMPANY www.silktracingco.com 
SONOMA TILEMAKERS www.sonomatilemakers.com 
STARK CARPET www.starkcarpet.com 
STEPHEN TOMAR FURNITURE www.stephentomarcom 
STEUBEN www.steuben.com 
STONYFIELD FARM YOGURT www.stonyfield.com 


SUTHERLAND www.sutherlandteak.com 
B00-717-8325 


THERMADOR www.thermador.com 
TOTO www.totousa.com / 800-350-8686 x1702 
TRAVERS www.traversinc.com 


UNIVERSAL www.universalfumiture.com 
800-776-7986 


URBAN ARCHAEOLOGY www.urbanarchaeology.com 
VIETRI www.vietri.com / 800-277-5933 


VIKING RANGE www.vikingrange.com 
888-845-4641 


VISTA WINDOW www.vista-films.com 
800-345-6088 


WALKER ZANGER www.walkerzanger.com 
WATERWORKS www.waterworks.com 
WM OHS www.wrnohs.com 


WOOLS OF NEW ZEALAND www. woolsnz.com 
800-452-8864 
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